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Before  America  covered  its  tracks. 


America’s  first  subway,  1898. 


Theiirst  subway  in  America.  It  was  built  in  Boston  to 
alleviate  growing  traffic  problems.  And  within  just  a  few  years 
subways  all  over  America  would  take  urban  transportation  to  a 
whole  new  level  of  excellence. 

But  years  before  Boston  subways  took  people  underground, 
The  Boston  Globe  was  taking  them  to  new  heights  with  coverage 
of  the  fast-moving  world  around  them. 

From  the  first  transatlantic  flight  to  the  first  man  in  space. 
From  horses  to  horsepower.  From  time  spent  sailing  on  Boston’s 
Charles  River  to  time  saved  on  The  Concorde.  Whether  it  could 
be  found  on  land  or  sea,  above  ground  or  below,  you  could  be 
sure  it  would  surface  in  the  Globe. 

Which  is  why  long  before  Boston’s  streetcars  became  sub¬ 
way  cars,  people  were  making  tracks  for  the  Globe. 
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A  wholly  owned  subsidiary  of  Alfiliaied  Publications,  Inc, 


THE  WHEEL  OF  GOOD  FORTUNE 


When  you  place  your  advertising 
dollars  with  Greater  Chicago  News¬ 
papers  it’s  no  wager,  it’s  an  invest¬ 
ment.  GCN  evolves  around  a  dynamic 
suburban  market  of  over  369,000 
households  in  Chicago’s  Outer  Loop. 

These  affluent  homes  located  in 
Lake,  Kane,  Will  and  DuPage  Coun¬ 
ties  boast  an  effective  buying  income 
of  $35,612  per  household. 

It’s  no  roil  of  the  dice  when  you  use 
GCN  to  buy  this  upscale  community, 
1984  Sales  and  Marketing  Manage¬ 
ment  statistics  indicate  the  “Market 
Apart”  expended  $5.22  billion  in  retail 
sales  annually.  This  reflects  a  114% 
growth  since  1973. 

In  the  Chicago  market.  Greater 
Chicago  Newspapers  have  always 
been  a  “market  apart,”  reaching 
households  not  reached  by  the  Chi¬ 
cago  Tribune  and  the  Chicago  Sun- 
Times.  To  complete  your  Chicago 
buy,  you  need  GCN.  Call  now  and 
watch  your  fortunes  begin  to  im¬ 
prove! 


“A  MARKET  APART” 


THE  BEACON-NEWS 

THE  HERALD-NEWS 

THE  COURIER  NEWS 

DAILY  JOURNAL 

THE  NEWS-SUN 

Aurora,  IL 

JolleLIL 

Elgin,  H. 

Wheaton,  IL 

Waukogan,  IL 

(312)844-5858 

(815)  728-8137 

(312)  888-7780 

(312)  231-7871 

(31?'  i38-7000 
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Represented  Nationally  By  Sawyer,  Ferguson,  Walker  Co.,  Inc. 


How  to  make  TV  work  for  you! 


TV  DATA 

The  most  complete,  accurate  TV 
listings  available 

□  Experience:  20  years  in  the 
industry 

□  Technology:  Virtually  unlimited 
formats 

□  Service:  Professionals  responsive 
to  your  needs 

□  Leadership:  Consistently  first  in 
innovation 


200  PARK  AVENUE 

NEW  YORK,  NEW  YORK  10166 

AN  AFFILIATE  OF  UNITED  MEDIA 
A  SCRIPPS  HOWARD  COMPANY 


TV  UPDATE 

The  TV  magazine  that’s  a  proven 
performer  year  after  year 

□  Revenue:  Guaranteed  improved 
performance 

□  Graphic  Excellence:  1985  Society 
of  Newspaper  Design  award 

□  Editorial:  Exclusive  magazine 
features 

□  Customized:  Totally  tailored  for 
your  market 


TV  EXTRA 

The  bold  face  promotions  that  bring 
you  extra  revenue 

□  Revenue:  National  and  local 
clients  pay  to  be  highlighted  in  your 
TV  listings 

□  Convenience;  Automatically 
embedded 

□  Advertisers:  Networks,  program 
suppliers  and  local  stations 


Find  out  more.  Call  Hal  Bauer  at 
212-692-3973. 


UNITED  MEDIA 
TV  SERVICES 
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FEBRUARY 

22- 24— Great  Lakes/Midstates  Newspaper  Conference,  Hyatt  Regency 

O’Hare,  Rosemont,  III. 

23- 25— Inland  Daily  Press  Association,  Mid-Winter  Meeting,  Westin  Galleria, 

Houston. 

26-28— New  England  Newspaper  Advertising  Executives  Association  Winter 
Meeting,  Charles  Hotel,  Cambridge,  Mass. 

28-3/2— Alabama  Press  Association,  Winter  Convention,  Birmingham  Hilton, 
Birmingham. 


1-4 — GRAPH  EXPO  86  West,  Los  Angeles  Convention  Center,  Los 
Angeles. 

3-6— Inter  American  Press  Association,  Mid-year  Meeting,  Salvador,  Brazil. 
5-8— National  Newspaper  Association,  Annual  Government  Affairs  Confer¬ 
ence,  Hyatt  Regency,  Washington,  D.C. 

8- 11— Texas  Daily  Newspaper  Association,  Annual  Meeting,  Irving. 

9- 11— SNPA  Production  Conference,  Radisson  Plaza  Hotel,  Orlando.  Fla. 

12- 14 — American  East  Newspaper  Operations  Conference,  Hershey  Lodge 

and  Convention  Center,  Hershey,  Pa. 

13- 15— Mid-Atlantic  NAME,  Sales  Marketing  Convention,  Columbia  Marriott, 

Columbia,  S.C. 

13-16— SNPA,  Mid-Winter  Board  Meeting,  Point  Clear,  Ala. 

15-18 — Central  States  Circulation  Managers  Association,  Holiday  Star 
Resort,  Merrillville,  Ind. 

17- 19— ANPA,  Total  Newspaper  Conference,  Don  CeSar  Hotel,  St.  Peters¬ 

burg. 

18- 20 — Conferences  for  Journalists,  Cities  and  Suburbs;  New  Development, 

Unsolved  Problems.  Watergate  Hotel,  Washington,  D.C. 

19- 21 — New  England  Newspaper  Association,  Winter  Convention  and  Annual 

Meeting,  Westin  Hotel,  Boston. 

19- 21 — Newspaper  in  Education  Week  Conference,  Los  Angeles  Hilton,  Los 

Angeles. 

20- 22— Indepe -dent  Free  Papers  of  America,  Spring  Conference,  Marriott 

Airport  hotel,  St.  Louis. 

SeminarsIWorkshopsIClinics 


FEBRUARY 

23-26— Northeast  Classified  Advertising  Managers  Association,  Managing 
the  Classified  Department  Seminar,  Sheraton  Hotel,  Hartford,  Conn. 
23-26 — SNPA  Foundation  Seminar,  The  Criminal  Justice  System,  Mercer 
University,  Macon,  Ga. 

MARCH 

2-5— SNPA  Foundation,  Seminar,  “Can  We  Afford  Quality  Public  Educa¬ 
tion?”  Southern  Regional  Education  Board,  Atlanta. 

2- 7 — American  Press  Institute,  Sunday  and  Weekend  Editors,  Reston,  Va. 

3- 5— ANPA/ICMA/NPRA,  Training  Session,  Managing  People  in  the  Circu¬ 

lation  Dept.,  Hyatt  Hotel,  Austin,  Texas. 

9-14 — American  Press  Institute,  Community  Weekly  Advertising  Executives, 
Reston,  Va. 

9-14 — The  Poynter  Institute  for  Media  Studies,  Writing  Center  for  Copy 
Editors,  St.  Petersburg. 

9-15— The  Poynter  Institute  for  Media  Studies,  Newspaper  Design/News  & 
Information  Graphics,  St.  Petersburg. 

21-23 — Mid  America  Press  Institute,  Business  and  Agriculture  News,  Clarion 
Hotel,  Downtown,  St.  Louis. 

23-26 — SNPA  Foundation,  Seminar,  Copy  Editing  and  Headline  Writing, 
Pensacola  (Fla.)  News-Journal. 

23-27— ANPA/INPA,  Strategic  Planning  Seminar,  The  Houstorian,  Houston. 
26-27 — NENA,  Display  Advertising  Seminar,  Sheraton  North  Cwntry  Inn, 
West  Lebanon,  New  Hampshire. 
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Editorial  workshop 

By  Roy  H.  Copperud 

Gobbledygook  No.  619 

The  use  of  gobbledygook  in  its  present  sense,  the  turgid 
language  characteristic  of  bureaucracy,  was  popularized 
by  Maury  Maverick  in  an  article  that  appeared  May  21, 
1944,  in  the  New  York  Times.  Governmentese ,federalese , 
officialese,  and  in  England  pudder,  barnacular,  and  gar¬ 
gantuan  are  sometimes  used  in  this  sense,  but  gobbledy¬ 
gook  predominates  in  the  United  States. 

Some  hold  that  Rep.  Maverick  did  not  originate  the 
term,  but  there  is  no  question  that  his  article,  protesting 
the  diction  used  in  reports  of  the  Smaller  War  Plants 
Corporation,  of  which  he  was  then  chairman,  popularized 
it.  “Be  short  and  say  what  you  are  talking  about,”  Maver¬ 
ick  exhorted.  “Stop  ‘pointing  up’  programs,  ‘finalizing’ 
contracts  that  ‘stem  from’  the  district,  regional,  or 
Washington  levels.  No  more  ‘effectuating’  or  ‘dynamics.’ 
Anyone  using  the  words  ‘activation’  or  ‘implementation’ 
will  be  shot.”  But  alas,  more  than  40  years  have  gone  by 
and  Washington  prose  is  worse  than  ever.  Not  only  that, 
but  many  of  the  expressions  Maverick  denounced  have 
gone  into  common  use. 

The  word  is  sometimes  spelled  gobbledegook;  this  is  the 
way  it  appears  in  one  usage  manual  and  Random  House; 
and  Webster  recognizes  this  form  as  a  variant.  The  version 
with  y  is  much  commoner,  however,  and  in  any  event  is  the 
one  Maverick  used.  The  forms  gobble-de-gook  and  gob¬ 
ble  degock  are  errors. 

A  good  illustration  of  gobbledygook  and  its  cure  de¬ 
veloped  in  a  wartime  press  conference  at  which  President 
Franklin  D.  Roosevelt  read  an  order  concerning  blackouts 
that  have  been  prepared  by  the  director  of  civilian  defense: 

“Such  preparations  shall  be  made  as  will  completely 
obscure  all  federal  buildings  and  nonfederal  buildings 
occupied  by  the  federal  government  during  an  air  raid  for 
any  period  of  time  from  visibility  by  reason  of  internal  or 
external  illumination.  Such  obscuration  may  be  obtained 
either  by  blackout  construction  or  by  terminating  the  illu¬ 
mination.  This  will  of  course  require  that  in  building  areas 
where  production  must  continue  during  a  blackout,  con¬ 
struction  must  be  provided  so  that  internal  illumination 
may  continue.  Other  areas,  whether  or  not  occupied  by 
personnel,  may  be  obscured  by  terminating  the  illumina¬ 
tion.” 

After  the  reading  of  this  order  had  been  interrupted 
several  times  by  laughter  from  the  reporters  present.  Pres¬ 
ident  Roosevelt  directed  that  it  be  reworded. 

“Tell  them  that  in  buildings  that  will  have  to  keep  their 
work  going,  put  something  across  the  windows.  In  build¬ 
ings  that  can  afford  it,  so  that  work  can  be  stopped  for  a 
while,  turn  out  the  lights.” 

The  difference  between  gobbledygook  and  plain  English 
is  the  difference  between  terminate  the  illumination  and 
turn  out  the  lights. 

*  *  * 

Another  splendid  example  of  gobbledygook  appeared  in 
the  Federal  Register  in  Washington  in  an  attempt  to  define 
the  term  ultimate  consumer  in  reference  to  eggs: 

“Ultimate  consumer  means  a  person  or  group  of  per¬ 
sons,  generally  constituting  a  domestic  household,  who 
purchase  eggs  generally  at  the  store  of  retailers  or  pur¬ 
chase  and  receive  deliveries  of  eggs  at  the  place  of  abode  of 
the  individual  or  domestic  household  from  producers  or 
retail  route  sellers  and  who  use  such  eggs  for  consumption 
as  food.” 

This  was  indignantly  translated  as  “Ultimate  consumers 
are  people  who  buy  eggs  to  eat  them.” 
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This  announcement  is  neither  an  offer  to  sell  nor  a  solicitation  of  an  offer  to  buy  these  securities. 
The  offer  is  made  only  by  the  Prospectus  and  the  related  Prospectus  Supplement. 


$100,000,000 


GAN«IT 

Notes  Due  February  1,  1996 

Interest  payable  August  1  and  February  1 


The  Notes  will  bear  interest  at  the  annual  rate  of  8.50%  from  February  1,  1986  through 
January  31,  1991  and,  if  extended  by  the  holder  at  the  annual  rate  of  9.55%  thereafter. 
The  Notes  will  be  repayable  in  whole  or  in  part  at  the  option  of  the  holder  thereof  on 
February  1, 1991  at  their  principal  amount  plus  accrued  interest  to  the  date  of  repayment. 


Price  99.90% 


Copies  of  the  Prospectus  and  the  related  Prospectus  Supplement  may  be  obtained  from 
the  undersigned  in  any  State  where  the  undersigned  may  lawfully  offer  the  securities. 


Shearson  Lehman  Brothers  Inc. 
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By  Doug  Borgstedt 


Broun  Award  winner.  Seattle  Times  columnist  Rick 
Anderson  was  named  the  winner  of  the  Newspaper 
Guild’s  Heywood  Broun  Award  for  1985.  The  $1,000 
award  is  made  annually  for  outstanding  individual 
achievement  “in  the  spirit  of  Broun,  the  Guild’s  founding 
president.” 

Sportswriter  honored.  Dan  Shaughnessy  of  the  Boston 
Globe  .was  named  a  winner  of  the  Dan  S.  Blumenthal 
Memorial  Writing  Contest  by  the  Pro  Basketball  Writers 
Association  for  a  second  successive  year.  Shaughnessy 
placed  first  in  the  game  stories  category  for  his  story  on  the 
Boston  Celtics’  last-second  victory  over  the  Portland 
Trailblazers’  in  January. 

PR  society  award.  Michael  J.  Davies,  editor  and  pub¬ 
lisher  of  the  Hartford  Courant,  was  a  recipient  of  the  1985 
Merit  Awards  given  by  the  Connecticut  Valley  Chapter  of 
the  Public  Relations  Society  of  America.  The  award  is 
presented  to  local  professionals  who  exemplify  the  highest 
standards  of  public  relations. 
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Classified 


We  are  the  industry's  people-to-people 
meeting  place 

Rates  and  order  form  in  Classified  sec¬ 
tion.  All  mail  and  calls  go  to:  EDITOR  & 
PUBLISHER,  11  West  19th  St.,  New  York, 
N.Y  10011,  212  675-4380. 

When  you  need  Classified, 
we're  here — every  week! 


1  want  to  sell  this  paper." 

"  Great !  I  wont  to  boy  if/" 

Selling  Your  Paper? 

Put  your  ad  in  the  pages  of  E&P,  where  it 
will  reach  more  and  better  prospects.  If 
you're  shopping  for  a  newspaper,  look  in 
the  pages  of  E&P — for  dailies,  weeklies, 
biweeklies,  tabloids,  shoppers,  news¬ 
paper  groups... 


I 


There’ll  be^^ 
a  new  attraction  in 
\^tertown.  N.Y. 


It’s  the  new  Uniman  4/2  double  width  offset  press 
at  the  Watertown  Daily  Times  and  it’s  providing 
metro  press  capabilities  at  midsize  press  cost. 

The  Uniman  4/2  will  help  the  Daily  Times 
expand  its  revenue  base 


arch,  continuous  running  at  50,000  pph,  and  accurate 
plate  mounting  without  tools  are  just  the  beginning 
of  the  capabilities  that  will  boost  productivity  in  the 
press  room. 

Uniman  4/2  also  offers  maximum  flexibility 
in  press  arrangement.  Units  can  be  stacked  or  lined 
up  on  either  side  of  the  folder,  and  can  accommodate 
both  left  hand  and  right  hand  color  decks.  Reels, 
tensions,  and  pasters  can  be  substructure  or  floor 
mounted. 

All  in  all,  the  Daily  Times  is  getting  the  most 
for  its  money  in  versatility  and  productivity.  If  you’d 
like  to  find  out  more  particulars,  please  call  or  write  to 
M.A.N.  -Roland  USA,  Newspaper  Press  Division,  CN 
1112,  Middlesex,  NJ  08846-0604;  (201)  469-6600. 


by  printing  a  wide  variety  of  products:  inserts, 
supplements,  comics,  catalogs,  and  more.  Optional 
Uniman  folder  capability  permits  running  the  daily 
paper  and  commercial  work  at  the  same  time. 

Certainly  the  high  quality  of  the  products  will 
appeal  to  advertisers  and  readers  alike.  Quality 
in  black,  spot,  and  full  process  color  is  achieved  by 
features  like  non-contact  spiral  brush  direct 
dampening  which  reduces  contamination  in  the 
dampening  system,  variable-speed  ink  fountain 
roller,  and  infinite  color  positioning. 

And  the  production  crew  wall  love  Uniman! 
Easy  access  from  a  unique  step-down  feature  in  the 


NEWSPAPER  PRESS  DIVISION 


Photos  courtesy  of  New  York  State  Department  ot  Commerce 
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Robart  U.  Brown,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Editors  rate  food  PR 

The  nation’s  food  editors,  as  well  as  the  food  manufacturers,  their 
advertising  and  public  relations  agencies,  should  benefit  from  the 
study  in  this  issue  of  editors’  attitudes  to  PR  efforts  in  the  food  field. 
Editors  will  be  able  to  compare  their  own  reactions  to  these  PR 
efforts  to  those  of  their  contemporaries  on  other  newspapers,  and 
manufacturers  will  see  how  their  PR  efforts  are  received  by  editors. 

One  hundred  and  thirty-three  food  editors,  26%  of  all  food  editors 
on  U.S.  newspapers,  took  the  time  and  trouble  to  reply  to  a  five-page 
200-part  questionnaire  about  what  they  want  from  PR  sources,  what 
they  get,  what  they  use,  their  complaints  and  kudos. 

Some  companies  and  industry  associations  are  highly  regarded  by 
editors  for  the  quality  of  materials  they  send.  Others  are  criticized  for 
“overkill”  in  the  pressure  tactics  of  PR  people.  Many  are  found  guilty 
of  blatant  efforts  to  get  their  brand  names  mentioned  in  print  when 
they  know  most  newspaper  policies  prohibit  it. 

This  is  the  second  in  a  series  of  studies  of  editor  attitudes  to  PR 
efforts  in  various  areas.  The  first  {E&P,  Jan.  11,  page  18)  covered  the 
automotive  field  and  found  that  domestic  auto  companies  usually 
produce  the  best  press  releases  but  don’t  always  follow  through  with 
the  best  direct  contacts. 

Implicit  in  these  surveys  is  the  assumption  that  the  public  relations 
efforts  of  supplying  information  to  the  press  by  major  companies 
mainly  is  welcomed  by  editors  and  is  usefbl  to  them  in  their  jobs.  It  is 
contrary  to  the  stereotyped  image  that  editors  detest  the  activities  of 
public  relations  people  and  would  prefer  to  do  without  them. 

Producing  and  editing  a  modem  daily  newspaper  may  be  possible 
without  the  input  of  highly  skilled  PR  representatives  of  manufactur¬ 
ers  but,  we  believe,  impractical.  Editors  may  complain  about  the 
mountains  of  “freebee”  material  they  shovel  off  their  desks  into 
waste  baskets  every  day.  But  their  jobs  are  to  sift  the  informative 
kernels  from  the  puffery  and  most  of  them  realize  the  task  of  keeping 
readers  informed  about  complex  industries  like  food  and  automotive 
would  be  almost  impossible  without  the  assistance  received  from 
industry  representatives. 


Journalist  in  space 

Before  the  mid-air  explosion  of  the  shuttle  Challenger,  1,703  news 
people  applied  for  the  opportunity  to  be  the  first  journalist  to  travel 
in  space  on  the  next  trip.  In  addition,  more  than  30  applications  have 
been  received  since  that  disaster. 

Some  people  see  in  this  mainly  a  picture  of  the  publicity  hound  who 
seeks  self-gratification  in  being  “the  first.”  We  see  it  as  more  repre¬ 
sentative  of  a  breed  of  dedicated  men  and  women  who  were  in  the 
front-line  trenches  on  World  War  I,  who  flew  in  the  B-17s  over 
Germany  and  landed  in  France  on  D-Day  in  World  War  II,  and  who 
accompanied  the  advancing  troops  in  Korea  and  VietNam.  They 
weren’t  there  for  the  glory  of  it.  They  were  there  because  there  was  a 
job  to  be  done,  an  opportunity  to  do  it,  and  they  thought  they  could  do 
it  better  than  anyone  else. 
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The  Oldest  Publishers  and  Advertisers 
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With  which  have  been  merged:  The  Joumaiist  estabiished 
March  22, 1884;  Newspaperdom  estabiished  March,  1892: 
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Letters  to  the  Editor 


Says  police  and  the  press  must  understand  one  another 

I  read  with  great  interest  the  recent  especially  public  corruption  cases.  The  “system”  did  prevail.  Instead 
article  in  E&P-.  “Police  and  the  Press:  Police  also  use  the  media  when  they  of  my  being  paid  off,  I  suspect  it  was 

Can  they  cooperate?”  want  exposure.  But  it  works  both  the  judge  or  prosecutors,  or  both. 

Our  surveys  of  police  on  all  levels  ways,  as  reporters  who  work  the 

and  all  agencies  shows  a  high  distrust  police  beat  build  up  a  trust.  Gerald  S.  Arenberg 

for  members  of  the  media.  In  the  past.  When  I  worked  in  Chicago,  I  can 

95%  of  the  law  enforcement  agencies  recall  many,  many  years  ago  a  Chica-  (Arenberg  is  editor,  Police  Times, 

and  individual  officers  felt  that  the  go  reporter  who  was  sitting  in  North  Miami,  Fla.,  and  executive 

media  are  neither  accurate  nor  District  One  of  the  Sheriffs  substa-  director  of  the  American  Federation  of 

helpful.  tion.  I  arrested  a  man  for  offering  me  a  Police.) 

Overlooking  my  own  prejudices,  I  bribe  to  get  out  of  a  traffic  ticket, 
have  concluded  that  in  a  free  society  The  reporter’s  comment  was: 
we  must  have  a  free  press.  “Didn’t  he  offer  you  enough  money?”  CorrECtiOfl 

On  the  other  hand,  reporters  have  It  was  a  snide  remark  and  one  that  i 

to  understand  ongoing  investigation  would  hardly  make  me  too  happy  with  A  Dec.  14  story  on  Metro  Sunday 
of  certain  crimes  may  require  secrecy  the  news  reporter.  But  I  knew  that  Newspapers’  annual  meeting  mis- 

and  that  battle  will  never  be  settled  as  cops  in  the  area  were  very  much  on  identified  who  is  responsible  for  de- 

to  who  is  the  best  judge.  the  take  and  so  he  was  reacting  out  of  veloping  “spadeas”  or  wraparound 

I  have  met  many  excellent  a  sense  of  the  system.  That  case,  by  ads  that  partially  cover  the  front  page 

reporters  who  have  the  time  and  the  way,  was  reduced  by  the  state  of  the  Sunday  comics  section, 

talent  to  do  a  much  better  job  (and  (without  my  consent  or  knowledge)  to  Spadeas  were  developed  by  Greater 

often  do)  in  all  sorts  of  investigations,  disorderly  conduct.  Buffalo  Press. 

Newspapers  asked  to  help  in  national  child  safety  program 

By  Debra  Gersh 

During  the  week  of  April  7-13, 
shopping  centers  across  the  nation 
will  band  together  for  child  safety 
week,  and  local  newspapers  can  help 
them  reach  into  40%-50%  of  U.S. 
and  Canadian  households,  said  Albert 
Sussman,  recently  retired  executive 
vice  president  of  the  International 
Council  of  Shopping  Centers. 

The  week-long  event,  called  KIDS 
(Kids  Identification  Sign-up),  will  be 
an  industry-wide  public  service  pro¬ 
gram,  where  parents  can  bring  chil¬ 
dren  for  fingerprinting  (parents  will 
keep  the  prints)  and  s^ety  programs, 

Sussman  told  those  gathered  at  a 
recent  International  Newspaper 
Advertising  and  Marketing  Execu¬ 
tives’  sales  conference  session  in  Las 
Vegas. 

Most  major  shopping  centers  will 
be  running  full-  and  two-page  ads 
announcing  the  events  and  telling 
where  and  when  certain  activities  will 
be  held,  he  continued.  Newspapers 
can  help  by  being  prepared  to  offer 
special  deals  on  space  and  color,  for 
example,  and  even  offering  free  or 
matching  space  for  KIDS  advertising, 

Sussman  said. 

Lawrence  Treger,  senior  vice 
president  of  the  Rouse  Co.  in  Colum¬ 
bia,  Md.,  said  newspapers  can  also 
contact  one  of  the  30  regional  KIDS 
chairpeople  or  214  sub-chairpeople  to 
discuss  options  such  as  co-op  adver- 
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tising,  publicity  and  sales  strategies. 

This  is  a  key  opportunity  for  news¬ 
papers  and  the  shopping  center  indus¬ 
try  to  get  to  know  each  other,  which 
will  help  the  two  as  the  centers  reach 
the  next  advertising  plateau,  Treger 
said. 

One  recent  breakthrough  in  shop¬ 
ping  centers  is  an  advertising  clause  in 
the  leases  of  stores  in  the  centers  that 
calls  for  a  certain  amount  of  money  to 
be  contributed  to  an  advertising  fund 
for  the  center. 

Centers  are  also  asking  individual 
stores  for  additional  money  to  adver¬ 
tise  their  stores  through  the  center, 
which  means  newspapers  bill  only  the 
center,  not  each  individual  store,  he 
continued. 


The  lease  clause  also  gives  centers 
the  money  up  front  to  commit  to. 
newspapers,  Treger  added. 

As  the  market  grows  more  competi¬ 
tive,  the  shopping  center  industry  is 
ready  for  the  next  advertising  steps, 
which  include  ROP  ads  and  creating  a 
newspaper  network  of  executives  to 
serve  the  industry. 

Newspapers  should  look  at  the  way 
shopping  centers  have  established  a 
network  and  think  about  what  that 
means  for  the  medium,  Treger  said. 

The  possibilities  are  unlimited  and 
the  opportunity  for  breakthrough  is 
there  —  and  the  interest  is  there  — 
and  it  can  all  start  with  the  KIDS 
program,  Treger  concluded. 


TVTOniGlIT 

What’s  on,  what’s  up,  what’s  sood,  what’s  bad  on  TV 

Faye  Zuckerman’s  daily  column  direct  from  Hollywood 
will  tell  your  readers  when  to  turn  it  on  or  turn  it  off. 
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212-645-3000/Bill  Hissinbotham  in  Ft.  Worth,  817-292-8165/ 
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Progressive 

Center 

of  the  Gulf  Coast 


beaches  to  thriving  lndustry...from 
a  bustling  seaport  to  quiet  wood¬ 
land  forests,  Mobile  has  a  lot  to  tell 
the  world.  For  over  170  years  we’ve 
been  selling  the  promise  and  prog¬ 
ress  of  the  Mobile  area  to  industry, 
commerce  and  the  world. 


of  all.  Mobile’s 
assets  are  its  people...steeped  in 
the  historical  heritage  but  laboring 
with  an  eye  on  a  positive  future 
for  all.  Mobilians  are  talking  Mobile 
in  every  way  they  can  and  helping 
to  add  a  greater  future  to  a 
glorious  past.  Along  with  the 
Mobile  Press  Register  we’re  telling 
the  world  what  a  progressive 
community  we  are! 


The  Mobile  Press  Register 

Represented  by  Newhouse  Newspapers 
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Journalists  still  ready  for  space 

Despite  the  shuttle  disaster,  not  one  of  the  1J03  journalist  applicants 
has  withdrawn  application  to  be  the  first  of  their  profession  in  space 


By  Debra  Gersh 

Not  one  of  the  1,703  journalists 
who  wants  to  be  the  first  in  the  profes¬ 
sion  to  travel  into  space  has  with¬ 
drawn  the  application  to  do  so,  said 
Jack  Bass,  public  affairs  coordinator 
for  the  Journalist  in  Space  Project. 

Since  the  mid-air  explosion  of  the 
shuttle  Challenger  on  Jan.  25,  Bass 
said  more  than  30  applicants  have 
telephoned,  written  or  telegraphed 
the  Association  of  Schools  of  Jour¬ 
nalism  and  Mass  Communication  — 
which  is  coordinating  the  selection 
process  from  its  headquarters  at  the 
University  of  South  Carolina  — 
encouraging  continuation  of  the  pro¬ 
ject  and  reiterating  their  desire  to  go 
on  the  next  shuttle  flight. 


In  addition,  Bass  said, 
more  than  three  dozen 
inquiries  have  come  in 
asking  if  ASJMC  will 
reopen  the  application 
deadline,  but  it  will  not. 


In  addition,  Bass  said  more  than 
three  dozen  inquiries  have  come  in 
asking  if  ASJMC  will  reopen  the 
application  deadline,  but  it  will  not. 

Meanwhile,  the  selection  process  is 
on  standby  until  the  National  Aero¬ 
nautics  and  Space  Administration 
gives  ASJMC  the  go-ahead  to  con¬ 
tinue.  Once  that  happens,  Bass  said, 
the  process  can  be  implemented  in  a 
very  short  amount  of  time,  because 
the  applications  have  already  been 
processed  and  the  five  regional  selec¬ 
tion  panels,  which  will  narrow  the 
field  down  to  40  candidates,  have 
been  established.  (Those  40  will  then 
be  narrowed  down  to  five,  from  which 
a  finalist  and  an  alternate  will  be  cho¬ 
sen.) 


In  a  meeting  scheduled  with  NASA 
for  sometime  in  the  next  week,  Bass 
said  among  the  things  discussed  will 
be  when  to  begin  the  first  of  the  selec¬ 
tion  stages.  That  announcement  by 
NASA  on  when  to  begin  the  process 
should  be  made  by  the  end  of  Febru¬ 
ary,  Bass  said,  adding  that  does  not 
mean  the  actual  selections  will  begin 
by  then. 

The  first  journalist  in  space  was 
slated  to  go  aboard  a  shuttle  launch  on 
Sept.  27,  1986,  but  since  the  Challen¬ 
ger  tragedy  NASA  has  postponed  all 
launches  and  has  not  yet  announced 
any  rescheduling. 

Robert  Burkhardt,  president  of  the 
Aviation/Space  Writers  Association, 
wrote  a  letter  to  NASA  Acting 
Administrator  William  Graham  urg¬ 
ing  him  to  continue  with  the  project. 

According  to  Charles  Spence,  a 
member  of  the  AW  A  board  of  direc¬ 
tors,  there  has  been  a  call  by  some 
legislators,  such  as  Senator  John 
Glenn,  not  to  send  civilians  into 
space.  Burkhardt’s  letter,  which 
Spence  said  was  drafted  two  days 
after  the  explosion  and  delivered  the 
following  Monday,  urged  NASA  not 
to  heed  those  calls. 

Spence,  who  covers  Washington 
for  a  number  of  aviation  publications 
and  a  British  space  magazine,  said 
sending  a  journalist  into  space  is  even 
more  advantageous  now. 

“A  qualified  journalist  going  on  the 
next  (space)  shot  would  greatly  help 
the  entire  world  to  understand  what 
the  space  program  is  all  about,”  he 
said. 

Although  Spence  did  not  know  how 
many  of  the  AWA’s  1,400  members 
worldwide  applied  for  the  program, 
he  said  he  spoke  to  a  number  of  them 
who  are  still  eager  to  go,  and  see  who 
the  Challenger  explosion  as  a  “freak 
accident.” 

Kenn  Marshall,  state  capitol 
reporter  for  the  Harrisburg  (Pa.) 
Patriot-News,  said  he  did  not  see  the 


actual  liftoff,  but  was  shaken  by  the 
news  when  he  heard  it  on  the  radio  as 
he  was  on  his  way  to  an  interview. 

Marshall,  an  applicant  for  the  pro¬ 
ject,  said  he  has  been  following  the 
space  program  as  long  as  he  can 
remember,  and  decided  not  to  with¬ 
draw  his  application. 


“A  qualified  journalist 
going  on  the  next 
(space)  shot  would 
greatly  help  the  entire 
world  to  understand 
what  the  space  program 
is  all  about,”  he  said. 


The  Challenger  accident  really 
affected  him  a  lot,  and,  Marshall  said 
if  he  had  been  asked  about  his  applica¬ 
tion  when  he  first  heard  the  news  he 
would  have  said  he  was  withdrawing 
it.  But  after  thinking  about  it,  Mar¬ 
shall  decided  it  was  a  tremendous 
opportunity.  His  wife  asked  him  to 
withdraw,  but  after  talking  it  over  she 
decided  he  should  stay  with  it,  Mar¬ 
shall  said. 

“To  tell  the  story  first  hand  ...  is 
an  opportunity  no  one  should  pass 
up,”  he  said,  characterizing  a  shuttle 
flight  as  a  “once  in  a  lifetime  oppor¬ 
tunity.” 

“I  don’t  think  they’re  going  to  send 
another  shuttle  up  until  they  find  what 
went  wrong  and  correct  it,”  Marshall 
added.  “I  still  think  it’s  a  relatively 
safe  project.  There  are  dangers,  but 
there  are  dangers  in  everything  you 
do.  It’s  too  good  an  opportunity  to 
pass  up.” 

Another  applicant,  Thomas  W. 
Tuley,  editor  of  the  Evansville  (Ind.) 
Press,  said  he  never  thought  of  being 
out  of  the  program  and  was,  in  fact,  a 
little  surprised  that  there  had  been  no 
(Continued  on  page  33) 
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Forgiving  a  fabrication 

New  reporter  wins  award  for  column  she  told  her  copy  editor  in  advance 
was  fabricated;  newspaper  calls  it  an  Innocent’  mistake,  keeps  her  on  staff 


By  Andrew  Radolf 

The  San  Antonio  (Tex.)  Light  has 
publicly  acknowledged  that  one  of  its 
writers  fabricated  a  column  that  won 
an  award  from  the  Headliners  Club  of 
Austin,  but  the  newspaper  termed  the 
incident  an  “innocent”  mistake  by  a 
newcomer  to  journalism  and  con¬ 
tinues  to  employ  her. 

The  column,  which  appeared  last 
spring,  was  “approved”  by  one  of  the 
newspaper’s  copy  editors  who  knew 
it  was  based  on  apocryphal  incident. 
That  copy  editor  left  the  newspaper 
about  six  months  ago  and  the  paper’s 
editors  only  recently  learned  about 
the  fabricated  column. 


“I  don’t  know  if  it  was 
true,”  Godfrey  said  of 
the  West  German  tale 
that  she  retold. 


Columnist  Betty  Godfrey  last  Eas¬ 
ter  wrote  a  column  describing  an 
encounter  in  a  cafeteria  between  a 
San  Antonio  businessman  and  a  bag 
lady,  whom  the  man  mistakenly 
thought  ate  his  food  and  stole  his 
briefcase.  The  column  was  taken, 
Godfrey  said,  from  a  “rumor”  she 
had  heard  in  West  Germany  about  a 
similar  encounter  between  a  German 
woman  and  a  black  soldier. 

“I  don’t  know  if  it  was  true,”  God¬ 
frey  said  of  the  West  German  tale  that 
she  retold. 

“I  really  thought  readers  would 
realize  it  was  an  Easter  message,” 
Godfrey  told  E&P  of  her  fabricated 
column.  “I  really  started  to  come  out 
of  character.  I  guess  I  got  carried 
away.” 

According  to  executive  editor  Ted 
Warmbold,  Godfrey  informed  her 
immediate  superior,  a  features  copy 
editor,  that  her  column  was  intended 
to  be  an  Easter  “parable”  based  on 
“a  story  she  heard  in  West  Germany 
and  put  in  a  San  Antonio  setting.” 

But  the  column,  as  published,  did 
not  alert  readers  that  the  story  was 


based  on  an  apocryphal  incident. 

“The  column  itself  indicated  it  was 
something  that  happened  in  down¬ 
town  San  Antonio,”  the  executive 
editor  said. 

“She  didn’t  think  she  was  doing 
anything  wrong,  or  that  she  was 
deceiving  any  readers,”  Warmbold 
continued.  “She  was  not  correct  in 
that  judgment.” 

He  added,  “The  editor  who 
approved  (it)  wasn’t  doing  her  job.” 

Warmbold  said  that  editor  got  mar¬ 
ried  about  six  months  ago  and  subse¬ 
quently  left  the  Light  for  a  newspaper 
job  in  another  city.  He  said  when  the 
editor  in  question  was  contacted 
about  the  Godfrey  column,  “she 
couldn’t  recall  the  incident.” 

Godfrey,  44,  did  tell  readers  who 
called  her  that  the  column  was  not 
based  on  a  true  event.  Godfrey  had 
also  told  an  editor  for  San  Antonio 
Monthly  magazine  that  the  column 
was  fabricated. 

But  Godfrey  never  informed 
Warmbold  or  managing  editor  Ed 
Rademakers  t|iat  her  column  was 
made  up,  the  executive  editor  said. 

Warmbold  said  that  he  learned  of 
the  fabrication  when  the  magazine 
editor  contacted  him  after  the  Head¬ 
liners  Club  announced  Godfrey’s 
piece  was  the  winning  entry  in  its 
contest’s  column  writing  category. 

The  newspaper  then  withdrew  the 
column  from  the  contest.  Warmbold 
said  the  award  had  not  been  officially 
presented  at  the  time. 

“Everybody’s  entitled  to  at  least 
one  mistake,”  Warmbold  said  in 
explanation  of  why  Godfrey  was  not 
fired.  “You  don’t  lop  somebody’s 
head  off  for  making  an  innocent  mis¬ 
take.” 

Godfrey  did  not  have  any  formal 
newspaper  training  when  she  joined 
the  Light  about  two  years  ago.  Warm- 
bold  said  she  had  written  a  weekly 
column  for  Stars  and  Stripes  in  West 
Germany,  where  her  husband  was 
stationed  with  the  Air  Force. 

“All  of  the  blame  is  not  hers,” 
Warmbold  said.  “We  did  not  teach 
her  well  enough  the  basics  of  the  pro¬ 
fession.” 


After  the  fabrication  came  to  the 
attention  of  the  editors,  the  Light  ran 
a  front  page  story  on  January  30 
explaining  to  readers  what  had 
occurred.  Warmbold  said  reader 
reaction  has  been  “150  to  one”  in 
support  of  Godfrey. 


“Everybody’s  entitled 
to  at  least  one  mistake,” 
Warmbold  said  in 
explanation  of  why 
Godfrey  was  not  fired. 


“We  consider  the  issue  behind  us. 
We  think  she  has  learned  a  lesson 
from  it,”  he  said.  “We  are  convinced 
it  was  not  a  habitual  problem.  Out  of  a 
couple  of  hundred  columns,  she  did 
only  a  couple  that  were  not  true.” 

Godfrey  said  that  the  Easter  col¬ 
umn  was  the  only  one  she  wrote 
which  fabricated  events. 

“What  I  do  sometimes  is  change 
names,”  she  said.  “Basically  every¬ 
thing  I  write  is  something  I  see  or  an 
interview.” 

Godfrey  said  she  has  also  at  times 
written  columns  that  are  intended  to 
be  comparable  to  the  kind  written  by 
Art  Buchwald. 

“I  thought  this  was  along  the  same 
lines,”  she  said. 

Warmbold  said  Godfrey  “now 
knows  that  (fabricating  columns)  is 
not  acceptable  unless  she  informs  the 
readers.” 

Warmbold  conceded  that  the 
Light’s  credibility  may  have  suffered 
from  the  Godfrey  incident. 

“Any  time  you  fool  with  who, 
where,  what,  when  and  why  you  hurt 
your  credibility,”  he  said. 

However,  Warmbold  was  also  con¬ 
cerned  that  many  of  the  readers  writ¬ 
ing  in  support  of  Godfrey  stated  “we 
think  half  your  writers  make  things 
up.” 

The  Headliners  Club’s  column 
award  went  to  Dallas  Morning  News 
writer  Kent  Biffle,  who  had  been  run¬ 
ner-up  to  Godfrey. 
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Hearst  ready  to  choose  a  buyer  for  Baltimore  News  American 


The  Hearst  Corp.  is  expected  to 
choose  a  buyer  for  the  evening  Balti¬ 
more  News  American  within  the  next 
couple  of  weeks,  according  to 
employees  of  the  newspaper. 

About  five  different  groups  are  said 
to  be  interested  in  the  newspaper,  but 
so  far  only  two  possible  purchasers 
have  been  identified:  Ted  Venetoulis, 
a  former  Baltimore  county  executive 
who  publishes  three  suburban  week¬ 
lies  in  the  area;  and  a  group  of  about 
150  News  American  employees  who 
have  teamed  up  with  Harold  Gold¬ 
smith,  a  local  banker  and  part-owner 
of  the  Merry-Go-Round  clothing 
chain. 

Goldsmith  has  no  media  back¬ 
ground  and  his  motivations  for  joining 
forces  with  the  employee  group  have 
not  been  made  public. 

The  investment  banking  firm  of 
Henry  Ansbacher  Inc.  is  representing 
Hearst  in  the  sale. 

The  asking  price  for  the  News 
American  has  not  been  disclosed. 

“We’re  waiting  for  Hearst’s 
reply,”  said  John  Stallings,  a  press¬ 


room  foreman  who  is  one  of  the  lead¬ 
ers  of  the  employee  group.  “Accord¬ 
ing  to  Ansbacher,  there  are  five  or  six 
bidders.” 

An  editorial  executive  at  the  News 
American  said  employees  interested 
in  joining  the  bidding  group  will  ini¬ 
tially  have  to  put  up  $1,000  each  as 
part  of  the  purchase  plan.  He  said  that 
so  far  mostly  non-editorial  employ¬ 
ees,  who  feel  their  jobs  are  less  mobile 
than  those  on  the  news  side,  are  inter¬ 
ested. 

“Certainly  very  few  editorial 
employees  are  going  to  do  it,”  he 
said. 

“It  makes  sense  that  if  employees 
are  to  have  any  say,  it  has  to  be 
backed  up  by  a  considerable  sum  of 
money,”  he  continued.  “We  don’t 
know  if  Goldsmith  wants  that  valu¬ 
able  property.” 

The  newspaper  occupies  a  square 
block  parcel  of  land  across  the  street 
from  Harborplace,  a  waterfront  rede¬ 
velopment  consisting  of  shops  and 
restaurants.  Several  new  hotels  and 
office  buildings  are  also  under  con¬ 


struction  or  scheduled  to  be  con¬ 
structed  in  the  area. 

The  real  estate  alone  has  been  val¬ 
ued  at  between  $7  million  and  $8  mil¬ 
lion,  and  its  value  has  triggered  spec¬ 
ulation  that  some  of  the  bidders  may 
want  to  fold  the  newspaper  and  rede¬ 
velop  the  land. 

The  News  American  had  a  daily 
circulation  of  about  170,000  in  1978, 
but  daily  sales  in  recent  years  have 
fallen  to  just  over  100,000. 

The  competing  Sunpapers  have  a 
combined  morning  and  evening  cir¬ 
culation  of  over  300,000. 

The  prospect  that  the  News  Ameri¬ 
can  may  fold  has  raised  concern 
among  Evening  Sun  employees  that 
publisher  A.S.  Abell  Co.  would  move 
to  trim  its  workforce  and  consolidate 
operations  with  the  morning  Sun  once 
there  was  no  longer  an  afternoon 
competitor. 

“People  at  the  Evening  Sun  have 
expressed  strong  support,”  the  News 
American  executive  said.  “They 
don’t  want  to  see  us  go  under.” 


Minorities  scarce  in  circuiation  management 

Survey  shows  nearly  27%  of  newspapers  with  under  100,000  circulation 
employ  no  minorities  in  circuiation  management  positions 


Minority  representation  in  newspa¬ 
per  circulation  departments  mirrors 
the  U.S.  minority  population  as  a 
whole,  but  newspapers  are  not  pro¬ 
moting  minorities  into  higher  levels  of 
management,  according  to  a  recent 
survey  by  the  minority  affairs  com¬ 
mittee  of  the  International  Circulation 
Managers  Association. 

The  1985 ICMA  Minority  Survey  of 
Newspapers  discovered  that  while 
15%  of  full-time  circulation  employ¬ 
ees  are  minorities  or  women,  only 
11%  of  the  minorities  hold  manage¬ 
ment  positions.  Slightly  less  than  20% 
of  the  women  employed  in  circulation 
departments  hold  a  management  posi¬ 
tion. 

Most  of  the  minority  and  female 
managers  are  clustered  at  the  lowest 
levels  of  management,  particularly  in 
the  customer  service  or  sales  manager 
areas,  ICMA  found. 

The  survey  mailed  questionnaires 
last  August  to  729  newspapers 
belonging  to  ICMA  and  received  204 
replies  for  a  27.9%  response  rate. 

Fifty-five  of  the  responding  news¬ 
papers,  or  26.9%  of  the  total 
response,  have  no  minorities 
employed  in  circulation  management 


positions.  All  55  newspapers  have  cir¬ 
culations  under  100,000. 


Most  of  the  minority 
and  femaie  managers  are 
ciustered  at  the  iowest 
ieveis  of  management, 
particuiariy  in  the 
customer  service  or  saies 
manager  areas . . . 


Other  survey  findings  were: 

•  Only  4.4%  of  circulation  directors 
are  non-whites. 

•  13.3%  of  circulation  directors  are 
female. 

•  Only  2.1%  of  those  in  circulation 
management  jobs  are  minority 
females. 

•  More  minorities  (106  or  14.6%) 
left  their  jobs  between  Jan.  1  and  July 
1 , 1984,  than  were  hired  (92  or  14.3%). 

•  41%  of  the  respondents  said  their 
newspaper  had  an  affirmative  action 
program. 

Booker  Izell,  chairman  of  the 


ICMA  minority  affairs  committee  and 
bulk  distribution  manager  for  the 
Atlanta  Journal  and  Constitution, 
said  the  survey  is  the  first  in  a  planned 
series  of  efforts  to  evaluate  minority 
representation  and  advancement  in 
newspaper  circulation. 

Izell  said  a  second  survey  is 
planned  for  the  fall  of  1986. 

Pitt,  dailies  end 
delivery  by  mail 

The  Pittsburgh  (Pa.)  Post-Gazette 
and  Pittsburgh  Press  will  discontinue 
sending  the  newspapers  to  subscri¬ 
bers  by  mail,  effective  March  15,  be¬ 
cause  of  economic  reasons. 

Richard  Welsh,  circulation  director 
for  both  newspapers,  said  about  4,200 
Post-Gazette  subscribers  and  2,200 
Press  subscribers  have  been  notified 
and  refunds  will  be  mailed  by  April  1 5 . 

Many  subscribers  of  the  Post- 
Gazette  will  be  able  to  change  over  to 
carrier  service.  Many  of  the  Press’ 
mail  subscribers,  however,  live  in 
areas  where  there  is  no  carrier  ser- 
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The  best  automotive  ads  in  newspapers  in  1985 

Newspaper  Advertising  Bureau  hands  out  the  DANDY  Awards 


Highlighting  this  year’s  DANDY 
Award  competition  for  outstanding 
newspaper  automotive  advertising 
was  the  fact  that  so  many  color  ads 
were  submitted  as  entries. 

As  a  result,  the  judges  decided  to 
issue  two  awards  for  color  ads  —  one 
for  full-color  and  one  for  spot  color. 

Capitol  City  Motors,  Concord, 
N.H.,  wonaDANDY  for  its  full-color 
auto  ads  and  Roadshow  BMW,  Mem¬ 
phis,  Tenn.,  won  for  best  use  of  spot 
color. 

Their  ads  and  those  of  10  other 
dealers  and  dealer  associations  were 
chosen  as  the  best  newspaper  auto¬ 
motive  ads  of  1985  from  among  more 
than  2,000  entered  in  the  13th  annual 
DANDY  Awards  competition  spon¬ 
sored  by  the  Newspaper  Advertising 
Bureau.  Twenty-two  dealers  or 
dealer  associations  also  won  Awards 
of  Merit  for  outstanding  auto  ads. 

“The  quality  of  this  year’s  entries 
was  really  impressive,”  said  Hugh 
Quinn,  the  Ad  Bureau’s  vice  presi¬ 
dent,  automotive  classified.  “Dealers 
around  the  country  are  showing  a 
very  sophisticated  use  of  color  on  the 
pages  of  the  newspaper,  using  every¬ 
thing  from  spot  to  full-color.” 

Capitol  City  Motors’  winning  ad 
showed  a  vertical  line-up  of  cars 
printed  with  almost  magazine-quality 
color.  Besides  winning  the  DANDY 
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for  best  use  of  process  color,  it  also 
gained  an  Award  of  Merit  for  indivi¬ 
dual  ad  by  a  dealer  in  a  small  market. 

Roadshow  BMW’s  original  use  of  a 
single  color,  on  otherwise  black-and- 
white  newspaper  pages,  won  it  a 
DANDY  for  best  use  of  spot  color. 
Roadshow’s  ads  also  won  an  Award 
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of  Merit  for  a  dealer  campaign  in  a 
large  market. 

The  DANDY  for  a  dealer  campaign 
in  a  large  market  went  to  Wood 
Motors  of  Detroit.  The  ad  series  pro¬ 
gresses  from  small  to  large  space, 
“creating  a  sense  of  expansion  and 
continuity  to  the  readers,”  judges 
noted. 

Packer  Pontiac  of  Pontiac,  Mich., 
won  the  DANDY  for  the  best  cam¬ 
paign  by  an  individual  dealer  in  a 
small  market.  The  judges  cited  the 
campaign’s  easy-to-read  presenta¬ 
tion,  clean  typography,  variety  and 
headlines.  They  also  called  the  ads, 
“informative,  well-organized  and 
varied.” 

Ferrante  Olds’  ad  won  the  DANDY 
for  the  best  individual  ad  by  an  indivi¬ 
dual  dealer  in  a  small  market.  The  ad 
uses  lots  of  white  space  and  small 
photos  of  the  owners  to  create  a  per¬ 
sonal  touch. 

Four  groups  honored  with  DAN- 
DYs  for  best  trade  association  adver¬ 
tising  were:  Hampton  Roads  Auto 
Dealers  of  Hampton  Roads,  Va.; 
Reno  and  Carson  City  (Nev.)  Deal¬ 
ers;  the  Pittsburgh  Automobile  Trade 
Association;  and  the  New  Car  Deal¬ 
ers  Association  of  Metropolitan  Dal¬ 
las. 

Other  top  winners  were:  Check¬ 
ered  Flag  of  Norfolk,  Va.,  for  indivi- 
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dual  ad  by  an  individual  dealer  in  a 
large  market;  Nassau-Suffolk  (N.Y.) 
Pontiac  Dealers  Association  for  best 
campaign  by  a  dealer  advertising 
association;  and  Quality  One  Chev¬ 
rolet  Dealers  of  Northwest  Illinois  for 
best  individual  ad  by  a  dealer  adver¬ 
tising  association. 

Judges  for  the  1985  DANDY 


Awards  were  Gary  James,  managing 
editor  of  Automotive  Executive',  Ray 
Stone,  president  and  creative  director 
of  Raymond  Stone  Associates;  and 
Herbert  Barger,  director  of  classified 
advertising  for  the  Houston  Chronicle 
and  current  president  of  the  American 
Newspaper  Classified  Advertising 
Managers. 


Press  ‘boycotts’  press  conference 


Gary  Walker,  a  member  of  the  Fair- 
field  (Calif.)  city  council,  called  a 
press  conference  and  nobody  showed 
up. 

Walker  called  the  conference  to 
announce  his  candidacy  for  the  Sola¬ 
no  County  board  of  supervisors. 

“Editors  from  two  papers  told  me 
they  couldn’t  send  reporters  without 
paying  overtime,”  Walker  said. 

He  was  asked  —  and  consented  — 
to  grant  interviews  prior  to  his 


announced  conference. 

Within  a  lO-mile  radius.  Northern 
Solano  County  has  two  daily  news¬ 
papers  and  a  weekly.  There  is  one 
other  daily  and  three  weeklies  in  the 
county. 

“Ha!  I  told  them  I  did  it  purposely,” 
Walker  said.  “Reporters  need  over¬ 
time  pay  to  make  ends  meet.  I  don’t 
know  how  they  make  it  on  their 
salaries.” 

— Kathryn  Keatley  Garvey 


ANPA  to  Postal  Service:  Reject  Advo’s  second  class  mail  proposal 


The  American  Newspaper 
Publishers  Association  wants  the 
U.S.  Postal  Service  Board  of  Gover¬ 
nors  to  reject  a  proposal  by  Advo 
Systems  Inc.,  a  major  competitor  of 
newspapers,  that  would  change  the 
rules  of  second  class  mail  for  dailies 
publishing  two  issues  a  day. 

ANPA  said  if  the  proposal  is 
approved,  newspapers  will  lose  the 
use  of  second  class  mail  to  attract  new 
subscribers  through  total  market 
coverage  programs.  The  alternatives 
left  will  be  their  own  carriers  or  higher 
priced  third  class  mail,  ANPA  said. 

ANPA  also  told  the  governors  it 
believes  the  Postal  Service  should  not 
allow  any  of  its  customers  “to  dictate 
unfair  and  inequitable”  rules  for  their 


competitors  through  the  use  of  the 
Postal  Rate  Commission’s  process. 

ANPA  pointed  out  to  the  governors 
that  mailer  organizations  supporting 
Advo’s  position  are  also  competitors 
of  daily  newspapers.  Some  magazines 
also  support  the  rule  change,  ANPA 
said,  noting  that  such  publications  are 
highly  unlikely  to  publish  two  issues 
on  a  single  day. 

ANPA  asked  the  governors  to 
instead  order  the  Postal  Service  to 
enforce  existing  second  class  regula¬ 
tions  to  keep  advertising  publications 
out  of  that  mail  category. 

Advo,  a  third  class  mailer  of  adver¬ 
tising  preprints  and  one  of  the  Postal 
Service’s  largest  customers,  charges 
that  newspapers  which  use  second 


class  mail  to  distribute  one  issue  a 
week  to  non-subscribers  are  abusing 
the  second  class  category. 

The  Postal  Rate  Commission 
responded  to  Advo’s  complaint  by 
recommending  that  whenever  a  publi¬ 
cation  has  more  than  one  issue  a  day, 
and  one  issue  goes  beyond  a  distribu¬ 
tion  ceiling  for  non-subscribers,  that 
issue  would  become  a  separate  publi¬ 
cation  which  must  be  sold  individu¬ 
ally  to  readers. 

The  PRC’s  recommendation  now 
must  be  approved  or  rejected  by  the 
Postal  Service’s  Board  of  Governors, 
who  are  expected  to  consider  the  mat- 
ters  at  their  March  meeting  in 
Washington,  D.C.  There  is  no  time 
limit  for  the  governors  to  act 
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Reporter  or  citizen? 

In  one  small  Florida  community  reporters  are  not  allowed  to  address 
elected  officials  during  public  meetings,  uniess  they  do  so  as  ^citizens’ 


By  Debra  Gersh 

When  is  a  reporter  not  a  reporter? 
Apparently  when  he’s  a  citizen. 

That  question  has  been  raised — and 
that  answer  given — in  the  small  com¬ 
munity  of  North  Port,  Fla.,  where  a 
local  reporter  is  also  a  resident  of  the 
town. 

According  to  a  city  ordinance, 
reporters  are  not  allowed  to  address 
the  commissioners  or  mayor  during  a 
meeting.  Only  citizens  (residents)  are 
allowed  to  speak  and  ask  questions. 
But  according  to  both  local  reporters 
and  the  mayor  herself,  after  the  meet¬ 
ings  officials  do  entertain  questions 
from  the  press. 

Recently,  however,  David  T. 
Hughes,  editor  of  the  weekly  North 
Port  News,  got  up  from  the  press 
table — where  reporters  must  sit  dur¬ 
ing  the  Monday  night  meetings  —  and 
sat  in  the  audience  to  ask  a  question  as 
a  citizen  of  the  community  in  which 
he  lives. 

Mayor  Margaret  M.  Gentle  asked 
Hughes  to  identify  himself  as  either  a 
citizen  or  a  reporter,  because  he  could 
not  be  there  as  both.  Gentle  did  not 
stop  Hughes  from  asking  his  ques¬ 
tion,  and  in  the  past  she  has  allowed 
him  to  leave  the  press  table  and  ask 
questions. 


“During  an  official 
meeting  you  cannot 
allow  a  person  to  be 
jumping  from  one  seat 
to  another,”  she  said. 


(Hughes  asked  if  certain  employees 
would  be  included  in  a  motion  by  the 
commission  to  give  city  workers  a 
half  day  off  work  on  the  day  before 
Christmas.) 

Hughes  maintains  that  although  he 
thinks  the  mayor  is  bluffing,  he  will 
file  suit  if  she  tries  to  prevent  him 
from  speaking  during  a  meeting. 

“Personally,  I  think  if  she  does  it 
(stops  him  from  speaking)  it  would  be 
an  abridgement  of  my  civil  rights 
under  the  First  Amendment,” 


Hughes  said.  “She  told  me  that  she 
feels  I  have  an  unfair  advantage  over 
the  (two)  other  reporters  because 
they’re  not  citizens  (residents).  I  have 
the  right  (to  speak)  and  she  knows  I 
have  the  right.” 

Gentle,  however,  who  has  been 
mayor  for  12  years,  said  she  is  just 
trying  to  keep  the  meetings  from 
becoming  disorderly. 


“I  recognize  that 
reporters  will  have 
questions,  and  I  remain 
after  the  meetings  with 
the  four  commissioners 
to  answer  questions.” 


“During  an  official  meeting  you 
cannot  allow  a  person  to  be  jumping 
from  one  seat  to  another,”  she  said. 
“I  recognize  that  reporters  will  have 
questions,  and  I  remain  after  the 
meetings  with  the  four  commissioners 
to  answer  questions.” 

Of  Hughes’  dual  role,  she  said,  “it 
is  difficult,  but  you  cannot  have  the 
best  of  two  worlds.”  If  Hughes  were 
to  come  to  a  meeting  as  a  citizen  and 
not  a  reporter.  Gentle  said  he  would 
be  free  to  speak.  “Anybody  in  that 
position  has  to  decide  if  he’s  a 
reporter  or  a  citizen.  He  cannot  be 
both. 

“I  like  to  see  a  meeting  accom¬ 
plished  in  an  orderly,  down-the-line 
fashion,”  she  said,  adding  that  when 
Hughes  changes  seats  it  is  not  only 
disruptive  to  the  commission  pro¬ 
ceedings  but  also  to  the  other  citizens 
in  the  audience. 

Hughes  said  he  has  no  intention  of 
disrupting  the  meetings  because  — 
under  a  city  ordinance — people  can 
be  ejected  for  disorderly  conduct. 
But,  he  added,  if  he  believes  in  some¬ 
thing  strongly  enough  he  is  going  to 
cease  being  a  reporter  and  put  on  his 
“citizen’s  sweater.  We  are  historians, 
but  we  are  also  citizens. 

“You  have  to  stand  up  for  what  you 
believe  in,  and  I  believe  in  freedom  of 
speech.  Everybody  has  a  right  to 
stand  up  and  speak  his  piece  and  then 


sit  down,”  Hughes  said. 

Gregory  Enns  covers  North  Port 
for  the  Sarasota  Herald-Tribune,  and 
more  than  Hughes’  specific  rights,  he 
questions  the  entire  assertion  that 
reporters,  as  well  as  people  from  out 
of  town  (except  in  specific  instances), 
have  less  of  a  right  to  address  the 
commission. 

Enns  has  a  personal  policy  of  not 
addressing  a  public  official  at  a  meet¬ 
ing,  but  rather  asks  questions  after¬ 
ward.  The  commissioners  are  readily 
available,  but  he  said  if  Gentle  doesn’t 
like  something  written  about  her,  she 
“cuts  you  off,”  although  she  too  is 
available  after  the  meetings. 

Gentle’s  20  years  in  the  army 
instilled  in  her  more  than  a  desire  for 
order.  To  the  mayor,  respect  is  very 
important — and  scarce. 

“If  I’m  going  to  respect  you  as  a 
person  and  as  a  reporter,  you  have  to 
respect  me  as  the  mayor,”  she  said. 
“I  don’t  want  to  waste  my  time  talk¬ 
ing  to  a  reporter  who  calls  me  a  finan¬ 
cial  rapist  (as  she  said  she  has  been 
called  in  print).  If  I’ve  done  some¬ 
thing  wrong,  point  it  out  to  me  and  I’ll 
take  my  licks.  I  have  never  denied  a 
reporter  an  appointment  to  get  the 
truth  out,  whether  I’m  wrong  or  not. 
But  you  must  approach  the  person  on 
the  same  level  his  station  calls  for.” 


“Everybody  has  a  right 
to  stand  up  and  speak 
his  piece  and  then  sit 
down,”  Hughes  said. 


Hughes  said  that  Gentle  does  talk 
to  him  —  provided  it’s  something  she 
wants  to  talk  about. 

“I  do  have  a  lot  of  respect  for  her,” 
he  said  comparing  the  situation  to  the 
military.  “You  may  not  like  that 
officer,  but  you’d  better  salute  those 
bars,  soldier.  And  I  salute  her  may¬ 
or’s  bars.” 

Although  Gentle’s  relations  with 
the  press  are  strained,  Enns  said  that 
she  is  a  very  popular  mayor  and  holds 
herself  accountable  to  the  public, 
although  not  necessarily  to  the  press. 

“I’m  a  firm  believer  that  if  an  editor 
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of  a  newspaper  does  not  stand  up  for 
his  rights,  then  he — or  she— is  going 
to  be  lackadaisical  for  standing  up  for 
the  rights  of  readers  and  advertisers,” 
Hughes  said,  distinguishing  his  idea 

of  how  an  editor  should  behave  from 
the  “coiffured  and  manicured  public 
relations  men”  he  perceives  some 
editors  to  be. 

“Where  does  it  stop?  If  journalists 

don’t  have  a  right  to  speak  do  butch¬ 
ers  or  bakers?  Once  you  cross  the 
(censorship)  line  you  get  further  and 
further  away  from  that  line.  That  line 
can  never  be  crossed,”  he  said. 

IM  RDIFC  ! 

IN  DiiiBr  1 

UPl  reactivates 
pension  pian 

United  Press  International  has 
reactivated  its  pension  plan  and  cov¬ 
ered  employees  are  now  accruing 
benefits,  the  news  service 
announced. 

The  UPI  Pension  Plan  covering 
non-union  employees  was  formerly 
known  as  the  Media  Pension  Plan.  It 
was  amended  to  cease  benefit  accru¬ 
als  and  contributions  to  the  plan  for  a 
period  of  one  year,  from  Oct.  1 , 1984, 
through  Sept.  30,  1985. 

The  suspension  paralleled  the  one 
year  suspension  of  contributions  and 
benefit  accrual  in  the  UPI-Wire  Ser¬ 
vice  Guild  Pension  Plan  that  was 
worked  out  with  the  union  in  August 
1984. 

Media  respect 
privacy  of  shuttle 
victims’  families 

NASA  officials  said  news  organiza¬ 
tions  have  respected  the  privacy  of 
the  families  of  the  seven  crew  mem¬ 
bers  who  died  in  the  space  shuttle 
explosion. 

“My  own  perception  is  the  media 
have  behaved  in  an  exemplary  way,” 
said  Douglas  Ward,  chief  of  NASA’s 
press  information  office.  “I’m  not 
aware  of  any  problems  the  families 
have  had,  nor  have  I  received  any 
complaints.” 

“We  do  not  have  a  lot  of  aggressive 
media  people  intruding  on  family 
affairs,”  said  NASA  chief  of  protocol 
Charles  Biggs.  “1  must  attribute  it  to 
the  willingness  of  the  media  to  respect 
the  wishes  of  the  families.” 

UPI  removes  ties 
to  Ruhe,  Geissler 

United  Press  International 
announced  it  will  close  its  Brent¬ 
wood,  Tenn.,  offices  and  relocate 
those  business  operations  at  its 
Washington,  D.C.,  headquarters. 

The  functions  moving  to  Washing¬ 
ton  include  accounting,  personnel, 
purchasing,  legal  and  financial  and 
support  services. 

Co-owners  Douglas  Ruhe  and  Wil- 

Ham  Geissler  moved  the  business 
operations  to  Brentwood  in  order  to 
have  them  closer  to  their  homes. 

However,  UPI  is  reorganizing  in 
Chapter  11  bankruptcy  proceedings 
and  is  consolidating  operations. 

UPI  said  some  Tennessee-based 
employees  will  be  moving  to 
Washington.  About  45  employees  in 
Brentwood,  however,  will  be  offered 
severance  pay  and  outplacement 
assistance. 

ANA  supports 

Audit  Bureau 

The  board  of  directors  of  the 
Association  of  National  Advertisers 
has  reaffirmed  its  support  of  the  Audit 
Bureau  of  Circulations,  but  also 
called  on  newspapers  to  eliminate 
their  national/local  ad  rate  differen¬ 
tials. 

The  ANA  board  endorsed  ABC’s 
“efforts  to  serve  advertisers  by  the 
delivery  of  standardized,  compar¬ 
able,  independent  audit  information. 

“ANA’S  position  continues  to  be 
that  this  ABC  service,  which  offers 
advertisers  audited  numerical  circula¬ 
tion,  facts,  should  not  be  compro¬ 
mised  by  other  options  which  could 
be  developed  in  the  special  interests 
of  any  one  segment  of  the  industry.” 

ANA  urged  that  “publisher  dis¬ 
agreements”  over  ABC  rules  “be 
resolved  within  the  organizational 
confines  of  the  tripartite  ABC  board 
of  directors.” 

The  ABC  board  consists  of  rep- 
resenatives  from  advertisers,  ad 
agencies,  newspapers  and  magazines. 

Regarding  national/local  rate  diffe¬ 
rentials,  the  ANA  said  the  “increas¬ 
ing  gap”  between  national  and  local 
advertising  rates  was  causing  national 
advertisers  to  leave  newspapers  out 
of  their  media  planning. 

ANA  said  newspapers  should 
“independently  assess”  the  eco¬ 
nomic  consequences  of  their  rate  dif¬ 
ferentials. 

The  ana’s  Newspaper  Advertis¬ 
ing  Committee  wrote  to  Harold 
Andersen,  president  of  the  Omaha 
World  Herald  Co.  and  chairman  of 
the  Newspaper  Advertising  Bureau’s 
Future  of  Advertising  Committee,  to 
make  known  its  concerns  about  the 
rate  differential. 

Paper  identifies 
four  sources 

Th  Scottsdale  (Ariz.)  Progress 
identified  four  sources  who  linked  an 
ex-mob  enforcer  to  the  1976  murder 
of  Arizona  Republic  reporter  Don 
Bolles. 

The  Progress  had  never  promised 
the  sources  confidentiality,  but  the 
newspaper  decided  not  to  print  their 
names  in  its  story  in  order  to  protect 
them  from  possible  reprisals  from 
Roy  Romano,  who  under  immunity 
granted  in  an  organized  crime  probe, 
has  admitted  to  one  homicide  and 
over  300  felonies. 

Romano  has  denied  any  involve¬ 
ment  in  Bolles’  murder  and  is  suing 
the  Progress  for  $1  million  over  its 
articles. 

The  Progress  was  told  by  the  pre¬ 
siding  judge  in  the  libel  trial  that  it 
must  reveal  the  identities  of  the  four 
sources  in  order  to  use  them  in  its 
defense.  The  judge  also  denied  a  mo¬ 
tion  by  the  newspaper  that  the  re¬ 
vealed  names  not  be  made  public. 

The  Progress  contacted  all  tour 
sources  and  none  objected  to  reveal¬ 
ing  of  the  names.  The  four  are  Leo 
Kane,  Keith  Nation,  Cynthia  Roberts 
and  Kenneth  Vertongen. 

lAPA  protests 
Nicaraguan  action 

The  Inter  American  Press  Associa¬ 
tion  has  sent  a  letter  to  Nicaraguan 
President  Daniel  Ortega  protesting 
his  government’s  closing  of  the  one- 
page  newsletter.  Prisma,  and  the 
arrest  of  three  individuals  who  pub¬ 
lished  it. 

lAPA  president  Edward  H.  Harte, 
publisher  of  the  Corpus  Christi  (Tex.) 
Caller-Times,  said  the  government’s 
actions  “prove  the  nonsense  of  your 
government  and  its  spokesmen  who 
come  to  this  country  making  false 
diatribes  claiming  press  censorship  in 
Nicaragua  is  ‘minimal,’  limited  only 
to  defense  and  military  matters.” 

lAPA  member  La  Prensa,  where 
two  of  the  arrested  men  also  work  as 
journalists,  is  also  preparing  a  writ  of 
habeas  corpus  in  an  attempt  to  free 
the  trio. 
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PUBLIC  RELATIONS 

Editors  rate  Pillsbury,  ADA  and  DAY  top  PR  operations 


By  Dick  Elfenbein 

The  most  highly  regarded  food  industry  public  relations 
efforts,  according  to  journalists  participating  in  the  Edi¬ 
tor  &  Publisher  food  industry  PR  survey,  are  those  of 
Pillsbury  for  companies,  the  American  Dairy  Association 
in  the  industry  group,  and  Dudley  Anderson  Yutzy  (DAY) 
among  PR  agencies. 

The  rankings  are  based  on  the  responses  of  133  editors 
to  a  five-page,  200-plus-part  questionnaire. 

The  survey  also  indicated  that  when  it  comes  to  material 
for  their  sections,  just  about  everything  and  anything  is 
grist  for  food  editors’  mills  or  word  processors.  Food 
writers  and  editors  welcome  ideas  and  suggestions  from 
every  source. 

The  favorite  information  source,  among  those  covered 
in  the  survey  —  by  86%  of  the  editors,  was  state  and  local 
government  agencies,  including  agricultural  extension  ser¬ 
vice  and  county  agent  offices.  Next  on  the  list  was  local 
educational  institutions,  schools  and  colleges,  which  were 
indicated  by  81%  of  the  editors. 

Of  the  11  possible  information  sources  listed  in  the 
questionnaire,  the  one  least  favored  by  the  editors  was 
“P.R.  Agency  People.” 

Most  commonly  referenced 
Food  editor  information  sources 


Source  %  of  Food  writers  selecting 

State  or  local  government  offices  86% 

Educational  institutions  81 

Restaurants  77 

Press  release  file  75 

Local  stores  73 

Food  company  PR  people  73 

Specialized  food  media  65 

Trade  associations  63 

Cooking  schools  62 

Previously  published  materials  59 

P.R.  agency  people  55 


Food  editors  participating  in  the  survey  represented 
26%  of  the  food  editors  in  the  computerized  files  of  Media 
Distributions  Services  of  New  York. 

Editors  participating  in  the  survey  showed  receptive¬ 
ness  to  press  releases,  photographs  (black-and-white  and 
color),  recipes,  surveys,  trend  releases,  household  tips, 
samples  and  everything  else  disseminated  by  public  rela¬ 
tions  firms,  departments,  trade  associations  and  profes¬ 
sional  groups  with  the  very  marked  and  consistent  excep¬ 
tion  of  follow-up  telephone  calls. 

Unsolicited  complaints  about  follow-up  calls,  and  to  a 
lesser  extent  visits,  from  public  relations  people  perme¬ 
ated  the  editors’  responses.  They  note  that  the  problem 
was  discussed  at  the  National  Convention  of  the  News¬ 
paper  Food  Editors  &  Writers  Association. 

Jane  Snow  of  the  Akron  (Ohio)  Beacon-Journal  ex¬ 
plained  “PR  folks  have  become  a  major  problem  for  food 
writers.  They  apparently  all  went  to  the  same  seminar, 
where  they  were  told  to  follow  up  on  their  releases  by 
phoning  food  editors  to  make  sure  they  received  them. 

“I  don’t  have  time  to  talk  to  PR  folks.  Usually,  I  don’t 
remember  their  releases  anyway.  You’ve  got  to  realize 
how  many  of  these  we  get.  They  arrive  in  stacks.  It’s 
overkill.  I  scan  them  as  I  transfer  them  from  envelope  to 
wastebasket. 


“I  don’t  want  to  alienate  these  folks  because  when  you 
need  them,  you  need  them.  But  they’re  becoming  pests.” 

The  dander  of  California  syndicated  writer  Jan  Paul  is 
particularly  raised  by  eastern  writers  “who  don’t  remem¬ 
ber  the  time  difference  and  call  at  6:00  a.m.” 

Going  beyond  the  major  irritant  of  the  telephone, 
however,  the  consensus  of  the  food  writers  is  that  public 
relations  material  is  beneficial  to  them. 

Sarah  Fritschner  of  the  Louisville  Times  says  “PR  peo¬ 
ple  can  be  helpful  —  even  invaluable  —  if  they  know  their 
material  and  get  beyond  pat  answers.” 

She  finds  PR  materials  valuable  in  that  they  stimulate 
her  thinking.  At  times,  she  notes  the  resulting  story, 
maybe,  as  in  the  case  of  a  synthetic  sweetener  unfavorable 
to  the  organization  which  initiated  it. 

While  as  a  rule,  editors  are  receptive  to  materials  from 
public  relations  departments  and  firms,  they  are  far  less 
likely  to  contact  public  relations  representatives  of  com¬ 
panies  that  they  are  to  utilize  their  materials.  Company  PR 
representatives  most  likely  to  be  contacted  by  editors  are: 


Rank  Company  %  of  Editors  mentioning 


1 

Pillsbury 

33 

2 

General  Foods 

32 

3 

General  Mills 

29 

4 

Campbell  Soup 

26 

5— TIE 

Beatrice  Companies 

25.5 

5— TIE 

Quaker  Oats 

25.5 

PR  agencies  most  likely  to  be  contacted  by  editors 

according  to  survey: 

Rank 

% 

I. 

Ketchum  PR 

35% 

2. 

Dudley- Anderson- Y  utzy 

34% 

3. 

Burson  Marsteller 

33% 

4. 

Daniel  J.  Edelman 

32% 

5. 

Creamer  Dickson  Basford 

29% 

6. 

Hill  &  Knowlton 

28% 

7. 

Golin/Harris 

19% 

8. 

Carl  Byoir 

17% 

In  terms  of  the  quality  of  their  press  materials,  nine  of 
the  25  food  companies  were  highly  regarded  by  editors. 
The  other  16  were  either  not  recalled  by  70%  or  had  a 
cumulative  ranking  of  under  3.  The  respondents  ranked 
the  press  materials  on  a  scale  of  0  to  5  (0  for  the  poorest,  5 
for  the  best). 


Rank 

Company 

Grade 

%  of  Editors 

1 

Hershey 

3.91 

35 

2 

Pillsbury 

3.63 

51 

3 

Quaker  Oats 

3.62 

47 

4 

General  Foods 

3.51 

37 

5 

Lipton 

3.38 

35 

6 

Nestle 

3.37 

42 

7 

Pet 

3.16 

32 

8 

Campbell 

3.05 

47 

9 

Nabisco 

3.04 

42 

The  editors  also  ranked  the  companies  in  terms  of  the 
quality  of  their  responses  to  specific  requests.  On  the  same 
0  to  5  scale  their  evaluation  of  the  response  of  the  PR 
people  showed  a  minimum  of  any  personal  contact  be¬ 
tween  the  press  and  PR  professionals.  Companies  with 
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better  than  average  ratings  and  with  which  15%  or  more  of 
the  editors  recalled  having  direct  contact  are: 

Rank  Company  Grade  %  of  editors 


Pillsbury 

4.27 

25 

Quaker 

4.24 

22 

Campbell  Soup 

4.22 

17 

Hershey 

3.95 

15 

General  Foods 

3.78 

17 

In  addition  to  evaluating  39  organizations  listed  in  the 
questionnaire,  the  editors  were  also  asked  to  name  the 
organization’s,  not  limiting  themselves  to  those  in  the 
questionnaire,  which  provided  the  best  public  relations 
materials.  The  editors  made  102  choices,  including  com¬ 
panies,  public  relations  agencies  and  trade  associations. 
The  leaders  in  each  category  were:  companies,  Hershey 
and  Pillsbury,  a  tie;  agencies,  Dudley- Anderson- Yutzy 
and  Marion  Tripp  Communications  Inc . ,  a  tie .  Marion  T rip 
was  not  one  of  the  eight  agencies  listed  in  the  question¬ 
naire. 

not  one  ot  the  eight  agencies  listed  in  the  questionnaire. 

The  American  Dairy  Association  was  the  most  cited 
trade  group  and  had  the  most  mentions  of  all  organizations 
in  the  “best”  category. 

With  the  exception  of  the  dairy  group  and  the  American 
Meat  Institute,  most  editors  indicated  they  were  not  suffi¬ 
ciently  aware  of  trade  groups  to  solicit  information  from 
them.  The  associations  also  appeared  to  garner  a  signifi¬ 
cant  share  of  the  negative  comments  by  the  press.  Of  the 
16  references  to  organizations  whose  material  the  press 
did  not  want  to  receive,  half  were  to  associations. 

The  most  common  complaint  by  the  press  regarding  the 
materials  they  received  dealt  with  brand  name  inclusion  in 
recipes.  A  significant  number  of  papers,  the  editors  report, 
bar  brand  mentions  and  the  prominent  display  of  brand 
name  or  trademark  in  photographs. 

Editors  are  appreciative  of  public  relations  materials 


which  avoid  brand  names.  Cynthia  B.  Astle  of  the 
Clearwater  (Fla.)  Sun,  named  Pillsbury  as  the  best  source 
of  editorial  material,  commenting  that  the  company  pro¬ 
vides  generic  equivalents  for  brand  names. 

An  editor  of  a  13,000-circulation  daily  in  the  Dakotas, 
who  did  not  wish  to  be  identified,  notes  that  much  of  the 
material  she  receives  for  recipes  is  too  blatantly  commer¬ 
cial  with  references  to  “Pepperidge  Farm  or  Kentucky 
Fried  Chicken”  to  use. 

W.  Adams  of  the  Seattle  Post-Intelligencer  complains 
that  PR  people  “insist  on  trying  to  sneak  brand  names  in 
when  no  one  uses  them  (except  in  rare  instances).  They 
aren’t  imaginative  in  the  recipes  they  do  send  and  they 
don’t  get  out  of  their  offices  to  find  out  how  their  products 
are  really  being  used,  or  could  be  used.” 

Conversely,  Marcia  C.  Porter  of  the  La  Porte  (Ind.) 
Herald-Argus  (13,000)  says  “We’re  a  very  small  food  sec¬ 
tion;  but  the  help  provided  by  PR  people  enables  me  to 
give  well-rounded  topic  pages.” 

And  the  editor  of  a  central  California  paper  (90,000 
circulation),  who  prefers  not  to  be  identified,  reports  “the 
first  thing  we  look  for  in  a  food  release  is  a  high-quality 
food  photograph.  If  the  photo  is  interesting,  we  look  at  the 
recipe.  If  the  recipe  is  too  unusual  or  far-out,  then  the 
picture  and  recipe  are  both  thrown  out  ” 

The  editor  notes  that  the  paper  also  relies  heavily  on  PR 
materials  for  their  local  color  feature,  but  that  the  quality 
of  the  photo  and  recipe  have  to  be  outstanding. 

And  she  notes  “recipes  continue  to  be  the  name  of  the 
game  in  food  sections;  readers  talk  nutrition  and  consumer 
information,  but  what  they  want  are  recipes  for  chocolate 
cake  and  fettuccine.” 

However,  the  majority  of  editors  indicated  that  while 
they  use  a  lot  of  recipes,  they  have  an  adequate  supply  and 
what  they  need  in  addition  to  what  they  receive  is  trend 
information  and  materials  which  allow  them  to  better 
localize  their  pages. 


A  retrospective  look  at  press  coverage  of  the  Iranian  hostage  crisis 


By  M.L.  Stein 

Hodding  Carter  III,  State  Department  spokesman  dur¬ 
ing  the  Iranian  hostage  crisis,  said  in  a  Sacramento  Bee 
retrospective  of  the  event  that  press  coverage  was  “terri¬ 
ble.” 

The  newspaper  published  a  massive  takeout  on  the 
hostage  affair  in  its  Sunday,  Jan.  19  issue,  including  a 
“Where  are  they  now?”  profile  of  each  hostage. 

In  addition  to  the  main  story  by  special  writer  Herbert 
A.  Michelson,  there  were  nine  sidebars  and  substantial 
art. 

The  takeout  examined  the  lives  of  the  52  hostages  since 
their  ordeal  five  years  ago  and  linked  that  situation  to 
today’s  terrorism. 

There  were  two  media-angled  sidebars. 

Staffer  Nancy  Keeble,  in  one,  asked  Carter  if  he  had 
learned  anything  from  the  experience. 

“Me?”  he  replied.  “I  would  shut  up.  I  wouldn’t  have 
had  me  out  there  every  day.  At  the  time  I  thought  we  were 
doing  the  right  thing.” 

Carter,  now  a  reporter  and  editor  for  the  Public  Broad¬ 
casting  System,  rapped  journalistic  reporting  of  the  event. 

“It  was  terrible  coverage,”  he  was  quoted  as  saying.  “It 
is  terrible  when  you  allow  yourself  to  get  into  the  position 
of:  There  are  the  bad  mobs  in  the  streets,  there  is  the 
slightly  crazed,  fanatical  Khomeini,  here’s  the  govern¬ 
ment  spokesman  and  here’s  our  story.’  And  that’s  what 
the  story  came  down  to.  That’s  not  journalism,  for  God’s 
sake,  that’s  theater.” 

He  gave  the  press  a  “B-”  for  story  content  and  a  “D  +  ” 


for  in-depth  or  “enterprise”  reporting  in  Iran. 

Another  State  Department  spokesperson  at  the  time, 
Anita  Stockman,  who  still  works  in  its  press  office, 
recalled  that  the  media  was  very  responsive  to  news  from 
her  office,  but  she  blasted  some  stories  as  inaccurate  and 
causing  panic  in  the  U.S.  She  said  they  could  have  endan¬ 
gered  the  hostages. 

Kathryn  Koob,  one  of  the  captives,  who  later  worked 
for  the  State  Department’s  Foreign  Press  Center  in  New 
York  City,  told  Keeble: 

“I  wonder  what  would  happen  if  the  groups  (holding  the 
hostages)  were  not  named,  their  demands  not  listed  ...” 

Lack  of  publicity,  she  maintained,  would  have  quelled 
their  anti-American  behavior. 

Carter  did  not  support  that  idea,  commenting,  “I  don’t 
agree  that  terrorists  win  because  of  publicity.”  He  pointed 
out  that  recent  terrorism  in  Rome  and  Vienna  has  not 
created  a  favorable  attitude  in  the  U.S.  toward  terrorism, 
despite  coverage  of  the  airport  incidents. 

In  another  sidebar.  Bee  tv  critic  Bob  Wisehart  traced 
the  coverage  of  the  crisis  and  its  impact  on  television 
journalism. 

Daily  television  reports,  Wisehart  wrote,  “heightened 
the  sense  of  anger  and  frustration  in  the  United  States, 
which  increased  the  value  of  the  hostages  to  the  Iranians 
who  had  nabbed  them  in  the  first  place  ...  the  Iran  hos¬ 
tage  crisis  changed  tv  news  forevermore.  Tv  became  part 
of  the  story  and  network  correspondents  and  anchors 
became  middlemen  in  the  dialogue  between  nations.” 

Other  Bee  staffers  contributing  to  the  feature  were  Jim 
Morris,  Ted  Bell  and  Richardo  Pimentel. 
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Retailers  make  a  pitch  for  dollar  volume  ad  contracts 


By  Debra  Gersh 

Dollar  volume  contracts  are  not  a 
new  idea,  but  they  have  yet  to  appear 
on  most  rate  cards. 

As  media  buying  becomes  more 
complex,  a  total  revenue  contract  is 
one  possible  solution  to  help  the 
advertising  customer  through  the 
maze,  said  Dennis  L.  Atkin,  vice 
president/advertising  for  the  Long 
Beach  (Calif.)  Press  Telegram. 

Marketing  and  innovation  have 
played  a  big  role  in  repositioning  J.C. 
Penney  stores,  said  Richard  Trea, 
market  media  manager  for  the  store, 
adding  that  the  same  factors  have  led 
to  changes  in  newspapers. 

“The  nature  of  newspaper  adver¬ 
tising  has  been  affected  by  such  fac¬ 
tors  as  the  proliferation  of  preprints, 
the  need  for  audited  circulation  by  zip 
code,  expansion  of  the  merge-purge 
process  and  selected  market  cover¬ 
age,”  Trea  said. 

“In  1976,  we  were  putting  90%  of 
our  local  advertising  in  newspapers, 
with  ROP  representing  76%  and  pre¬ 
print  24%  of  the  90%,”  he  continued. 
“In  1980,  newspapers  accounted  for 
93%  of  our  locaJ  advertising,  and  the 
breakdown  of  that  93%  was  72%  ROP 
and  28%  preprint. 

“(In  1985)  there  has  been  a  dra¬ 
matic  shift  in  the  dollars  allocated  to 
print,”  Trea  said.  “The  figure  is  95% 
of  all  local  media  expenditures,  but 
the  ratio  of  ROP  to  preprint  is  42% 
ROP  and  58%  preprint.” 

One  of  the  reasons  for  the  shift 
away  from  ROP  advertising  was  that 
the  rates  were  going  up  faster  than 
Penney’ s  sales  and  faster  than  the  rate 
of  inflation. 

“From  1981  to  1985,  we  saw  our 
total  local  advertising  bill  go  up  over 
60%.  I  wish  1  could  say  our  sales  kept 
pace,  but  they  didn’t,”  Trea  said. 

In  1986  Trea  said  there  will  be  a 
continued  emphasis  on  preprints, 
although  there  will  be  a  slight  reduc¬ 
tion  in  the  total  number  offered  to  the 
stores  over  the  year.  There  may  be 
more  ROP  advertising  placed  locally, 
but  Penney  is  looking  into  ways  to 
reduce  preprint  costs  —  possibly 
passing  the  revenue  saved  into 
expanded  ROP. 

Trea  also  called  for  audited  circula¬ 
tion  by  zip  code  to  show  both  home 
delivery  and  street  sales. 

“We  need  the  match  between  cir¬ 
culation  and  our  customers  in  pre¬ 
print  zones  by  zip  code,  so  we  can 
better  tailor  our  distribution  pat¬ 


terns,”  he  told  the  INAME  sales  con¬ 
ference  in  Las  Vegas.  “If  you  can 
make  our  advertising  work  more  effi¬ 
ciently,  I  can  guarantee  you’ll  con¬ 
tinue  to  see  more  of  it.” 

In  1986,  while  Penney  will  spend 
about  $400  million  in  total  local  print 
advertising,  total  advertising  expen¬ 
ditures  in  the  U.S.  will  top  $100  bil¬ 
lion,  with  about  $15  billion  of  that 
expected  to  be  in  newspaper  retail 
advertising,  Trea  said. 

“Newspapers  are  often  not  keeping 
up  with  market  growth.  In  many 
instances,  circulation  increases  are 
failing  to  keep  pace  with  growth  in 
households,”  he  continued.  “Even 
though  newspaper  rates  do  keep 
going  up,  you  may  still  lose  penetra¬ 
tion  of  this  year’s  total  advertising 
expenditures. 

“That  possible  loss  is  not  just  due 
to  the  threat  of  radio  and  television,” 
Trea  continued.  “There  are  other  fac¬ 
tors,  such  as  direct  mail,  and  maybe, 
to  some  degree,  even  your  retail 
advertising  contract  rates.” 


According  to  Trea,  the 
dollar  volume  contract 
involves  a  single  multh 
product  contract  rather 
than  separate  contracts 
for  ROP,  preprints,  etc. 


According  to  Trea,  the  dollar  vol¬ 
ume  contract  involves  a  single  multi¬ 
product  contract  rather  than  separate 
contracts  for  ROP,  preprints,  etc.  The 
contract  is  also  based  on  the  intent  of 
the  retailer  to  invest  a  specific  dollar 
commitment  in  the  newspaper,  and 
the  newspaper  offers  an  additional, 
overall  percentage  discount  over  the 
period  of  the  contract. 

(Trea  pointed  out,  however,  that 
the  “precentage  discount  is  in  addi¬ 
tion  to  annual  space  and  frequency 
discounts  already  based  on  numbers 
of  pages  or  inches.”) 

“Since  most  retail  advertisers 
budget  dollars  on  an  annual  basis 
instead  of  inches,  a  dollar  volume 
contract  could  make  a  retailer  think 
twice  about  moving  committed  dol¬ 
lars  elsewhere,”  he  said. 

Trea  suggested  that  benefits  of  dol¬ 
lar  volume  contracts  to  advertisers 
include  bigger  and  better  ROP  dis¬ 
counts  as  well  as  incentives  to  use 
more  ROP  space  because  of  the 


further  discounts  that  could  be 
earned. 

There  were  seven  benefits  to  news¬ 
papers  that  Trea  pointed  out,  includ¬ 
ing  better  forecasting  because  of  dol¬ 
lars  commited  up  front,  more  product 
by  advertisers  who  “might  be  more 
inclined  to  use  separate  products 
based  on  dollar  volume,”  easier 
sales,  more  valuable  contracts,  more 
space  sold,  assured  revenue  and  sim¬ 
plified  rate  cards. 

William  Motsinger,  director  of 
advertising  and  marketing  for  Mont¬ 
gomery  Ward  Co.  in  Chicago,  agreed 
“wholeheartedly”  with  the  idea  of 
dollar  volume  contracts,  but  stressed 
that  the  idea  is  still  new  and  needs 
discussion,  investigation  and  fine 
tuning.  The  contracts  would  allow 
advertisers  flexibility  in  the  changing 
marketplace,  commitment  to  spend 
the  money  and  communication 
between  retailer  and  advertiser. 

Motsinger  said  Montgomery  Ward 
will  continue  to  spend  a  majority  of  its 
advertising  dollar  with  newspapers, 
as  long  as  newspapers  can  provide  the 
flexibility  of  preprints. 

Motsinger  called  for  zip  code 
audits — especially  as  the  stores  move 
more  toward  target  marketing — to 
help  redefine  existing  zones,  making 
them,  for  example,  smaller  and  easier 
to  buy. 

Total  market  coverage  is  not 
always  necessary,  appropriate  or 
affordable,  he  said,  as  household 
selectivity  will  become  important  to 
the  different  Montgomery  Ward  spe¬ 
cialty  stores. 

Circulation  by  zip  codes  should  be 
made  part  of  the  Audit  Bureau  of  Cir¬ 
culations  report,  said  Gerry  Byrne, 
field  services  manager  for  Sears  Roe¬ 
buck  Co.  in  Chicago,  adding  that  28 
Sears  advertising  managers  use  ABC 
audits  to  buy  more  than  700  daily 
newspapers. 

But  while  Sears  ran  an  aggressive 
campaign  in  1985  —  about  $500  mil¬ 
lion  was  spent  in  newspapers  —  the 
results  were  disappointing. 

“More  money,  more  pages  and 
more  circulation  didn’t  seem  to  be  the 
answer  in  ’85,”  he  said,  adding  that 
the  1986  goals  are  for  more  produc¬ 
tivity  and  increased  investment. 

While  ROP  is  expensive,  Byrne 
said  it  does  offer  the  advantages  of 
frequency,  a  shorter  lead  time  and  a 
better  fit,  which  are  the  reasons  why 
the  company  uses  ROP.  Cost  is  not  a 
(Continued  on  page  33) 
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■  or  the  millions  of  Americans 
who  cannot  read  a  street  sign,  a 
warning  label,  or  a  job  application, 
illiteracy  is  a  terrible  personal  trag¬ 
edy.  For  the  nation,  the  cost  of  illit¬ 
eracy  runs  to  tens  of  billions  of 
dollars  a  year  in  unemployment, 
crime,  welfare,  and  substandard 
Job  performance. 

Federal  studies  estimate  that 
as  many  as  23  million  adult 
Americans 
are  function¬ 
ally  illiterate. 

Another  35 
million  are 
classified  as 
semi-literate, 
and  the  num¬ 
bers  are  grow¬ 
ing.  To  help 
America  fight 
adult  illiter¬ 
acy,  ABC  and 
the  Public 
Broadcasting 
Service  have 
begun  an  un¬ 
precedented  national  collaboration 
—Project  Literacy  U.S.,  (PLUS). 

The  goals  of  PLUS  are  to 
heighten  national  awareness  of  the 
problem  and  to  increase  local 
efforts  to  provide  help  for  illiter¬ 
ates  within  our  communities. 

PLUS  has  two  major  phases: 

Outreach  development— ABC 
and  PBS  will  work  with  national 
organizations,  national  and  local 
companies,  and  local  groups  to 
expand  community  task  forces  and 
teaching  centers.  Outreach  devel¬ 
opment,  with  participation  by  local 
PBS  and  ABC  affiliated  stations, 
will  continue  throughout  the 
summer. 

On-air  programming— 
Beginning  in  September,  ABC  and 


An 

American 

PLUS 


PBS  will  provide  national  coverage 
of  the  illiteracy  problem  in  news 
and  information  programs,  plus 
public  service  announcements. 

ABC  dramatic  programming  will 
play  a  role  in  PLUS  through  pro¬ 
grams  designed  to  raise  awareness 
of  illiteracy  among  viewers.  ABC 
Radio  will  also  play  a  major  role. 

Supplemental  local  program¬ 
ming  will  be  provided  by  PBS  and 
ABC  affili¬ 
ated  stations, 
which  will 
work  with 
others  in 
their  com¬ 
munities  to 
encourage 
those  who 
need  help  to 
seek  it  and 
those  who 
can  provide 
help  to 
volunteer. 

We  at  ABC 
and  PBS  have 
volunteered  our  time  and  resources 
because  we  believe  television’s  abil¬ 
ity  to  communicate  images,  ideas, 
and  information  can  be  of  great 
help  in  conquering  illiteracy  in 
America.  If  you  or  your  organiza¬ 
tion  want  more  information,  write 
to:  PLUS,  Box  2, 4802  Fifth  Ave., 
Pittsburgh,  PA  15213. 


®/» 

f  PBS 


Capital  Cities/ABC,  Inc. 
PO.  Box  1330,  Radio  City  Station,  New  York,  N.  Y 10101 


Ex-Times  Mirror  president  is  Postmaster  General 

Albert  Casey,  who  headed  the  media  chain  from  1963-1974  when  it  acquired 
Newsday  and  the  Dailas  Times  Heraid,  takes  postai  job  for  interim  period 


By  James  E.  Roper 

Albert  V.  Casey,  former  president 
of  Times  Mirror  Co.  and  retired  chief 
executive  officer  of  American  Air¬ 
lines,  has  been  appointed  Postmaster 
General,  succeeding  Paul  N.  Carlin, 
who  was  fired. 

Casey,  65,  hopes  to  “deal  with 
managerial  and  technical  challenges” 
of  the  Postal  Service,  help  pick  his 
successor,  and  retire  again  within  six 
to  nine  months. 

His  tasks  will  include  cutting  costs 
by  reorganizing  the  management 
structure,  reducing  personnel,  and 
searching  for  new  equipment  to  help 
process  the  mail.  Various  rates  will 
continue  under  examination, 
although  no  request  for  rate  increases 
is  due  this  year. 

The  Postal  Service  board  of  gover¬ 
nors  dismissed  Carlin  after  he  had 
been  in  office  only  a  year.  Board 
spokesmen  said  the  reason  was  that 
he  had  failed  to  move  swiftly  enough 
to  clean  up  some  of  the  problems  the 
board  said  he  had  inherited  from  his 
predecessor,  William  F.  Bolger. 

Carlin,  only  the  third  career  postal 
employee  to  become  Postmaster  Gen¬ 
eral,  was  said  to  have  found  shaking 

Professor  ejected 
from  Sun-Times 

A  Northwestern  University  assis¬ 
tant  professor  and  five  of  her  students 
were  ejected  from  the  Chicago  Sun- 
Times  building  after  they  became 
“loud  and  abusive”  while  protesting 
an  editorial. 

Assistant  professor  Barbara  Foley 
came  to  the  building  and  asked  to  see 
members  of  the  Sun-Times  editorial 
board,  who  were  unavailable. 

The  professor  and  her  students  had 
come  to  protest  a  Jan.  11  Sun-Times 
editorial  that  criticized  Foley’s  beha¬ 
vior  last  April  when  she  urged  a  uni¬ 
versity  audience  to  prevent  a  Nicara¬ 
guan  rebel  leader  from  speaking. 

During  the  discussion  at  the  build¬ 
ing,  security  guard  Pat  Connelly  said, 
“The  students  were  profane,  loud  and 
abusive.” 


up  the  postal  bureaucracy,  with 
774,000  employees,  too  hard  a  task. 

This  prompted  the  board  of  gover¬ 
nors  to  turn  to  an  outsider  to  make  the 
changes  that  the  governors  feel  are 
needed.  Casey — a  personable.  Har¬ 
vard-educated  Bostonian — is  rated  as 
a  tough-minded  executive  devoted  to 
improving  the  bottom  line. 

At  American  Airlines,  he  turned 
the  company’s  1974  loss  of  $49  million 
into  a  profit  of  $228  million  in  1984 
before  retiring  a  year  ago. 

Casey,  who  is  still  a 
member  of  the  board  of 
directors  of  Times  Mirror 
Co.,  said  he  will  “take 
whatever  actions  are 
necessary  to  prevent  any 
conflicts  of  interest ...” 

Earlier,  from  1963  to  1974,  he  was 
president  of  Times  Mirror  Co.,  parent 
of  the  Los  Angeles  Times.  He  led  the 
company  on  a  campaign  of  acquisi¬ 
tions,  including  Newsday  on  Long 
Island,  the  Dallas  Times  Herald  and 
television,  book  and  magazine  prop¬ 
erties. 

Before  that,  he  held  executive  posi¬ 
tions  with  the  Railway  Express 
Agency  and  Southern  Pacific  Rail¬ 
road,  and  served  four  years  in  the 
Army  during  World  War  II. 

Casey,  who  is  still  a  member  of  the 
board  of  directors  of  Times  Mirror 
Co.,  said  he  will  “take  whatever 
actions  are  necessary  to  prevent  any 
conflicts  of  interest  or  even  any 
appearance  of  such  conflicts.” 

He  said  he  will  refrain  from  hand¬ 
ling  particular  matters  involving 
American  Airlines  and  is  prepared  to 
resign  from  all  of  his  posts  on  boards 
of  directors  if  necessary.  He  said  he  is 
working  on  the  matter  with  the  postal 
board’s  counsel,  Joseph  A.  Califano 
Jr. 

At  a  recent  news  conference, 
Casey  was  asked  if,  like  his  predeces¬ 
sor,  Carlin,  he  saw  the  Postal  Service 
as  being  in  increasing  competition 


with  newspapers  for  advertising. 
Casey  replied:  “You  can  give  me  a 
little  time  to  get  my  feet  on  the 
ground.  I  think  I  know  what  you  mean 
by  that  because  I  was  in  the  newspa¬ 
per  business.” 

John  R.  McKean,  chairman  of  the 
USPS  board  of  governors,  took  issue 
with  the  Postal  Service’s  being  char¬ 
acterized  as  a  competitor  of  newspa¬ 
pers. 

“The  board’s  position  is  that  all 
classes  of  mail  should  be  properly 
costed,  including  third-class  mail  and 
that  is  the  only  (way)  we  will  respond 
to  the  newspaper  publishers’  com¬ 
ments  with  regard  to  the  fact  that 
newspapers  compete  with  third-class 
mail.” 

Ad  supplement  case 
starts  next  month 

A  federal  judge  has  refused  to  issue 
a  temporary  injunction  that  would 
have  forced  the  Los  Angeles  Times  to 
carry  a  careers  supplement  produced 
by  a  Santa  Clara,  Calif.,  company. 

Times  lawyers  were  ordered  by 
U.S.  District  Judge  Robert  J.  Kel- 
leher  to  proceed  with  fact-finding  dis¬ 
covery  schedule  in  the  lawsuit  filed  by 
Westech  Expo  Corp.  last  October 
(E&P,  Nov.  9). 

The  firm,  which  produces  job  fairs, 
sued  the  Times  under  the  Sherman 
Antitrust  Act,  alleging  the  newspaper 
turned  down  the  supplement  because 
it  competed  with  its  own  advertising 
sales  efforts.  The  plaintiff  termed  the 
action  an  unlawful  restraint  of  trade. 

Times  general  counsel  William  A. 
Niese  contends  the  antitrust  laws  do 
not  apply  to  the  case  and  that  there  is 
no  First  Amendment  issue  at  stake. 

The  San  Jose  Mercury  News  has 
run  Westech’s  insert,  but  a  recent 
story  in  that  paper  reported  that 
newspaper  attorneys  “see  a  threat  to 
the  economic  well-being  of  newspa¬ 
pers  if  they  are  required  to  carry  any 
all-advertising  supplements,  particu¬ 
larly  ones  that  compete  with  their 
own  business.” 

The  case  is  expected  to  go  to  trial  in 
March  or  April. 
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WORD  PROCESSING  THAT 
WON’T  COME  UP  SHORE 
NOW  AT  A  NEW  LOW  PRICE! 


\^Ve  cut  $200 
off  our  Tandy  200 
portable  computer 

Take  the  power  and 


screen  makes  text  easy  to  read  and  the 
full-size  keyboard  makes  typing  easy. 
You  can  even  expand  up  to  72K  witfi 
24K  expansion  modules. 

Available  nationwide 

Get  your  own  low-priced  Tandy  200 
portable  computer  at  your  local 
Radio  Shack  today. 

Radio  /haoK 

1^  The  Technology  Store'' 

A  DIVISION  OF  TANDY  CORPORATION 


power 
convenience  of  the 
Tandy  200  with  you 
wherever  you  go  for  only 
$799  (26-3860,  was 
$999.00  in  Cat.  RSC-15). 

Now  for  under  $800,  you 
get  six  built-in  programs, 
including  Multiplan;  self- 
contained  telephone  mo- 
dem;  and  a  40  x  16  display. 

But  even  with  all  its  fea- 
tures,  the  Tandy  200 
weighs  just  4^/2  pounds. 

Leading  technology 

fix)m  Radio  Shack  ^ 

Just  turn  on  the  24K 

Tandy  200  and  you’re 

ready  to  start  writing 

correction-free  memos.  Best  of 

all,  your  secretary  doesn’t  have  to 

retype  your  notes.  You  can  transmit 

files  from  wherever  you  are  to  most 

modem-equipped  desktop  computers 

phone  using  the  Tandy  200’s  built-in  Tele- 

com  program.  Other  programs  make  the 

Tandy  200  a  spreadsheet  analysis  tool,  address 

and  appointment  book,  and  scheduler.  You  can  ev^ 

write  your  own  programs  in  BASIC.  The  big,  flip-up 


at  Radio  Shack  Computer  Canters  and  at  participating 
[  stores  and  deaiers.  Multiplan/TM  Microsoft  Corp. 


Prices  ai 
Radio  Sl 


Shop  ta!k 

(Continued  from  page  48) 


banks,  financial  institutions,  and  cor 
porations. 

And  I’ve  heard  no  such  concern 
suggesting  that  single  copy  sales  are 
bad  because  we  don’t  know  where 
they’re  going  —  including  the  stolen 
papers  counted  as  paid. 

•  I’ve  also  seen  comments  that 
counting  bulk  sales  would  dilute  the 
value  of.  paid  circulation,  that  pre¬ 
prints  and  coupons  would  be  wasted, 
and  that  if  newspapers  were  given 
away  there  would  be  no  criteria  to 
distinguish  them  from  shoppers. 


IVe  resigned  because 
market  needs  have 
changed  and  circulation 
data  is  no  longer  a 
useful  measure  of  a 
newspaper’s  value  to 
advertisers. 


It’s  ironic  that  concern  should  be 
expressed  over  bulk  sales  diluting  the 
value  of  paid  circulation  just  when 
ABC  has  approved  the  inclusion  of 
bulk  sales  to  prisons  and  mental  insti¬ 
tutions. 

The  concern  over  wasting  pre¬ 
prints  and  coupons  is  easily 
addressed.  Advertisers  can  direct 
newspapers  to  exclude  pre-prints 
from  those  papers  sold  in  bulk  — 
including  bulk  sales  to  the  Armed 
Forces,  schools,  prisons,  and  mental 
institutions.  And  the  concern  that 
giving  papers  away  leaves  no  criteria 
to  distinguish  them  from  shoppers 
brings  me  back  again  to  the  real 
issue  —  readership  research  is  the 
only  means  in  today’s  marketplace  to 
measure  the  value  of  a  publication. 
The  criteria  for  value  has  to  be  —  was 
it  read  and  by  whom  was  it  read? 

•  A  major  American  retailer  has 
expressed  concern  that  circulation 
figures  provided  by  firms  other  than 
ABC  would  not  be  comparable  — that 
ABC  figures  provide  standardization 
and  provide  the  primary  means  for 
recommending  media  buys. 

If  ABC  audited  circulation  pro¬ 
vided  a  means  for  comparison  and 
measure  of  value,  this  concern  might 
be  appropriate.  Unfortunately,  ABC 
audited  figures  only  create  the  illusion 
of  comparability  and  lead  buyers  to 
the  wrong  conclusions.  You  can’t 
compare  apples  and  oranges. 

And  this  leads  me  back  to  the  real 


issue.  I’d  like  to  move  away  from 
discussing  ABC’s  rules  and  regula¬ 
tions  and  address  the  more  substan¬ 
tive  issue  —  the  question  of  ABC’s 
relevance. 

After  several  years  of  wrestling 
with  the  problems  related  to  ABC 
we’ve  concluded  that,  like  our  com¬ 
petitors  in  the  broadcast  industry  who 
measure  listeners  and  viewers,  we 
should  be  measuring  readers. 

Times  have  changed  since  ABC 
was  conceived  as  a  circulation  audit¬ 
ing  body.  In  today’s  marketplace  our 
preoccupation  with  circulation  and 
circulation  reporting  is  working 
against  the  best  interest  of  our 
industry  —  and  our  advertisers. 

In  1914  when  ABC  was  formed,  the 
marketplace  consisted  of  mass  circu- 
lation  newspapers  competing 
amoungst  themselves  for  the  adver¬ 
tising  dollar.  Multiple  newspaper 
towns  were  the  norm.  Competition 
from  other  media  was  non-existent. 

The  advertising  industry  was  in  its 
infancy.  And  the  newspaper  industry 
was  in  a  state  of  chaos.  And  the  Audit 
Bureau  of  Circulations  played  a  key 
role  in  bringing  order  to  that  chaos. 

Seventy  years  later,  however,  the 
needs  of  our  industry  have  changed. 
Today  the  marketplace  is  fragmented 
with  newspapers,  magazines,  radio, 
television,  and  other  media  all  com¬ 
peting  for  the  same  advertising  dollar. 
The  newspaper  industry  itself  has 
become  more  specialized  with  the 
development  of  national  newspapers, 
business  publications,  upscale  publi¬ 
cations,  tabloids,  and  trade  publica¬ 
tions. 

With  few  exceptions,  where  news¬ 
papers  do  still  “compete”  with  one 
another  they  have  each  carved  out 
their  own  special  niche  in  the  mar¬ 
ketplace. 

One-newspaper  towns  are  the  norm 
today.  Mass  circulation  newspapers 
today  are  faced  with  declining  pene¬ 
trations,  transfer  of  run-of-press  lin¬ 
age  to  inserts,  and  are  developing 
total  market  coverage  products. 

In  1914,  audited  circulation  served 
as  a  reasonable  proxy  for  value.  But 
like  it  or  not,  the  marketplace  has 
changed  and  in  today’s  sophisticated 
marketing  environment  circulation  is 
far  too  crude  a  measure  of  value. 

The  fact  is  that  anyone  asking  for 
circulation  data  today  is  asking  the 
wrong  question.  The  operative  ques¬ 
tion  is  no  longer  “how  may  papers 
have  you  sold?”  It’s  “How  many 
people  read  your  product  and  more 
importantly,  who  are  those  people?" 

Today  the  battle  for  the  advertising 
dollar  has  shifted  away  from  one 
between  competing  local  mass  circu¬ 


lation  newspapers.  Today  the  battle  is 
being  fought  on  many  fronts: 

•  Mass  circulation  newspaper 
against  targeted  newspaper. 

•  Metropolitan  newspapers  against 
suburban  newspapers. 

•  Run-of-press  advertising  against 
pre-prints. 

•  Paid  publications  against  unpaid 
publications. 

•  Newspapers  against  magazines. 

•  Print  industry  against  the  broad¬ 
casting  industry. 

•  Even  newspaper  delivery  system 
against  the  post  office. 

And  in  responding  to  these 
competitive  pressures  most  newspa¬ 
pers  have  forgotten  their  “raison 
d’etre.”  Instead  of  newspapers  they 
have  become  carriers  of  advertising. 

•  Seventy  percent  of  North  Ameri¬ 
can  newspapers  now  have  total  mar¬ 
ket  coverage  (TMC)  products.  (This 
despite  the  arguments  that  paid  cir¬ 
culation  products  are  supposedly  bet¬ 
ter  than  so-called  shoppers.) 

•  Newspapers  find  themselves 
competing  with  the  post  office  for  the 
right  to  deliver  pre-prints  (the  same 
pre-prints  that  compete  against  news¬ 
paper  run-of-press  advertising). 

In  our  preoccupation  with  building 
circulation  numbers  at  any  cost, 
we’ve  created  a  distorted  view  with 
our  readers  of  the  value  of  a  newspa¬ 
per.  Newspapers  long  ago  abandoned 
circulation  revenue  as  their  primary 
source  of  income.  As  a  result,  circula¬ 
tion  revenues  now  account  for  only 
29%  of  a  newspaper’s  revenue  — with 
advertising  accounting  for  80%. 


One-newspaper  towns 
are  the  norm  today. 
Mass  circulation 
newspapers  today  are 
faced  with  declining 
penetrations . . . 


We  sell  newspapers  for  250  when  a 
cup  of  coffee  cost  500,  750,  or  even 
$1.00.  Most  newspapers  sell  home 
delivery  at  a  discount  to  single  copy 
sales  —  and  apologize  to  subscribers 
when  their  paper  isn’t  placed  inside 
their  screen  door. 

The  industry’s  preoccupation  with 
audited  ABC  circulation  figures 
drives  newspapers  to  pursue  bigger 
circulation  figures  with  little  concern 
for  the  relevance  of  that  circulation  to 
advertisers.  The  net  effect  is  that 
newspapers  keep  circulation  prices  at 
artificially  low  level,  shifting  the  bur¬ 
den  for  cost  recovery  from  readers  to 
advertisers. 

(Continued  on  page  37) 
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Jack  Findley 

Jack  A.  Findley  has  been 
appointed  vice  president,  marketing 
of  Southern  Connecticut  Newspa¬ 
pers,  Inc.,  headquarted  in  Stamford, 
Conn.  A  subsidiary  of  Times  Mirror 
Company,  SCNI  publishes  the  Stan¬ 
ford  Advocate  and  the  Greenwich 
Time. 

Findley  moves  to  Stamford  from 
Dallas,  where  since  1984  he  has  been 
Southwestern  sales  manager  of  Times 
Mirror  National  Marketing.  Previ¬ 
ously,  he  was  in  various  marketing 
positions  and  circulation  director  at 
the  Dallas  Times  Herald. 


Mike  Recht,  Associated  Press 
news  editor  for  Northern  New  Eng¬ 
land  since  1979,  was  appointed 
deputy  sports  editor  of  the  news 
cooperative.  He  succeeded  Larry 
SiddOns,  who  became  AP  European 
sports  editor,  based  in  London. 

Recht  joined  AP  in  1%3  at  St.  Louis 
and  four  years  later  transferred  to  the 
national  sports  desk  in  New  York.  He 
was  AP’ s  staffer  of  the  year  in  1 985  for 
Northern  New  England. 

4c  *  4! 

Sal  DeVivo,  president  and 
publisher  of  the  Utica  (N.Y.) 
Observer-Dispatch,  has  been  named 
president  and  publisher  of  the  News- 
Journal  papers  in  Wilmington.  He 
succeeds  Brian  Donnelly,  who  was 
named  president/Gannett  Metro 
Newspaper  Division. 

4c  «  4c 

David  Connelly  is  the  newly 
appointed  managing  editor  of  the 
Auburn  (N.Y.)  Citizen.  He  had  been 
an  assistant  metro  editor  at  the 
Orange  County  (Calif.)  Register  and 
before  that,  city  editor  of  the  Long¬ 
view  (Wash.)  Daily  News. 

The  Citizen’s  new  city  editor  is 

David  Figura,  formerly  with  the 

Register  as  a  reporter. 


Mike  Recht  C.  Wayne 

C.  Wayne  Perry  has  been  named 
assistant  managing  editor/features  at 
the  Cincinnati  Post.  He  joined  the 
newspaper  as  a  copy  editor  in  1982 
and  was  named  regional/suburban 
editor  in  1983  and  has  served  as  news 
editor  most  recently. 

Michael  Phillips  replaces  Perry 
as  news  editor.  Phillips  began  his 
career  at  the  Post  in  1977  as  a 
reporter.  He  served  as  assistant  met¬ 
ropolitan  editor  1980-85,  and  then 
joined  the  editorial  board. 

Stephen  Burke  has  been 
appointed  to  the  editorial  board  and 
also  will  serve  as  editor  of  the  weekly 
Newscience  page.  He  joined  the  Post 
in  1984  as  a  copy  editor  and  has 
served  as  acting  features  editor  since 
December,  1984. 

4c  4c  4c 

Joseph  M.  Swick  has  been  prom¬ 
oted  to  vice  president/advertising 
director  of  the  New  Brunswick  (N.J.) 
Home  News.  Advertising  director 
since  November  1984,  Swick  will 
continue  in  charge  of  the  retail, 
national  and  classified  departments  as 
well  as  the  copy  services  and  copy 
input  departments . _ 


Perry  Betsy  Tegtmeyer 

Betsy  Tegtmeyer  has  been  named 
national  advertising  manager  for  The 
Christian  Science  Monitor.  She  will 
be  responsible  for  directing  the 
national  sales  activities  of  the  Moni¬ 
tor’s  newly  retained  newspaper  rep¬ 
resentative,  Sawyer-Ferguson- 
Walker  Co.,  the  newspaper’s  first 
national  advertising  representative. 

Tegtmeyer  joined  the  Monitor  in 
1981  after  receiving  a  B.A.  degree  in 
business  administration/journalism 
from  Principia  College  and  has  served 
as  both  national  advertising  represen¬ 
tative  for  financial  sales  and  managing 
of  financial  advertising. 

4c  4c  4c 

Alvin  Rosensweet,  75,  a  veteran 
general  assignment  reporter  for  the 
Pittsburgh  Post-Gazette,  retired  in 
mid-January  after  48  years  as  a  jour¬ 
nalist.  He  spent  the  last  37  years  with 
the  Pittsburgh  paper  and  earlier 
worked  in  Ohio. 

His  retirement,  however,  includes 
an  assignment  to  update  the  Post- 
Gazette’s  history.  He  wrote  its  175- 
year  history  in  1960  and  now  will  do 
the  200th  anniversary  story.  The 
Gazette  was  established  in  1786  and 
the  Post  in  1842. 


JULEE  ROSSO,  left,  and 
SHEILA  LUKINS,  are  the  new 
faod  editors  of  Parade  Maga¬ 
zine,  succeeding  Julia  Child, 
food  editor  the  past  four  years. 
She  is  resigning  to  devote  more 
time  to  various  interests. 

Rosso  and  Lukins,  the  authors 
of  two  cookbooks,  ore  the  pro¬ 
prietors  of  o  gourmet  food  com¬ 
pany,  The  Silver  Palate. 
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Harold  J.  Brown  Jr.  has  been 
promoted  to  newly  established  posi¬ 
tion  of  vice  president  of  operations  at 
the  Atlanta  Journal  and  the  Atlanta 
Constitution. 

He  began  working  for  the  newspa¬ 
pers  in  1973  as  a  production  assistant 
and  with  subsequent  promotions 
became  production  operations  mana¬ 
ger  and  then  director  of  operations  in 
1983.  He  was  building  coordinator  for 
the  new  remote  printing  facility  that 
began  operation  last  October  in  north¬ 
east  Atlanta. 

A  registered,  professional  engineer 
in  Georgia  and  Florida,  Brown  had 
worked  eleven  years  in  manufactur¬ 
ing  areas  before  joining  the  newspap¬ 
ers. 

♦  ♦  ♦ 

The  retirement  of  Frank  E.  John¬ 
son  as  executive  editor  of  the  Arizona 
Daily  Star  in  Tucson  has  triggered  a 
series  of  promotions  in  upper  man¬ 
agement. 

Johnson,  65,  will  remain  with  the 
Star  as  contributing  editor,  and  act  as 
consultant  to  the  new  executive  edi¬ 
tor  and  represent  the  newspaper  at 
professional  meetings,  according  to 
the  announcement  by  Michael  E. 
Pulitzer,  editor  and  publisher. 

Promoted  are  Stephen  E.  Auslan- 
DER  to  executive  editor,  Stephen  E. 
Emerine  to  managing  editor,  Susan  J. 
Albright  to  editorial  page  editor,  and 
Charles  N.  Kramer  to  sports  editor. 

Johnson,  with  the  Star  since  1946, 
served  as  police  reporter,  feature  wri¬ 
ter,  city  editor,  assistant  managing 
editor,  managing  editor  and  executive 
managing  editor,  before  being  named 
executive  editor  in  1983. 

Auslander,  named  editoral  page 
editor  in  1976,  has  been  assistant 
executive  editor  for  the  past  year  and 
in  addition  has  served  as  active  man¬ 
aging  editor  for  five  months.  He 
joined  the  Star  as  a  reporter  in  1971. 

Emerine  has  been  an  editor  and 
columnist  since  1980  and  executive 
sports  editor  for  the  last  nine  months. 
He  has  worked  as  an  Air  Force  public 
information  officer  and  as  a  reporter 
and  editor  for  the  Twin  Falls  (Idaho) 
Times-News  and  the  Tucson  Citizen. 
He  also  was  editor  and  co-owner  of 
the  Green  Valley  (Ariz.)  News,  the 


John  A.  Park  Jr. 
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Nogales  (Ariz.)  International  and  the 
weekly  Tucson  News-Gazette. 

Albright,  who  worked  as  a  copy 
editor  at  the  Louisville  Times  and  the 
Syracuse  Herald-Journal,  joined  the 
Star  in  1978  and  serves  as  day  copy 
desk  chief. 

Kramer,  with  the  Star  in  various 
capacities  since  1970,  previously  was 
with  El  Cajon  (Calif.)  Valley  News 
and  the  Culver  City  (Calif.)  Star 
News.  ♦  ♦  ♦ 

Ron  Williams,  former  state  editor 
of  the  News-Journal  papers  in  Wil¬ 
mington,  is  now  assistant  managing 
editor  for  news  and  sports.  He  suc¬ 
ceeds  Walter  Rykiel,  who  moved 
to  USA  Today  as  deputy  managing 
editor  for  sports. 

Jack  Murray,  assistant  business 
editor,  has  been  named  city  editor; 
and  Hugh  Cutler,  assistant  city  edi¬ 
tor,  is  now  state  editor. 

Cyndee  Royle,  former  Newark 
bureau  chief,  has  become  assistant 


state  editor,  and  reporter  Al  Hunter, 
was  named  to  the  Newark  position. 

John  Sweeney,  former  city  editor, 
has  been  named  weekend  news  edi¬ 
tor,  succeeding  Charles  Brewer, 
who  is  now  projects  editor. 

Hf  *  * 

John  A.  Callcott,  United  Press 
International  foreign  correspondent 
and  manager  for  Switzerland,  was 
appointed  a  senior  editor  and  con¬ 
tinues  to  be  based  in  Geneva. 

Callcott,  English  by  birth,  joined 
UPI  in  1957  in  Frankfurt,  West  Ger¬ 
many.  Based  in  Bonn  in  the  early  60s, 
he  covered  building  of  the  Berlin  Wall 
partly  by  joining  escapees  in  the  war¬ 
ren  of  tunnels  under  the  East-West 
border.  He  was  assigned  to  Geneva  in 
1%3  and  has  covered  arms  control 
and  nuclear  conferences  and  other 
major  news  events  in  Europe  and  the 
Middle  East  and  Africa. 
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NEWSPEOPLE  IN  THE  NEWS 


Leighton  McLaughlin,  former 
editor  of  News  America  Syndicate 
and  a  veteran  newsman,  is  now  man¬ 
aging  editor  of  the  San  Gabriel  Valley 
(Calif.)  Daily  Tribune.  The  position  is 
a  new  one  at  the  paper  and  Maurice 
Compton  remains  as  executive  edi¬ 
tor. 

McLaughlin  also  has  worked  for 
the  Chicago  Tribune,  Chicago  Sun- 
Times,  Miami  Herald  and  Arizona 
Journal. 

:ti  *  * 

John  T.  Brennan  was  promoted  to 
the  position  of  assistant  circulation 
director  of  the  Jackson  Newspapers, 


Edward  Fairman  Crane,  92, 
retired  editor  of  the  Burlington  (Vt.) 
Free  Press,  died  January  6. 

Prior  to  his  41 -year  affiliation  with 
the  newspaper,  he  was  with  the  St. 
Johnsbury  (Vt.)  Caledonian  and  the 
Lake  Placid  (N.Y.)  News.  He  retired 
in  1958  and  continued  to  write  Free 
Press  guest  editorials. 

:|c  ^ 

Edwin  Brooks  Emerson,  83, 
retired  chief  copy  editor  of  the 
Springfield  (Mass.)  Daily  News,  died 
riecember  29. 

Earlier  he  had  worked  for  several 
Massachusetts  newspapers  and  the 
Honolulu  Star-Bulletin. 

♦  ♦  ♦ 

Jerome  Fanciulli,  97,  last  surviv¬ 
ing  founder  of  the  N  ational  Press  Club 
in  Washington,  died  January  12  of  a 
stroke  at  Winchester  (Va.)  Hospital. 

As  a  reporter,  he  covered  the  auto¬ 
mobile  industry  for  the  Washington 
Post  when  he  first  moved  to  city  in 
1907.  He  later  joined  the  Associated 
Press  as  a  reporter  and  covered  the 
Wright  Brothers’  demonstration  of 
their  airplane  for  Army  officials. 

He  left  AP  to  sell  airplanes  for  the 
aviation  pioneer  Glenn  Curtiss  in  1909 
and  sold  the  Army  an  airplane  for 


PHILIP  J.  TOUNSTINE  has  been 
named  political  editor  of  the  San  Jose 
Mercury  News  and  also  is  serving  as  the 
chief  political  writer. 

He  joined  the  Mercury  News  in  1978 
from  the  Indianapolis  Star,  where  he 
first  was  a  Pulliam  Fellow  following 
graduation  from  San  Jose  State  Uni¬ 
versity.  After  joining  the  Star  staff  full¬ 
time,  Tournstine  was  a  general  assign¬ 
ment  reporter  and  later  statehouse  cor¬ 
respondent. 


New  Haven,  Conn.  He  joined  the 
company  in  1984  as  the  Journal- 
Courier  circulation  manager  and  most 
recently  held  the  same  position  with 
the  New  Haven  Register.  He  con¬ 
tinues  to  manage  the  Register  field 
staff.  :|e  :1s 

Sue  Cross,  the  Associated  Press 
correspondent  in  Toledo,  has  been 
named  correspondent  in  charge  of  the 
Juneau  bureau.  She  joined  AP  at  Cin¬ 
cinnati  in  1983. 

Anne  FitzHenry,  a  news  woman  in 
the  Columbus  bureau,  was  named 
correspondent  in  Toledo.  She  joined 
AP  last  year  after  four  years  with  the 
Freeport  (Ill.)  Journal-Standard. 


$6,000  and  the  Navy  its  first  airplane. 
In  1913,  he  sold  Czar  Nicholas  II  Rus¬ 
sia’s  first  airplane.  He  later  was  a  vice 
president  of  the  Curtiss  Aeroplane 
Co.  and  an  official  of  the  New  York 
Central  Railroad.  During  World  War 
I,  Fanciulli  sold  ambulances,  field 
garages  and  repair  equipment  to  the 
Red  Cross  and  in  the  20s  had  his  own 
truck  distributorship  in  Washington. 
In  World  War  II  he  was  a  government 
transportation  official  in  North  Africa 
and  Italy  and  later  worked  for  motor 
companies.  He  retired  in  1980. 

4c 

Arthur  T.  Garvey,  82,  retired  jus¬ 
tice  of  the  Westfield  (Mass.)  District 
Court,  and  former  general  counsel 
and  corporate  director  of  the  Spring- 
field  (Mass.)  Newspapers,  died  Janu¬ 
ary  2. 

♦  ♦  ♦ 

William  Hudson,  52,  a  United 
Press  International  photo  editor  who 
had  worked  for  the  wire  service  more 
than  30  years,  was  killed  February  4 
while  on  his  way  to  work  at  UPI 
bureau  in  New  York  City. 

Hudson  was  crossing  the  street 
near  the  offices  shortly  after  11:30 
p.m.  when  he  was  hit  by  a  car  driven 
by  a  paraplegic,  Greg  Poulos,  who 


Three  executives  of  the  Dallas 
Morning  News  have  been  named  vice 
presidents  of  the  newspaper  in  an 
announcement  by  Burl  Osborne, 
president  and  editor. 

The  new  officers  are  Ralph  Lan- 
GER,  vice  president  and  executive  edi¬ 
tor;  Frank  McKnight,  vice  president 
and  circulation  director;  and  Harold 
Gaar,  vice  president  and  marketing 
director. 

Langer  has  been  involved  in  the 
direction  of  news  department  opera¬ 
tions  since  1981,  first  as  managing 
editor  and  since  1983  as  executive 
editor. 

McKnight,  a  veteran  of  35  years 
with  the  paper,  worked  in  the  adver¬ 
tising  and  production  departments 
before  beginning  a  career  in  the  cir¬ 
culation  department,  where  he 
worked  his  way  up  to  circulation 
director,  with  overall  responsibility 
for  the  distribution  operations,  in 
1983. 

Gaar  joined  the  Morning  News 
executive  training  program  in  1976 
and  was  named  marketing  and  promo¬ 
tion  manager  in  1980,  and  marketing 
director  in  1983. 


was  charged  with  driving  without  a 
license.  The  impact  threw  Hudson 
under  the  wheels  of  a  city  bus. 

*  4c 

David  Pickoff,  56,  who  was  an 
Associated  Press  photographer  for 
more  than  26  years  and  president  of 
the  New  York  Press  Photographers 
Association  from  1979  to  1985,  died 
February  4  after  a  heart  attack.  He 
was  striken  in  the  New  York  offices  of 
AP,  where  he  had  worked  since  1959. 

Previously,  Pickoff  served  in  the 
Marine  Corps  and  worked  for  the 
New  York  Journal  and  International 
News  Photos. 

4c  4c  4c 

R.  Steven  Rice,  33,  layout  editor 
for  the  daily/Sunday  sports  section  of 
the  Boston  Globe,  died  December  3  of 
complications  following  a  September 
21  liver  transplant. 

4c  4c  4c 

Morris  E.  Swartz  Jr.,  84,  retired 
supervisor  of  the  Pennsylvania  State 
Capitol  newsroom,  a  position  he  held 
for  more  than  30  years,  died  January  5 
in  Harrisburg  Hospital. 

Prior  to  the  newsroom  position, 
Swartz  was  with  the  Associated  Press 
in  Harrisburg,  and  earlier  the  Harris¬ 
burg  Patriot-News  and  the  former 
Harrisburg  Telegraph. 
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Detroit  News 
sends  out 
editorial  digest 

A  voice  from  Middle  America  — 
editorial  opinion  from  the  Detroit 
(Mich.)  News  —  is  now  being  heard 
by  other  thought  leaders  across  the 
United  States  and  overseas  via  a 
monthly  digest  of  News  editorials, 
opinion  columns  and  editorial  car¬ 
toons. 

The  digest,  called  The  News,  has 
been  distributed  to  a  mailing  list  of 
about  500  key  names  in  industry,  gov¬ 
ernment,  media  and  academia. 

The  digest  was  established  under 
deputy  editorial  page  editor  Tony 
Snow,  who  also  managed  the  design 
and  production  of  the  reprint  series. 
Editorial  writer  Lisa  Schifren  is  editor 
of  the  anthology. 

H.S.  students 
charge  censorship 

Journalism  students  at  a  northern 
California  high  school  have  charged 
school  administrators  with  censor¬ 
ship  in  forcing  them  to  tone  down  a 
story  about  youth  gang  violence. 

The  San  Francisco  Chronicle 
reported  that  officials  at  Logan  High 
School  in  Union  City  first  halted 
publication  of  the  story  in  the  Cour¬ 
ier,  a  student  publication,  claiming 
that  it  was  potentially  libelous. 

The  story,  written  by  17-year-old 
co-editor  Emelyn  Lat  deals  with  teen¬ 
age  gang  violence  and  contains  inter¬ 
views  with  suspected  gang  members 
and  associates.  The  original  cover 
featured  the  headlines  “Gang  Con¬ 
flicts  Erupt”  and  “Tough  Turf’  and 
showed  photos  of  youths  with  their 
faces  blacked  out. 

School  principal  Judy  Bender  told 
the  Chronicle  that  “We  hate  to  do  this 
but  we  have  very  serious  questions 
about  the  legality  of  the  article.  We 
really  needed  time  to  figure  out  how 
to  keep  everyone  safe  and  sound.” 

Administrators  said  they  were  also 
worried  that  the  story  might  incite 
more  gang  violence  in  southern 
Alameda  County,  where  the  school  is 
located. 

The  expose  had  been  approved  by 
journalism  adviser  Douglas  Baldwin, 
who  later  met  with  Bender  and  School 
Superintendent  Guy  Emanuele  on  a 
compromise  draft  of  the  story. 

The  article  ran  with  the  names  and 
pictures  of  the  alleged  gang  members 
omitted  —  but  under  student  protest. 


Co-editor  Jennifer  Jackson  told  the 
Chronicle  that  “it  was  absolutely 
wrong  of  the  administration  to  censor 
it.  It  did  not  pose  any  threat  what¬ 
soever  to  students  or  gangs.” 

Bender  said  the  school  never 
intended  to  kill  the  story  but  she  cited 
the  state  education  code  that  prohi¬ 
bits  prior  restraint  of  students’  free 
speech  unless  it  is  obscene,  libelous 
or  slanderous. 

Pitt,  daily  finds 
‘lost’  columnist 

Gilbert  Love  writes  a  retirement 
column  for  the  Sunday  Pittsburgh 
(Pa.)  Press,  with  about  600,000  copies 
issued  every  week,  but  the  Internal 
Revenue  Service  could  not  find  him 
for  tax  refund  purposes. 

When  the  IRS  asked  the  Pittsburgh 
Post-Gazette  to  help  in  the  search  for 
Love  and  950  other  western  Pennsyl¬ 
vanians  it  could  not  locate,  the  news¬ 
paper  produced  a  story  on  bureaucra¬ 
tic  bungling  and  the  futile  efforts  of 
the  lost  taxpayers  to  get  their  refunds. 

The  Post-Gazette’s  secret  to  find¬ 
ing  the  lost  Pennsylvanians:  using  the 
telephone  book. 


Sawyer  to  rep 
for  Boston  daily 

The  Christian  Science  Monitor, 
headquartered  in  Boston,  Mass.,  has 
appointed  its  first  national  advertising 
representative  firm  since  the  newspa¬ 
per  was  founded  in  1908. 

The  appointment  of  Sawyer-Fergu- 
son  Walker  Company,  Inc.  was  made 
in  light  of  the  Monitor’s  steady  circu¬ 
lation  and  advertising  increases  dur¬ 
ing  the  past  three  years.  The  Monitor 
is  expected  to  name  a  national  adver¬ 
tising  manager  to  work  with  the  New 
York^-based  rep  firm. 

Newspaper  fund 
approves  plans 

The  Dow  Jones  Newspaper  Fund 
has  approved  plans  to  spend  $43 1 ,500 
on  its  1986  programs,  including  work¬ 
shops,  scholarships,  writing  competi¬ 
tions,  awards,  career  information 
programs,  internships,  grants  and 
training  programs. 

The  Fund  received  a  $350,000  grant 
from  the  Dow  Jones  Foundation. 


REAPERS 
WILL  BE 
HAPPVA5 
HOGS  IN 
A  WALLER 
WHENTHEV 
PISCOVER 
O.S.  ACRES 


JVM  PAVVe 


Jim  Davis,  who  gave  us  GARFIELD®,  has  a  new  hit!  U.S. ACRES,  starring  Orson 
the  Pig  and  his  farm  friends,  is  already  in  more  than  454  newspapers  including 
the  Philadelphia  Daily  News,  Valley  City  Times-Record,  N.D.,  and  The  Dispatch 
(Lexington,  N.C.).  Reap  the  benefits  of  the  March  3  premiere. 

U.S.ACRES.  Wallow  in  the  laughs. 

For  more  information,  call  Brad  Bushell  at  1-800-221-4816 
(in  New  York.  212-692-3700). 

SS  UNITED  FEATURE 
SYNDICATE 
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Standardizing  remote  entry  access  to  newspapers 

As  more  newspapers  begin  receiving  ads  via  personal  computers, 
the  industry  must  come  up  with  a  standard  way  for  agencies  to  send  copy 


By  George  Garneau 

It’s  nearly  noon  on  a  Friday  and 
Tempo  Advertising  Inc.  in  New  York 
City  is  finishing  a  help-wanted  ad  for 
publication  Sunday  in  the  Star-Led¬ 
ger,  Newark,  N.J. 

A  few  keys  are  pressed  and  the 
marked-up  ad  is  transmitted  via 
phone  lines  and  modem  from  an  Inter¬ 
national  Business  Machines  Corp. 
personal  computer.  Receipt  is 
acknowledged  and  a  printer  records 
the  ad  on  paper. 

Moments  earlier,  another  ad  was 
composed  on  the  same  IBM  PC, 
hooked  by  dedicated  phone  lines 
directly  into  the  New  York  Times 
advertising  computer  system.  It  was 
entered,  hyphenated  and  justified, 
confirmed  for  size,  price  and  entry 
and  was  ready  for  typesetting. 

At  The  Register  in  Orange  County, 
Calif.,  about  50  advertisers  are  send¬ 
ing  ads  from  across  town  and  from  as 
far  away  as  Boston,  Philadelphia  and 
New  York,  according  to  Dean  Welch, 
classified  manager.  They  include 
national  recruitment  agencies  and 
local  real  estate  agencies  and  car  deal¬ 
ers. 


‘This  is  like  the  tip  of 
iceberg  now  because 
nobody  is  familiar  with  it 
and  nobody  has  used  it 
before. 


The  New  York  Times  has  invested 
in  dedicated  phone  lines  to  interac¬ 
tively  link  itself  with  nine  major  New 
York  City  ad  agencies.  In  sum,  about 
30%  of  its  ad  agency  business  in 
recruitment,  real  estate  and  automo¬ 
biles  comes  in  by  computer,  accord¬ 
ing  to  Erich  Linker,  classified  mana¬ 
ger. 

In  a  two-way  system  differing  from 
enter-only  systems  at  other  newspa¬ 
pers  using  PC  access,  IBM  PCs  at  the 
agencies  act  as  if  they  were  ad  termi¬ 
nals  at  the  Times.  Agencies  keep  ad 
files  in  the  Times’  data  base  and  can 


change  and  repeat  ads  at  will. 

A  year  ago  such  operations  did  not 
exist. 

It’s  not  new  technology;  reporters 
have  been  sending  stories  to  news¬ 
room  computers  for  years.  But  PC- 
access  quietly  is  changing  the  way 
advertisers  and  ad  agencies  place 
millions  of  dollars  of  advertising  a 
year  with  newspapers  around  the 
country. 

PC  access  replaces  facsimile  trans¬ 
missions,  human  messengers  and 
optical  character  readers,  which  all 
require  earlier  deadlines,  more  work 
to  deliver  and  retype  copy  into  com¬ 
puters,  greater  costs  and  increased 
risk  of  loss  or  error.  It  allows  more 
ads  to  be  entered  on  newspaper  com¬ 
puters,  later  deadlines,  more  control 
by  advertisers  and  their  agents,  lower 
cost  and  better  all-around  service, 
those  who  use  it  say. 

At  Tempo,  for  example,  deadlines 
for  the  Star-Ledger’s  Sunday  edition 
used  to  be  on  Thursday  evening,  but 
have  been  pushed  forward  to  1 1  a.m. 
Friday.  That  means  more  ads  and 
more  money  for  both  parties. 

PC  access,  also  known  as  remote 
entry,  burst  onto  the  newspaper  clas¬ 
sified  scene  in  the  last  year  and  is  in 
use  at  more  than  six  large  newspa¬ 
pers,  but  it  is  widely  expected  to  grow 
—  and  quickly. 

PC  entry  is  most  likely  to  affect 
newspapers  with  large  classified  ad 
linage  and  those  in  major  markets 
receiving  large  volumes  of  national 
classified  ads. 

“This  is  like  the  tip  of  iceberg  now 
because  nobody  is  familiar  with  it  and 
nobody  has  used  it  before.  But  they 
are  very  anxious  to  use  such  a  ser¬ 
vice,’’  according  to  Marvin  Veal  Jr., 
classified  manager  for  the  Dallas 
Morning  News.  “We  are  getting  calls 
from  all  over  the  county  about  people 
wanting  to  use  it,”  he  said. 

Some  executives  envision  in  the 
near  future  agencies  creating  fully- 
composed  display  ads  on  ad  termi¬ 
nals,  including  logos  and  half-tone 
graphics,  for  transmission  electroni¬ 
cally  to  newspapers. 

Tempo  is  the  first  agency  to  go  on 


line  with  more  than  one  newspaper, 
according  to  company  president 
Pauline  Garrett.  She  said  that  using  a 
software  package  called  Ad-Star,  she 
hoped  to  be  able  to  compose  a  classi¬ 
fied  ad  once  on  the  PC  and  then  to 
send  it  to  as  many  papers  a  possible 
using  automatic  dialing. 

Since  the  Times  and  the  Star- 
Ledger  use  different  systems,  an  ad  to 
run  in  both  papers  currently  has  to  be 
typed  and  marked  up  twice. 


“If  we  don’t 
standardize  this,  with 
1,700  newspapers, 
agencies  would  have  to 
have  1,700  manuals  to 
understand  how  to 
operate  each  of  them.” 


The  major  impediment  to  the 
expansion  of  remote  entry  is  the  lack 
of  standardized  codes,  formats  and 
computer  language  to  allow  one 
agency  to  send  the  same  ad  electroni¬ 
cally  to  all  the  newspapers  it  needs  to 
without  re-keyboarding  and  making 
extensive  changes  in  format  and 
typesetting  codes.  Currently,  adver¬ 
tisers  and  agencies  have  to  tailor  their 
ads  for  the  unique  systems  at  each 
newspaper. 

The  solution  would  involve  an 
industry-wide  standard  for  advertis¬ 
ers  to  use  in  composing  ads.  Vendors 
of  computer  systems  for  newspapers 
would  have  to  agree  on  standards  for 
making  computerized  ads  compatible 
with  their  systems. 

In  an  effort  to  develop  a  standard 
system  for  computerized  advertising 
input  and  for  reception  by  newspa¬ 
pers,  the  Association  of  Newspaper 
Classified  Managers  has  formed  a 
committee.  It  met  recently  in  Las 
Vegas  with  the  American  Association 
of  Advertising  Agencies,  the  Interna¬ 
tional  Newspaper  Advertising  and 
Marketing  Executives  and  the  Ameri¬ 
can  Newspaper  Publishers  Associa- 
(Continued  on  page  30) 


EDITOR  &  PUBLISHER  for  February  15, 1986 


NP-1472  Newspaper  Inserter 


BOSS-60  Packaging  System 


NP-100  Programmable  Palletizer 


Automation  is  one  thing. 
Productivity  is  three. 


Harris  Graphics’  NP-1472  inserter,  BOSS-60  storage/retrieval.  A  programmabie  logic  system 

packaging  system  and  NP-100  programmed  controis  ali  functions. 

palietizer  are  designed  to  bring  new  productivity  Alone,  each  is  a  dependable  unit  that  pays  off 

to  newspaper  mailrooms.  investment  with  lower  operating  costs  and  in- 

The  NP-1472  has  the  versatility  to  adapt  to  any  creased  speed, 
inserting  job  quickiy  and  easiiy.  It  produces  Together,  the  three  form  an  integrated  system 

packages  of  up  to  300  broadsheet  pages  in  many  that  will  raise  mailroom  efficiency  higher  than  it’s  ever 

jacket  formats  and  automatically  repairs  in-  been.  Each  machine  is  designed  to  work  smoothly 

complete  sets.  with  the  others,  moving  product  from  press  to  pallet 

The  BOSS-60  automates  packaging  by  doing  quickly,  precisely,  and  with  a  minimum  of  labor, 
the  work  of  two  conventional  lines  in  half  the  floor  The  NP-1472,  BOSS-60,  and  NP-100  bring  more 

space  and  with  half  the  labor.  The  integrated  func-  than  automation  to  material  handling.  They  deliver 
tions  produce  high  quality,  strapped  or  unstrapped  productivity. 

bundles  at  up  to  50  per  minute.  For  more  information,  write  Harris  Graphics 

The  NP-100  neatly  palletizes  stacks  or  bundles  Corporation,  Bindery  Systems  Division,  Champlain, 
quickly,  for  better  product  protection  and  improved  NY  12919. 

H  HARRIS 

GRAPHICS 

Bindery  Systems  Division 

P.O.  Box  518  •  Champlain,  New  York  12919 


Remote  entry 

(Continued  from  page  28) 


tion,  which  is  addressing  standardiza¬ 
tion  under  its  own  auspices. 

Such  a  system  would  have  to  be 
very  simple  to  allow  agency  employ¬ 
ees  to  mark  up  copy  with  typesetting 
commands. 

The  ANCAM  committee  met  sepa¬ 
rately  with  some  of  the  largest  ven¬ 
dors  of  front-end  systems  for  large 
newspapers,  Atex  Inc.,  System  Inte¬ 
grators  Inc.,  Composition  Systems 
Inc.,  and  Electronic  Publishing  Sys¬ 
tems  Inc. 

Veal,  who  is  also  chairman  of  the 
committee,  said,  “If  we  don’t  stan¬ 
dardize  this,  with  1,700  newspapers, 
agencies  would  have  to  have  1,700 
manuals  to  understand  how  to  oper¬ 
ate  each  of  them.” 

Veal  said  that  unless  newspapers 
and  system  vendors  can  develop  a 
standard  system  for  advertising  input, 
PC  access  will  be  a  “dead  end”  for 
advertisers.  He  said  there  was  “some 
resistance”  by  some  system  vendors, 
but  others  were  willing  to  seek  an 
answer. 

Garrett,  calling  the  wide  variety  of 
classified  formats  and  restrictions  at 
newspapers  “a  nightmare”  for  agen¬ 
cies,  decried  the  lack  of  standardiza¬ 
tion. 

The  pressure  from  advertising 
agencies  on  newspapers  is  resulting  in 
pressure  from  newspapers  on  ven¬ 
dors  to  develop  interfaces  allowing 
input  from  PCs,  Veal  said. 

System  vendors,  who  compete 
fiercely  with  proprietary  technology, 
have  not  had  a  history  of  cooperation. 
But  according  to  Veal,  they  should  be 
motivated  by  prospective  sales  of 
interfaces  and  the  need  to  cooperate 
with  existing  newspaper  customers. 
If  not,  independent  software  compa¬ 
nies  might  fill  the  need,  Veal  said. 

The  Ad-Star  software  in  use  at 
Tempo  is  capable  of  communicating 
with  up  to  32  newspapers,  meaning 
that  it  can  remember  the  logic  of  their 
ad  systems,  its  developers  say. 

At  Tempo,  Garrett  is  thrilled  with 
the  extra  service  computerized  ad 
transmission  allows  her  to  give  cus¬ 
tomers.  It  allows  later  ad  entry  and 
greater  control  of  copy,  meaning  less 
mistakes.  Tempo  gets  instant  confir¬ 
mation  of  receipt  —  unlike  with  mes¬ 
sengers  or  fax  systems. 

With  the  enormous  volume  of  ads 
placed  on  Wednesdays  and  Fridays,  it 
makes  the  agency’s  job  faster.  Elec¬ 
tronic  transmission  takes  less  phone 
time  than  fax  systems  and,  therefore, 
saves  agencies  money  on  phone  bills. 

The  Register  and  the  Star-Ledger 


have  said  they  would  supply  to  adver¬ 
tisers,  at  no  charge,  floppy  disks  con¬ 
taining  software  they  have  devel¬ 
oped. 

The  Star-Ledger’s  Ad-Star  system 
is  available  from  Publishing  Techno¬ 
logies  Inc.  of  New  York  City,  and  the 
Register’s  system  was  developed  by 
Electronic  Publishing  Systems  of 
Hauppauge, N.Y. 

Both  require  hardware  and  soft¬ 
ware  work  on  the  newspaper’s  com¬ 
puter  system,  and  that  can  be  cheap 
or  expensive,  depending  on  the 


Demand  will  increase  this  year  for 
U.S.  pulp,  paper  and  paperboard. 
Red  Cavaney,  president  of  the  Amer¬ 
ican  Paper  Institute  said  in  the  trade 
association’s  annual  economic  fore¬ 
cast. 

Cavaney  cited  the  declining  value 
of  the  U.S.  dollar,  more  competitive 
pricing  and  better  trade  terms  as 
reasons  for  the  projected  upturn. 

Last  year,  U.S.  production  of  pa¬ 
per,  paperboard  and  related  products 


Dow  Jones  &  Co.  has  introduced  its 
new  wire  service.  Corporate  America 
Report,  in  three  cities  —  Dallas, 
Houston  and  New  York  City. 

The  Corporate  America  Report 


installation. 

The  committee  is  scheduled  to 
meet  in  March  and  to  meet  with  ven¬ 
dors  again.  Within  three  months,  it 
should  have  a  proposal  to  discuss 
with  the  industry,  Veal  said. 

Future  steps  include  possible  two- 
way  communication  with  newspaper 
computer  systems,  allowing  hyphen¬ 
ation  and  justification  and  price  verifi¬ 
cation,  among  other  things. 

“I  don’t  think  anybody  knows  how 
effective  this  is  going  to  be  or  how  far 
it  can  go,”  Veal  said. 


dropped  1.8%.  The  strong  U.S.  dollar 
and  plentiful  supplies  of  foreign  paper 
reduced  demand  for  U.S.  and  Cana¬ 
dian  paper  and  related  products. 

API  said  it  expected  production 
capacity  to  rise  2%  this  year  after 
capital  expenditures  of  $8.5  billion 
last  year  and  $8.8  billion  expected  this 
year. 

Advertising  is  expected  to  rise  as  a 
result  of  gross  national  product 
growth  of  2.5%  to  3%. 


“packages”  about  150  stories  a  day  for 
the  “busy  executive,”  Dow  Jones 
said.  The  stories  focus  on  earnings 
reports,  takeovers,  the  economy,  and 
political  decisions  affecting  business. 


Dow  Jones’  new  biz  wire  debuts 


Vancouver  newspaper  empioyees 
warned  about  exposure  to  asbestos 


A  Canadian  asbestos  expert  has 
said  that  statistics  indicate  at  least  one 
Pacific  Press  employee  could  die  from 
a  rare  asbestos-linked  cancer  because 
of  accidental  exposure  to  asbestos 
during  building  renovations. 

Dr.  Don  Enarson,  a  respiratory 
specialist  at  Vancouver  General  Hos¬ 
pital  in  Vancouver,  said  his  prediction 
was  based  on  estimates  that  at  least 
350  employees  at  the  Vancouver  Sun 
and  Province  newspapers  were 
exposed  to  high  levels  of  asbestos 
fibers  during  a  nine-month  period  in 
1984. 

Statistics  suggest  at  least  one  per¬ 
son  will  develop  mesothelioma,  a 
rare,  incurable  lung  tumor  linked 
almost  exclusively  to  asbestos,  Enar¬ 
son  told  employees  at  a  meeting 
organized  by  the  Vancouver-New 
Westminster  Newspaper  Guild. 

The  company  responded  by  saying 
that  it  will  provide  expert  medical 
advice  to  employees  exposed  to 
asbestos  and  will  supply  detailed  rec¬ 
ords  of  the  exposure  if  an  employee 
develops  medical  problems. 


Stu  Noble,  vice-president  for 
human  resources  of  Pacific  Press, 
said  the  company  is  making  a  list  of  all 
employees  who  were  exposed  to 
asbestos. 

“It  is  important  to  emphasize  that 
you  are  not  all  going  to  drop  dead 
from  this  one  episode  but,  on  the 
other  hand,  the  potential  health  risks 
are  not  non-existent,  either,”  Enar¬ 
son  said. 

John  Holland,  an  environmental 
consultant,  said  some  editorial 
employees  were  exposed  to  about  500 
fibers  of  asbestos  per  cubic  centime¬ 
ter  from  loosened  ceiling  insulation. 
That  rate  is  1 ,000  times  the  acceptable 
level  set  by  government  regulations. 

Pacific  Press  is  removing  all 
remaining  asbestos  in  the  building 
under  sealed  conditions. 

A  meeting  was  scheduled  with 
employees  who  were  exposed  and  a 
medical  panel  including  Enarson,  a 
doctor  from  the  Workers  Compensa¬ 
tion  Board  and  possibly  another 
physician. 
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Council  settles 
open  meeting  case 

The  Wyoming,  Mich.,  City  Council 
has  approved  a  settlement  with  the 
Grand  Rapids  Press  under  which  the 
city  admits  it  violated  Michigan’s 
Open  Meetings  Act. 

The  council  unanimously  approved 
the  settlement  Jan.  20.  The  city 
agreed  to  stop  using  secret  ballots  to 
elect  a  mayor  pro  tern  and  pay  the 
newspaper  $3,000  in  lawyer  fees. 

The  city  admits  it  violated  Michi¬ 
gan’s  Open  Meetings  Act,  but  not  that 
the  violation  was  intentional.  The  city 
also  agreed  to  refrain  from  closing 
sessions  not  exempted  by  the  act. 

The  newspaper  sued  the  council  in 
August  and  November,  alleging  in 
each  case  a  violation  of  the  act.  On 
Aug.  12,  city  officials  held  a  closed 
meeting  to  discuss  a  cable  television 
system  rate  increase  request.  On 
Nov.  12,  council  members  cast  secret 
ballots  to  elect  a  mayor  pro  tern. 

Newspaper  unions 
charged  with 
secondary  boycott 

Refusing  to  handle  Pacific  Western 
Airlines  advertising  copy  is  a  form  of 
secondary  picketing  and  therefore 
illegal,  the  airline’s  lawyer  told  B.C. 
Court  of  Appeal  on  Wednesday. 

David  Roberts  was  challenging  the 
refusal — called  a  hot  edict — under 
which  unions  at  Pacific  Press  would 
not  handle  airline  advertising 
intended  for  publication  in  The  Sun 
and  The  Province  in  Vancouver.  The 
court  reserved  judgment. 

Defendants  in  the  case  include  the 
B.C.  Federation  of  Labor;  the  Inter¬ 
national  Typographical  Union  and  the 
Newspaper  Guild.  Roberts  said  the 
unions’  action  has  blocked  the  air¬ 
line’s  advertising  which  totals 
$700,000  a  year  in  the  two  newspa¬ 
pers.  Three  unions  at  PWA  have  been 
on  strike  since  Nov.  20  and  the  hot 
edict  was  issued  Nov.  28. 

Media  win  reversal 
of  closure  order 

A  North  Dakota  Supreme  Court 
ruling  on  Jan  22  has  set  guidelines 
judges  must  follow  before  barring 
reporters  and  the  public  from  pre¬ 
liminary  hearings. 

In  a  unanimous  opinion,  the  court 
struck  down  an  order  by  Ward 
County  Judge  Gary  Holum  granting  a 


closed  hearing  for  two  murder  defen¬ 
dants. 

Holum  was  not  given  adequate  rea¬ 
son  to  close  the  preliminary  hearing 
for  Calvin  Newman  and  Kevin  Aus¬ 
tin,  the  court  said.  Newman  25,  and 
Austin,  23,  both  of  Minot,  are  charged 
in  the  deaths  of  Charley  and  Cora 
Abemathey,  an  elderly  couple  found 
shot  in  their  rural  Ward  County  home 
last  February. 

Preliminary  hearings  should  be 
closed  only  when  that  is  the  only  way 


to  ensure  a  defendant  gets  a  fair  trial 
and  only  if  evidence  will  be  presented 
that  would  be  inadmissible  in  a  trial, 
wrote  Justice  Beryl  Levine. 

The  court  believes  “as  a  matter  of 
strongjudicial  policy  that  the  public  is 
entitled  to  access  to  preliminary 
examinations  or  ...  to  be  heard  on 
motions  to  close  preliminary  exami¬ 
nations,”  wrote  Levine. 

The  Supreme  Court  postponed  the 
preliminary  hearing  after  Holum’s 
(Continued  on  page  32) 
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closure  order  was  appealed  by  the 
Minot  Daily  News,  KMOT-tv,  the 
KX  television  Network,  the  Asso¬ 
ciated  Press  and  the  North  Dakota 
Newspaper  Association. 

According  to  the  court’s  guide¬ 
lines,  Holum  should  have  reviewed 
the  prosecution’s  evidence  independ¬ 
ently  before  deciding  to  close  the 
hearing  and  should  have  disclosed  as 
much  of  the  evidence  as  possible. 

He  also  should  have  considered 
other  alternatives  to  closing  the  hear¬ 
ing,  such  as  delaying  the  case  and 
telling  jurors  to  decide  the  case  only 
on  evidence  presented  at  the  trial, 
Levine  wrote. 

Ottawa  Citizen 
appeais  order 
to  reveai  sources 

Ottawa  Citizen  has  appealed  a 
Nova  Scotia  Supreme  Court  ruling 
that  it  must  reveal  its  sources  for  a 
story  about  former  defense  minister 
Robert  Coates. 


Justice  William  Grant  of  the  trials 
division  ruled  in  a  pre-trial  hearing 
that  three  reporters  must  tell  where 
they  got  information  about  Coates’ 
visit  to  a  West  German  nightclub  in 
November  1984. 

Grant  said  in  his  ruling  there  is  no 
privilege  in  Nova  Scotia  that  protects 
journalists’  sources. 

Coates,  who  resigned  after  the 
story  was  published,  is  suing  the  Citi¬ 
zen  for  libel. 


Top  Calif,  court 
to  review  libel  case 


A  $4.55  million  libel  judgment 
against  the  San  Francisco  Examiner 
and  two  reporters,  one  of  the  largest 
ever  affirmed  by  an  appellate  court,  is 
being  reviewed  by  the  state  Supreme 
Court. 

The  Hearst  Corp.-owned  newspa¬ 
per  published  articles  in  1976  by 
reporters  Raul  Ramirez  and  Lowell 
Bergman  that  accused  police  and  a 
prosecutor  of  using  perjured  testi¬ 
mony  to  win  a  murder  conviction. 

The  action  voids  a  state  appeals 
court  ruling  last  October  that  upheld 
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the  damage  award. 

The  series  of  articles  said  two  homi¬ 
cide  inspectors,  Frank  McCoy  and 
Edward  Erdelatz  Jr.,  and  an  assistant 
district  attorney,  Pierre  Merle,  had 
intimidated  a  witness  into  giving  per¬ 
jured  testimony. 

That  testimony  led  to  the  convic¬ 
tion  of  Richard  Lee,  a  19-year-old 
bank  teller,  in  a  1972  Chinatown  mur¬ 
der. 

The  articles  relied  on  statements  by 
Thomas  Porter,  a  former  cellmate  of 
Lee,  who  was  interviewed  by  Berg¬ 
man.  Porter  later  repudiated  his  state¬ 
ments  to  Bergman,  now  a  producer 
for  CBS  News. 

In  a  libel  suit  by  the  two  policemen 
and  Merle,  now  a  private  lawyer,  a 
Superior  Court  jury  awarded  them 
damages  totaling  $780,000  against 
each  reporter  and  $3  million  against 
the  Examiner  and  the  Hearst  Corp. 

The  appeals  court  rejected  argu¬ 
ments  by  the  newspaper  and  report¬ 
ers  that  the  articles  were  immune 
from  a  libel  suit  because  Porter’s 
statement  was  prepared  for  a  judicial 
hearing  at  which  Lee  unsuccessfully 
challenged  his  murder  conviction. 

Boston  Globe  seeks 
suit  dismissal 

The  Boston  Globe  has  asked  a 
Superior  Court  judge  to  dismiss  a  $3.6 
million  libel  suit  filed  by  former  Gov. 
Edward  J.  King,  arguing  that  the 
newspaper  had  a  constitutional  right 
to  criticize  the  governor  in  print. 

“Common  to  all  the  articles  is  that 
they  criticize  the  governor’s  perfor¬ 
mance  as  governor,”  Globe  attorney 
Joseph  Kociubes  wrote  in  a  75-page 
memorandum  accompanying  the 
motion  filed  Jan.  2. 

“The  complaint  repeatedly  alleges 
that  the  ‘innuendo’  of  the  articles  is 
that  the  governor  was  ‘unfit’  and 
‘incapable’  of  performing  as 
governor  .  .  .  The  point  that  the  gov¬ 
ernor  misses  is  that  he  cannot  recover 
for  political  criticism,”  the  memo 
argued. 

The  motion  to  dismiss  —  the  third 
attempt  to  have  the  case  thrown  out 
since  it  was  filed  in  January  1982  was 
submitted  to  Judge  James  P.  Lynch 
Jr.,  who  is  presiding  over  the  pre-trial 
phase. 

Boston  Globe  wins 
libel  dismissal 

A  libel  suit  brought  against  the  Bos¬ 
ton  Globe  by  New  England  Tractor- 
Trailer  Training  of  Connecticut  Inc. 
has  been  dismissed  by  agreement  of 
(Continued  on  page  33) 
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Ready  for  space 
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shuttle  accidents  prior  to  Challenger. 

He  likened  the  shuttle  accident  to 
airline  and  car  crashes,  pointing  out 
that  people  still  fly  and  drive  despite 
accidents  in  those  forms  of  transpor¬ 
tation. 

Nor  has  Tuley’s  family  changed 
their  minds  about  his  applying  to  go 
aboard  a  shuttle  mission.  “My  wife 
has  been  against  it  from  the  beginning 
and  she’s  even  more  against  it  now,” 
he  said,  “but  she  understands  this  is 
something  I  want  to  do. 

“I’ve  always  been  interested  in 
space  —  since  I  was  very  young,”  he 
continued.  “Even  though  someday 
(space  travel)  may  be  routine,  it  may 
not  be  routine  in  my  lifetime.  I’m  not 
really  interested  in  being  the  first  jour¬ 
nalist  in  space,  because  there  really  is 
no  first  involved  —  Just  because  a 
person  happens  to  be  employed  as  a 
journalist.  It’s  not  like  being  the  first 
man  in  space.” 

Tuley  said  the  Challenger  accident 
was  “definitely  a  pretty  sobering 
thing  because  it  had  become  so  rou- 
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both  parties  in  Suffolk  Superior 
Court,  the  newspaper  reported. 

The  suit  arose  out  of  a  1974  Globe 
Spotlight  series  concerning  the  pri¬ 
vate  vocational  school  industry. 

The  Globe  published  a  clarification 
Saturday  that  said  the  articles  were 
not  intended  to  refer  to  the  facilities, 
equipment,  training  course  or  place¬ 
ment  services  offered  by  the  tractor- 
trailer  driving  school,  which  operates 
out  of  Somers,  Conn. 

Th  Globe  said  publication  of  the 
clarification  was  part  of  the  agree¬ 
ment  that  resulted  in  the  dismissal  of 
the  suit. 


Volume  discounts 
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reason. 

A  prorated  cost  comparison  by 
Byrne  showed  that  four  preprint  tabs 
can  be  produced  for  the  cost  of  one 
full  page  ROP  ad,  and  an  incremental 
cost  comparison  upped  the  preprint 
advantage  to  eight  tabs  to  one  ROP. 

ROP  needs  to  be  placed  on  a  cost 
parity  with  preprints,  Byrne  said. 
ROP  needs  to  be  flexible,  as  dollar 
volume  contracts  can  help  bring  ROP 
rates  down  with  a  total  advertising 
contract. 


tine.  It  made  people  more  aware  of 
the  risks.  I  think  that  anybody  who 
was  serious  enough  to  apply  realized 
that  there  were  risks  involved  or  they 
would  not  have  applied  at  all.” 

When  Linda  Graham  Caleca,  enter¬ 
prise  editor  of  the  Indianapolis  (Ind.) 
Star,  saw  the  explosion  she  said  “just 
like  everyone  else  1  was  shocked  and 
upset.”  But  she,  like  the  other  appli¬ 
cants,  decided  not  to  withdraw  her 
application  because  “whatever  was 
wrong  will  be  fixed.  It’s  too  great  an 
experience  to  now  back  out  of.” 

When  she  first  applied,  Caleca  said 
she  did  not  consider  the  safety  factor 
too  much  —  seeing  the  project  as  a 
great  First  Amendment  victory  — 
although  she  now  realizes  she  could 
die  aboard  a  shuttle  mission. 

“My  family  would  prefer  me  to  pull 
out,”  she  said,  adding  that  her  hus¬ 
band  thinks  it  is  too  dangerous  to  send 
civilians  into  space,  and  her  mother 
(good-naturedly)  threatened  to  break 
both  of  Caleca’ s  legs  so  she  could  not 
go  if  chosen. 

In  her  application  essay,  Caleca 
said  she  sees  sending  a  journalist  into 
space  as  a  First  Amendment  victory, 
and  that  perhaps  someday  there  will 
be  a  journalist  on  every  shuttle  flight 
to  report  back  on  what  happened. 
Because  the  application  was  “like 
applying  to  Harvard,”  Caleca  said 


those  who  ended  up  applying  were 
pretty  serious,  one  reason  why  no  one 
may  have  withdrawn. 

“I  thought  long  and  hard  before 
applying.  It  was  not  something  I  did 
just  for  a  good  time,”  she  said,  adding 
that  another  reason  all  the  applicants 
stuck  with  the  program  is  that  “no 
one  wants  to  look  like  a  scaredy-cat. 

“I  think  journalists  generally  are  a 
courageous  bunch.  We  do  things  all 
the  time  that  normal  people  wouldn’t 
do.  There  are  always  chances  you 
take  when  you  go  on  stories,”  Caleca 
said. 

Gluck’s  mansion 
sold  in  auction 

Former  St.  Louis  Globe-Democrat 
owner  Jeffrey  M.  Gluck,  whose  man¬ 
agement  of  the  financially  struggling 
paper  ended  when  a  bankruptcy  judge 
put  it  in  the  hands  of  a  trustee,  lost  his 
mansion  in  a  foreclosure  sale  ordered 
by  a  St.  Louis  court . 

The  19-room  house  —  with  six-plus 
bedrooms  and  a  pool  —  was  sold  be¬ 
cause  of  a  default  in  payments  to  Citi¬ 
corp  Inc.,  which  loaned  Gluck  about 
$3()0,000  of  the  home’s  estimated 
$600,000  sale  price. 

The  house  sold  for  about  $160,000 
in  the  auction. 


Best  wishes  from  all  the  fans 
who  read  ROBOTMAN®  in 
more  than  200  newspapers 
in  the  U.S.,  at  least  a 
dozen  newspapers  around 
the  world,  and  one  or  two 
newspapers  on  Mars. 


To  find  out  how  to  put 
this  entertaining 
extraterrestrial  on 
your  comics  page,  call 
Brad  Bushell  at 
1-800-221-4816 
(in  New  York, 
212-692-3700). 
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Henry  Cisneros  discusses  his  feature 

The  San  Antonio  mayor's  26-times~a-year  column  covers  cities, 
Hispanic-Americans,  Latin  America,  and  various  other  topics 


By  David  Astor 

It  is  not  often  that  a  mayor  is  asked 
to  write  a  nationally  syndicated  col¬ 
umn,  but  there  are  few  mayors  with 
the  credentials  of  San  Antonio’s 
Henry  G.  Cisneros. 

The  38-year-old  Texan  holds  four 
college  degrees,  including  a  master’s 
in  public  administration  from  Har¬ 
vard  and  a  doctorate  in  the  same  sub¬ 
ject  from  George  Washington  Univer¬ 
sity.  He  went  on  to  become  the  first 
Mexican- American  mayor  of  a  major 
U.S.  city  (San  Antonio  is  the  tenth 
largest)  in  1981,  and  then  was 
reelected  in  1983  with  94.2%  of  the 
vote  and  again  in  1985  with  73%. 

In  1983,  Cisneros  was  appointed  by 
President  Reagan  to  the  National 
Bipartisan  Commission  on  Central 
America  headed  by  Henry  Kissinger. 
In  1984,  he  was  interviewed  by  Walter 
Mondale  for  the  vice  presidential  slot. 
And  in  1985,  he  was  elected  president 
of  the  National  League  of  (Titles. 

So  it  was  not  surprising  that  several 
syndicates  approached  Cisneros 
about  doing  a  column.  The  San  Anto¬ 
nio  mayor  opted  for  the  Los  Angeles 
Times  Syndicate  —  he  cited  the  repu¬ 
tation  of  the  Los  Angeles  Times  in  the 
Southwest  as  a  major  reason  for  his 
choice  —  and  LATS  introduced  the 
Cisneros  feature  November  18. 

Since  then,  the  column  has 
appeared  in  newspapers  such  as  the 
L.A.  Times,  Houston  Chronicle, 
Dallas  Times  Herald,  Denver  Post, 
both  San  Antonio  dailies  (which  are 
not  charged  for  it),  and  Spanish-lan- 
guage  papers  such  as  El  Diario-La 
Prensa  in  New  York  City. 

Cisneros  said  his  26-times-a-year 
column  discusses  U.S.  cities,  His- 
panic-Americans,  Latin  America, 
and  more  —  but  doesn’t  necessarily 
comment  on  breaking  news. 

“I’m  not  writing  to  yesterday’s 
headlines,”  Cisneros  told  E&P.  “I’m 
trying  to  talk  about  the  larger  pic¬ 
ture.”  This,  said  the  columnist,  often 
involves  focusing  on  “fundamental” 
problems  not  being  addressed  ade¬ 
quately  —  or  at  all  —  by  the  U.S.  and 
then  pointing  out  possible  solutions. 

In  his  December  30  column,  for 


Henry  G.  Cisneros 


instance,  Cisneros  stated:  “Congress 
and  the  White  House  will  once  again 
consider  new  immigration  legislation 
early  next  year,  but  once  again  law¬ 
makers  will  largely  ignore  the  main 
issue:  Millions  of  Mexicans  are  being 
driven  into  the  U.S.  by  an  over¬ 
whelming  economic  crisis  and  mas¬ 
sive  unemployment  .  .  .  .” 

The  columnist  went  on  to  note  that 
“money  earmarked  for  locating, 
detaining,  and  deporting  illegals  could 
be  much  more  productively  used  to 
help  create  jobs  in  Mexico.” 

Cisneros,  who  reported  that  he 
received  about  200  letters  in  response 
to  the  immigration  piece,  has  also 
done  columns  about: 

•  Democracy  in  Latin  America.  He 
wrote,  “‘Latin  Americans  lack  the 
proper  temperament  for  democracy.’ 
There  are  varied,  more  sophisticated 
ways  of  rephrasing  this  statement, 
and  one  hears  them  all  in  foreign  pol¬ 
icy  discussions  about  our  neighbors 
to  the  south.  Yet,  its  believers,  from 
both  right  and  left  political  perspec¬ 
tives,  continue  to  ignore  what  has 
become  a  dramatic  resurgence  of 
elected  governments  in  Central  and 
South  America.” 

•  Education  in  Japan.  Cisneros 
stated,  “Japan’s  remarkable  achieve¬ 
ments  in  developing  and  manufactur¬ 


ing  computer-related  products  stem, 
in  large  part,  from  an  education  sys¬ 
tem  that  serves  as  an  excellent  model 
for  schools  in  the  United  States.”  The 
columnist  said  Japanese  students 
attend  school  50  more  days  a  year 
than  Americans,  spend  an  average  of 
two  hours  a  day  on  homework  com¬ 
pared  to  a  half  hour  in  the  U.S.,  and 
are  required  to  take  more  math  and 
science  courses. 

•  Federal  budget  cuts  as  they  affect 
cities.  Cisneros  wrote,  “With 
many  .  .  .  traditional  funding  vehi¬ 
cles  in  jeopardy,  it  is  clear  that  the 
leaders  of  our  cities  must  be  creative 
in  their  approach  to  solving  revenue 
problems.  And  some  leaders  already 
have.  They  guide  ‘pro-active’  cities 
that  are  aggressive,  entrepreneurial, 
and  action-oriented.”  He  then  went 
on  to  cite  examples  of  what  locales 
such  as  San  Jose,  St.  Paul,  and  Duluth 
have  done. 

The  columnist  himself  is,  to  quote 
USA  Today,  “presiding  over  unpre¬ 
cedented  economic  growth”  in  San 
Antonio.  Cisneros  has  attracted 
“high-tech”  firms  and  other  compa¬ 
nies  to  the  city,  where  he  is  credited 
with  forging  coalitions  between  His¬ 
panic  government  officials,  the  Anglo 
business  establishment,  community 
groups,  and  others. 

Cisneros  also  wrote  a  column  about 
the  problem  of  illiteracy  and  how 
some  U.S.  communities  are  trying  to 
deal  with  it  via  public/private  partner¬ 
ships.  Topics  he  plans  to  cover  in  the 
future  include  the  aging  of  America 
and  how  cities  have  addressed  —  and 
can  address  —  “family”  issues  such 
as  latchkey  children  and  day  care. 

What  kind  of  impact  does  Cisneros 
think  his  feature  can  have?  The  mayor 
said  he  doesn’t  know  for  sure,  but 
added:  “Every  once  in  awhile  one 
reads  a  column  that  crystallizes  a 
stream  of  thought  or  articulates  the 
consensus  on  an  issue.  If,  from  time 
to  time,  my  column  can  play  that 
role  —  even  if  it  happens  one  time  out 
of  30  —  then  it  will  have  been  a  suc¬ 
cess.” 

Whatever  its  impact  on  the  public, 
Cisneros  said  his  column  “gives  me 
the  opportunity  to  express  myself  on 
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subjects  I  care  about  ....  And  I  find 
it  a  very  good  instrument  for  focusing 
my  own  thinking.” 

The  columnist  is  not  a  professional 
journalist,  of  course,  but  he  does  have 
a  great  deal  of  writing  experience.  He 
earned  an  English  degree  as  an  under¬ 


graduate  at  Texas  A&M  University, 
drafted  a  comprehensive  economic 
development  plan  for  San  Antonio’s 
future,  and  writes  most  of  his  own 
speeches,  among  other  things. 

Cisneros  said  he  usually  talks  pub¬ 
licly  at  least  once  a  day  in  San  Anto- 


Jack  and  Suki  Boomer  need  a  more  modern  doctor. 


Editorial  cartoonist  creates  comic 


A  comic  by  Seattle  Post-Intel¬ 
ligencer  editorial  cartoonist  David 
Horsey  has  been  introduced  by  Tri¬ 
bune  Media  Services. 

“Boomers’  Song”  —  like  several 
other  “relevant”  strips  released  dur¬ 
ing  the  past  year  or  so  —  focuses  on 
characters  who  grew  up  in  the  1960s 
and  are  now  living  in  the  more  mater¬ 
ialistic  1980s. 

Horsey’s  daily  and  Sunday  comic 
stars  Jack  and  Suki  Boomer  —  he  a 
high  school  history  teacher  and  she  a 
college  English  professor.  They 


David  Horsey 


“can’t  quite  admit  they’re  adults,” 
states  a  TMS  promotion  kit.  “Per¬ 
haps  a  baby  on  the  way  and  the  pros¬ 
pect  of  buying  a  house  will  age  them  a 
little.” 

Then  there  is  Stanley  Doobie,  “a 
man  of  elastic  principles  who  made 
the  transition  from  campus  radical  to 
real  estate  tycoon”;  his  younger  sis¬ 
ter  Cherry  Doobie,  who’s  “into 
clothes,  computers,  and  carboload- 
ing”;  Zelda  Scott-Fitzgerald,  a 
divorced  idealist  who  works  for  a 
“media-made  mayor”;  Ozone  Olson, 
a  1960s  “holdover”;  and  his  13-year- 
old  daughter  Joplin,  an  “orange-and- 
green-haired  Madonna- wanna-be.” 

Horsey,  34,  is  a  former  political 
reporter  who  recently  won  a  Rotary 
Foundation  scholarship  to  study 
international  relations  at  England’s 
University  of  Kent. 

Newspapers  buying  his  comic 
include  the  Boston  Globe,  Dallas 
Morning  News,  Milwaukee  Sentinel, 
and  Philadelphia  Inquirer. 


nio,  and  tries  to  limit  his  speeches  in 
other  places  to  no  more  than  one  a 
week.  Lecture  engagements  are  an 
important  source  of  income  for  Cis¬ 
neros,  who,  according  to  published 
reports,  gets  only  $50  a  week  as 
mayor.  (The  post  is  officially  part- 
time,  although  Cisneros  puts  in  full¬ 
time  hours  —  and  more.)  The  total 
income  of  Cisneros  and  his  wife,  who 
have  two  daughters,  was  about 
$70,000  during  a  recent  year. 

The  mayor  also  makes  numerous 
television  and  radio  appearances,  and 
teaches  a  public  finance  seminar  at 
Trinity  University  (Cisneros  is  on 
leave  from  the  University  of  Texas  at 
San  Antonio,  where  he  had  been  a 
faculty  member  in  the  public  adminis¬ 
tration  program  since  1974).  He  also 
spends  as  much  time  as  possible 
reading  policy-related  material,  busi¬ 
ness  and  technology  magazines,  bio¬ 
graphies  —  a  book  about  Theodore 
Roosevelt  is  next  on  his  list  —  and 
other  things.  And  Cisneros  jogs  and 
plays  the  piano  when  he  can. 

What  about  the  future?  There  has 
been  much  speculation  about  Cis¬ 
neros  running  for  higher  office,  but  he 
said  his  only  political  intention  at  the 
moment  is  to  seek  a  fourth  term  as 
San  Antonio  mayor  in  1987. 
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Hospital  stay  for  cartoonist  extended 


Berke  Breathed  remained  in  Albu¬ 
querque’s  St.  Joseph  Hospital  this 
past  week  for  treatment  of  a  blood 
clot  in  his  lung. 

The  “Bloom  County”  cartoonist, 
who  was  injured  in  an  ultralight  plane 
crash  last  month,  was  recuperating 
from  a  back  operation  when  the  com¬ 


plication  developed.  Breathed  is  still 
expected  to  recover  fully,  according 
to  a  hospital  spokesperson. 

The  Washington  Post  Writers 
Group,  which  has  been  distributing 
old  “Bloom”  episodes,  is  hoping 
Breathed  can  resume  his  comic  some¬ 
time  in  March. 


Over  100  papers  buy  Dr.  Ruth  feature 


“Ask  Dr.  Ruth”  by  sex  counselor 
Dr.  Ruth  Westheimer  started  Febru¬ 


ary  14  with  over  100  clients,  accord- 
(Continued  on  page  36) 


What's  hot  on  the  designer  runways 
from  Milan  to  New  York  heats  up 
readership  from  Maine  to  Nebraska. 
Order  our  25-feature  SPRING/ 
SUMMER  FASHION  Special 
Advertising  Packajge  with  art. 

Or  subscribe  weekly  to  our  fashion 
and  Polly  Bergen  columns.  Either 
way  you'll  mAe  the  best-dressed 
readership  list. 

Call  toll-free  800-445-4555  for  a 
free  sample  of  our  packages.  Alaska, 
California,  Hawaii  and  Canada,  call 
collect  (619)  293-1818.  Get  the 
package  that  ties  up  readership 
and  revenues. 
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(Continued  from  page  35) 

ing  to  King  Features  Syndicate. 

The  twice-weekly  column  (see 
E&P,  December  28)  has  been  purch¬ 
ased  by  newspapers  such  as  the  Bos¬ 
ton  Herald,  Dallas  Morning  News, 
Detroit  Free  Press,  Houston  Post, 
Milwaukee  Journal,  Los  Angeles 
Herald  Examiner,  New  York  News, 
Philadelphia  Inquirer,  and  San  Fran¬ 
cisco  Examiner. 

A  novel,  collections 

“Momma”  and  “Miss  Peach”  car¬ 
toonist  Mell  Lazarus  of  News  America 
Syndicate  has  written  his  second 
novel. 

The  Neighborhood  Watch,  which 
will  be  released  by  Doubleday  next 
month,  is  about  a  middle-class  writer 
who  falls  on  hard  times  and  decides  to 
burglarize  the  homes  of  his  well-to-do 
neighbors. 

Lazarus  has  also  written  a  juvenile  * 
book,  three  off-off  Broadway  plays, 
and  five  produced  television  scripts. 

In  other  book  news,  the  Associated 
Press  has  produced  two  more  vol¬ 
umes  as  companions  to  its  Moments 
in  Time  collection  of  50  years  of  wire 
photos. 

They  are:  Moments  in  Sports,  a 
sampling  of  sports  photos  over  the 
years;  and  Front  Page,  a  compilation 
of  newspaper  front  pages  from  1787  to 
1985.  Both  are  from  Gallery  Books  of 
New  York  City. 

AP  Newsfeatures  assistant  general 
manager  Dan  Perkes  is  coordinating 
director  of  AP’s  book  projects. 

Also  published  recently  was  The 
Greatest  Shoe  on  Earth  (Holt,  Rine¬ 
hart  and  Winston),  the  latest  collec¬ 
tion  of  comics  by  Jeff  MacNelly  of 
Jefferson  Communications  and  Tri¬ 
bune  Media  Services. 

And  The  Best  of  Gil  Thorp  has  been 
released  by  Take  Five  Productions  of 
Arlington  Heights,  Ill.  “Gil  Thorp” 
cartoonist  Jack  Berrill  is  also  with 
TMS. 

Rubin  does  ‘Rubes’ 

Leigh  Rubin  is  self-syndicating  his 
“Rubes”  comic  panels,  which  cur¬ 
rently  appear  in  two  California  news¬ 
papers. 

One  cartoon  by  Rubin  —  who  is 
based  at  14447  Titus  St.,  Panorama 
City,  Calif.  91402  —  showed  the 
inventors  of  the  airplane  looking  at  a 
crashed  contraption.  The  caption 
read:  “Two  Wrights  make  a  wrong.” 

Rubin  also  does  music-themed  car¬ 
toons  called  “Notable  Quotes.”  They 


In  response  to  numerous  reader  letters 
and  phone  colls,  the  Orlando  Sentinel 
reprinted  75,000  copies  of  the  above 
cartoon  by  Dana  Summers  (who  is  syn¬ 
dicated  by  the  Washington  Post  Wri¬ 
ters  Group)  and  another  shuttle- 
related  cartoon  by  Ralph  Dunagin 
(who  does  'Dunagin's  People'  for  News 
America  Syndicate).  The  Dunagin 
drawing  showed  seven  stars  in  a 
shuttle-shaped  constellation.  The  Sen¬ 
tinel  reprinted  the  two  cartoons  — 
which  were  published  January  29  —  on 
coated  stock  and  offered  them  to  the 
public  free  of  charge. 
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have  appeared  in  books  selling  over 
125,000  copies,  according  to  a  profile 
of  the  writer/artist  in  Entrepreneur 
magazine. 


‘Luann’  strip  as  play 

“Luann”  was  used  as  the  basis  for  a 
new  musical  by  the  Denver-based 
Pioneer  Drama  Service,  which  distri¬ 
butes  plays  to  schools. 
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Cartoonist  Greg  Evans  of  News 
America  Syndicate  is  already  involved 
with  schools  in  a  way  —  he  does  a 
special  version  of  his  comic,  called 
“Luann  at  School,”  for  distribution 
to  over  700  junior  and  senior  high 
newspapers. 

And  a  feature  article  on  Evans  and 
“Luann”  —  which  stars  an  adoles¬ 
cent  girl  —  appeared  in  the  January 
issue  of  Teen  magazine.  A  “Luann” 
strip  is  scheduled  to  appear  in  the 
publication  each  month. 


United  anniversaries 

Two  United  Media  comics  are  cele¬ 
brating  anniversaries  this  month. 

“Robotman”  by  Jim  Meddick  of 
United  Feature  Syndicate  turns  one 
February  18. 

And  the  lead  character  in  “Win- 
throp”  by  Dick  Cavalli  of  Newspaper 
Enterprise  Association  will  be  30  on 
February  27.  The  cartoon  boy  was 
introduced  in  1956  as  a  background 
character  in  Cavalli’s  “Morty 
Meekle”  comic.  By  the  early  1960s, 
Winthrop  became  the  lead  character 
and  Cavalli  renamed  the  strip. 

New  title  for  column 

Michael  J.  McManus  has  changed 
the  name  of  his  self-syndicated  “The 
Northern  Perspective”  column  to 
“Solutions.” 

The  Stamford,  Conn. -based  writer 
said  he  intends  to  sell  the  column  — 
which  suggests  solutions  to  problems 
such  as  pollution,  prisons,  and  porno¬ 
graphy  —  to  newspapers  in  other 
parts  of  the  country.  The  feature 
originally  focused  on  problems  in  the 
Northeast  and  Midwest. 


Connecticut  merger 

The  Connecticut  State  News 
Bureau,  which  covers  statehouse 
politics  and  legislation,  has  been 
acquired  by  Vincent  Michael  Valvo  & 
Associates. 

Valvo  &  Associates  —  based  at  57 
Pratt  St.,  Hartford,  Conn.  06103  —  is 
merging  CSNB  with  Associated  Writ¬ 
ers,  a  news  service  covering  business 
topics  for  New  England  publications. 

Matvest  firm  begins 

Matvest  Media  began  operations 
last  month. 

The  company  —  based  at  6800 
France  Ave.  South  in  Minneapolis  — 
syndicates  a  “homestyles”  feature.  It 
also  publishes  the  Homestyles  and 
Distinguished  Homes  periodicals  as 
well  as  books  and  newsstand  special 
editions  about  homes,  home  plans, 
and  building. 

Columnist  on  board 

“Straight  Talk  on  Drugs”  colum¬ 
nist  Sue  Rusche  of  King  Features  Syn¬ 
dicate  has  been  appointed  to  the  Alco¬ 
hol,  Drug  Abuse,  and  Mental  Health 
Advisory  Board  by  the  U.S.  Secre¬ 
tary  of  Health  and  Human  Services. 
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Shop  talk 

(Continued  from  page  22) 


At  the  Globe  and  Mail,  we’ve  taken 
the  position  that  we’re  in  the  newspa¬ 
per  business  —  not  just  the  advertis¬ 
ing  delivery  business.  And  our  goal  is 
to  restore  a  more  even  balance 
between  circulation  and  advertising 
revenues  —  to  reduce  the  burden  on 
advertisers  and  to  make  our  advertis¬ 
ing  rates  more  competitive  with  other 
media. 

At  the  Globe  and  Mail  we’ve 
shifted  our  effort  away  from  the 
development  of  big  circulation 
numbers  —  our  emphasis  today  is  on 
quality  versus  quantity. 

We’ve  taken  steps  to  stabilize  our 
circulation  base: 

90%  of  our  subscribers  now  pay  in 
advance  for  their  subscriptions.  Over 
the  next  few  months  we  will  increase 
this  to  100%. 

90%  of  our  home  delivery  today  is 
by  adults  and  this  will  soon  be  100%. 
As  a  result,  delivery  service  has 
improved  significantly. 

For  almost  two  years  we  stopped 
all  home  delivery  promotion  to  elimi¬ 
nate  the  chum  from  our  circulation 
base.  Today  we  only  accept  home 


delivery  orders  that  are  paid  in 
advance  covering  a  minimum  three- 
month  period. 

We’ve  restricted  service  to  remote 
villages  and  town.  In  many  areas  we 
provided  no  service.  In  other  areas 
we  provide  only  limited  service 
through  single-copy  outlets.  As  a 
result,  over  the  last  four  years  we’ve 
shifted  40,000  copies  per  day  from 
remote  areas  to  major  metropolitan 
centers  across  Canada  and  our  circu¬ 
lation  is  still  up. 

By  switching  to  adult  delivery 
we’ve  been  able  to  provide  reliable 
delivery  by  6:00  a.m.  This  has 
reduced  chum  and  helps  justify  the 
58%  premium  we  now  charge  home 
delivery  subscribers.  This  is  consis¬ 
tent  with  our  efforts  to  restore  a 
greater  sense  of  value  for  our  product 
in  the  eyes  of  the  reader. 

We’ve  also  recognized  that  we 
have  to  be  far  more  professional  to 
compete  for  advertising  revenues  in 
today’s  marketplace.  We’ve 
recruited  advertising  sales  managers 
with  experience  in  the  retailing  busi¬ 
ness  and  in  the  magazine  industry  to 
ensure  we  understand  and  meet  retail 
and  national  advertisers’  needs. 
We’ve  upgraded  the  skill  of  our 
advertising  sales  force  and  our  sales 
support  staff. 


Over  the  past  several  years  we’ve 
spent  more  than  a  million  dollars  on 
audience  research.  This  year  alone 
we’ll  spend  close  to  $500,000  on  read¬ 
ership  research.  The  objective,  of 
course,  is  to  provide  our  advertisers 
with  more  relevant  information  and 
our  sales  staff  with  better  tools  to 
compete  for  advertising  dollars. 

And  the  results  are  impressive: 

Since  1978  our  advertising  linage 
has  doubled  —  growing  from  21  mil¬ 
lion  in  1978  to  41  million  today. 

In  1978  our  advertising  revenues 
were  $42  million.  Today,  at  $109  mil¬ 
lion,  they’re  more  than  two-and-a- 
half  times  1978  levels. 

And  we’ve  achieved  these  gains  not 
because  of  our  membership  in  the 
Audit  Bureau  of  Circulations.  We’ve 
done  it  in  spite  of  our  membership  in 
ABC. 

As  I  said  earlier,  the  industry’s 
preoccupation  with  audited  paid  cir¬ 
culation  data  has  worked  against  the 
interests  of  member  papers,  the 
industry,  and  advertisers. 

We’ve  diluted  the  value  of  our  read¬ 
ership  base  by  driving  for  more  and 
more  circulation  without  regard  to  the 
quality  of  that  circulation. 

By  keeping  circulation  prices  down 
we’ve  shifted  the  burden  of  recover¬ 
ing  our  costs  to  the  advertiser. 
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Percy  Ross 

"Millionaire  columnist"  who  keeps 
on  giving  advice  and  money  to 
readers  52  weeks  a  year  —  from 
The  New  York  Daily  News  to 
The  Sleepy  Eye  Herald  Dispatch. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 

AUTOMOTIVE 

JOURNAUSM  CATALOGUE 

Do-It-Yourself  Auto  Care  tor  Serious  or 
Casual  Home  Mechanic;  long,  short 
columns  available;  weekly  since  1979; 
Bill’s  Car  Care,  2776  Topic  Hills  Dr., 
Cincinnati  OH  45248;  (513) 
922-2409  after  6p.m.  EST. 

JOURNALISM,  CARTOON  ART,  News¬ 
papers,  Photograghy,  Autographs. 
Media.  Send  $2  applicable  to  order  to 
"Bill  The  Booky",  PO  Box  6228,  L.I.C. 

NY  11106  (718)728-4791. 

CARTOONS 

SCIENCE 

EDITORIAL  CARTOONS  and  comment. 
Church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword 
puzzles,  humorous  cartoons,  other 
quality  features  for  the  weekly  editor 
(offset).  Mark  Morgan,  Inc,  PO  Box 
995,  Newnan  GA  30264;  (404) 
253-5355. 

COSMIC  KIDS  STUFF.  Illustrated 
science  young  Ul-17)  reader  column. 
Topical,  accurate,  timely,  fun.  Reader 
response.  Fourth  year.  Samples;  Dr. 
Crystal,  PO  Box  3514,  Bkyin  NY 
11202.  (718)  253-5832. 

MOVIE  REVIEWS 

CURRENT  AFFAIRS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12tn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

Bill  Wallace’s  current  affairs  column  is 
thoughtful,  witty  and  develops  a  follow¬ 
ing.  Why  be  without  it?  The  80s.  Box 
15,  Fraser,  NY  13753. 

ENTERTAINMENT 

HUMOR 

CELEBRITY  INTERVIEWS,  movie 
reviews,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

"ODD  MAN  OUT"  Funny  socio-political 
commentary.  Weekly.  Credits  include 
USA  Today,  Boston  (ilobe,  etc.  Write  S. 
Sinberg,  355  W.  39th  St.,  NY  NY 
10018. 

HEALTH 

MONEY 

"MORE  FOR  YOUR  MONEY’’— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 

REAL  ESTATE 

“HOUSE  CALLS’’-Oklahoman,  Miami 
Herald,  Sun-Times,  100  others.  Lively, 
lucid  800-word  Q&A  weekly  on  real 
estate.  11th  year,  8  national  awards. 
Edith  Lank,  240  Hemingway,  Roches¬ 
ter,  NY  14620.  (716)  473-4973. 

"FIT  FOR  LIFE"  by  Sheila  Cluff,  spa 
director  and  television  personality, 
gives  exercise  and  diet  tips  to  readers. 
It’s  just  one  biweekly  column  in  our 
weekly  newspaper  package  with  others 
on  children’s  health,  medications  for 
consumers,  healthful  travel  and  dental 
care.  Plus  timely  news  and  features  on 
health  and  medicine.  Out  6,000  words 
each  week  come  to  you  at  a  remarkably 
low  cost.  Send  for  a  sample  or  free  trial. 
International  Medical  Tribune  Syndi¬ 
cate,  257  Park  Avenue  S.,  19th  FI., 
New  York,  NY  10010. 

GENERAL 

INCREASE  R.O.P.  revenue  thru  a  super 
editorial  feature  entitled  "How  To”. 
You’ll  receive  26  different  How 
To’s...from  How  to  Plant  A  Tree  to  How 
To  Dress  For  A  Business  Meeting... each 
one  an  informative  critique  and  a  money 
maker.  Hurry... order  your  26  week 
package  now.  Run  one  a  week  tied  in 
with  advertiser  sponsorship.  You’ll 
generate  reader  excitement  and  adver¬ 
tising  dollars.  Send  $99.00  to  Promo¬ 
tions  Plus,  221  South  West  9th. 
Terrace,  Cape  Coral,  FI  33914. 

BOXING 

BOXING  ~  Established  weekly  column 
of  boxing  commentary.  Well  written, 
provocative.  Excellent  offbeat  sports 
feature  about  controversial,  high  inter¬ 
est  subject  often  underestimated  by 
editors.  Will  cultivate  new  readership. 
Won’t  cost  much  in  space/money  for 
trial.  Samples.  Jon  Piper,  Sports  News 
Service,  44  Lufkin  Point  Rd.,  Essex, 
MA  01929.  (617)  768-7165. 

STEPPARENTING— Loving,  but 
“beleaguered"  stepparent  offers  new 
lively,  humorous  weekly  feature  on 
universal  experiences.  Stepparent  and 
parent  market.  Samples/rates:  Jim 
Ragan,  10642  Santa  Monica  Blvd., 
#301,  Los  Angeles  CA  90025. 

Feature  Your  Feature  in 
“FEATURES  AVAILABLE" 
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ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 

Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver,  WA  98662 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

CONFIDENTIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  ASSO¬ 
CIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 

ALAN  G  LEWIS,  MEDIA  BROKER 

On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 

Box  637,  Goochland,  VA  23063 
(804)  784-7000 

Appraisers  •  BROKERS  *  Consultants 

W.  6.  GRIMES  &  CO. 

Suite  501 

4000  Albemarle  St.,  NW 
Washington,  D.C.  20016 
(202)628-1133 

Sen/ing  Publishers  since  1959. 

Over  300  newspapers  Sold. 

Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 

John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 

NEWSPAPERS  FOR  SALE 

JAMES  W.  HALL.  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 

16  YEAR  OLD  WEEKLY  in  fastest  grow¬ 
ing  city  in  San  Diego  county.  Solid  ad 
base.  Unlimited  potential.  $60,000 
gross  last  year.  Will  consider  all  offers 
made  by  April  1.  13046  Bonito  Vista, 
Poway  CA  (619)744-2219. 

J.F.  HICKS  MEDIA  SERVICE 

31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

25  YEAR-OLD  suburban  weekly- 
commercial  web  plant-small  daily-and 
TMC  shopper  for  sale.  Owner 
exhausted,  (iross  $1,850,000.  Solid 
profit  for  four  years.  Price  $1 ,250,000. 
Owner  wants  immediate  sale.  Principals 
reply  to  Box  9608,  Editor  &  Publisher. 

ARIZONA  WEEKLY  community  tabloid, 
two  years  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 
6034,  Glendale,  AZ  85312. 

EMERGENCY  SALE  OF  magazine  for 
value  of  assets  ($20,000) — far  below 
gross  revenue.  Just  $12,000  down. 
(509)547-8536. 

John  E.  van  der  Linden 
Broker-Consultant  (712)  336-2805 
Box  275,  Spirit  Lake,  lA  51360 

KREHBIEL-BOLITHO,  INC 
Brokers- Appra  i  sers-Consu  Ita  nts 

Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 

4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 

Office:  (913)  236-5400 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

Pacific  NW  Newspaper  Associates 

Rod  Whitesmith.  (206)  892-7196 

Box  4487,  Vancouver,  WA  98662 

GATEWAY  TO  BOB  MARSHALL 
WILDERNESS.  1,300  circulation  week¬ 
ly.  $15,000  down.  Easy  terms,  rent. 
(Jwner,  67,  will  help.  Box  302,  Augusta 
MT  59410. 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 

PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

HELLO  NEW  ENGLAND 

RENOWNED  COLLEGE  COMMUNITY 
Weekly  serving  central  NY  State. 
$85,()00  incTudes  composition 
equipment. 

STILL  GROWING  177-YEAR-OLD 
Weekly  serving  picturesque  central  NY 
State  $225,000. 

IN  THE  FAMILY  SINCE  1887.  Award- 
Winning  NY  State  Weekly.  $100,000. 

A  LOVELY  NEW  ENGLAND  SEHING 
for  this  small  established  weekly. 
$65,000. 

Contact:  W.B.  Grimes  &  Co. 

4000  Albemarle  Street,  NW 
Washington,  D.C.  20016 
(202)628-1133 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 

1801  Exposition  -  Austin,  TX  78703 
(512)  476-3950 

SHOPPER  BROKER 

John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 

Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 
Serving  all  parts  of  the  country 

WAYNE  CHANCEY  CONSULTANTS 

PO  Box  86,  Headland  AL  36345 
(205)  693-2619 
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NEWSPAPERS  FOR  SALE 


Weekly  newspaper — North  or  Dallas — 
metroplex.  Top  growth  area.  The  Van 
Alstyne  Leader  (214)  482-5253  or 
482-6260. 


ZONE  2,  direct  from  absentee  owner, 
established,  profit  producer,  20  M  + 
quality  shopper.  $450,000  +  gross 
sales,  excellent  advertising  mix,  plus 
800  +  reader  ads  weekly.  Sale  price  of 
$650,000  includes  goodwill,  $50,000 
current  receivables,  quality  new 
building-equipment-furniture.  Cash 
buyout  preferred  but  terms  to  qualified 
buyer.  All  correspondence  must  include 
proof  of  financial  ability.  Write  Box 
9699,  Editor  &  Publisher. 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES  ! 

AHENTION  CIRCULATION  DIRECTOR 
Can  you  use  an  extra  5(X)  to  1,500  and 
more  orders  per  week  on  a  permanent 
basis?  This  45-ye3r-old  with  20  plus 
years  experience  would  like  to  talk  with 
you  a  about  a  boy  crew  operation.  Must 
be  a  medium  to  large  daily  newspaper 
with  a  budget  to  handle  such  a  program. 
Available  immediately.  Excellent  refer¬ 
ences  with  9  >/^  years  at  one  paper  and 
4  Vi  years  at  another.  Box  9724,  Editor 
&  Publisher. 


NEW  YORK  WEEKLY  GROUP-NYC,  fast 
growth,  affluent  area.  $850,000  gross, 
price  $950,000.  25%,  10  years  10% 
interest. 

EASTERN  DAILY,  over  20,000  paid 
circulation,  $5  million  gross.  49% 
stock  available. 

NORTH  DAKOTA  SHOPPER,  gross  $1 
million  plus,  good  cash  flow.  $675,000  i 
includes  building,  portion  of  central  ! 
plant.  $165,000  down.  Terms. 

HAWAII  WEEKLY,  full  plant,  gross  i 
$600,000  projects  $800,000.  Beauti¬ 
ful  setting.  Terms. 

ALASKA  WEEKLIES-full  plant,  excel¬ 
lent  bundling,  gross  $550,000.  Deve¬ 
loping  resource,  coastal  area.  Terms. 
MIDWEST  METRO  WEEKLIES,  legal 
paper,  full  plant.  Gross  $1.8  million. 
$1,250  million.  Terms. 

INDIANA  DAILY  and  weeklies.  Central 
plant.  Exclusive,  $1.1  million  gross. 
$1.3  million,  terms. 

IOWA  WEEKLIES,  exclusive,  county 
seat.  Sell  at  gross  $325,000.  Includes 
2  buildings  with  $90,000  value. 
Terms. 

For  information  write 
R08ERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 


CONTROLLED  CIRCULATION 
community  newspaper,  suburbs  of 
major  Texas  metro  area.  $178K.  real 
estate  optional,  owner  financing. 
THREE  TEXAS  PANHANDLE  weeklies, 
owner  has  cleared  $100K  for  several 
years.  $500  price  includes  real  estate. 
We  have  others,  free  list.  ATN,  Inc.,  Bill 
or  Ed  Berger,  1801  Exposition  Blvd., 
Austin,  TX  78703,  (512)  476-3950. 


NEWSPAPERS  WANTED 

DAILY  ACQUISITIONS 
We  represent  key  individuals  and  chains 
seeking  to  acquire  dailies.  If  you're 
considering  a  sale  of  your  paper,  it  pays 
to  contact  us,  first.  W.B.  Grimes  &  Co., 
4000  Albemarle  St,  NW,  Suite  501, 
Washington  D.C.  20()16.  (202) 
628-1133. 

"Serving  Newspaper  Publishers 
Since  1959" 


Media  corporation  seeks  to  acquire  I 
shopper,  newspaper.  Penny  Saver  chain  1 
in  Long  Island-Queens  market  area. 
Present  management  may  remain  if  I 
desired.  Preferably  million  dollar  gross 
plus.  Reply  in  confidence  for  prompt 
reply  to  Box  9656,  Editor  &  Publisher. 


PUBUCATIONS  AVAILABLE  \ 

SHOULD  YOU  OWN  a  weekly?  Read  ! 
"How  to  Purchase  a  Newspaper  and  I 
Succeed"  by  editor — publisher — broker  ' 
Jay  Brodell.  $22.50  to  Mountain  West  : 
Pub  Co.,  Box  1841,  Grand  Junction,  i 
Colo.  81502.  I 


CONSULTANTS  \ 

S&M  CANADIAN  WEB  CONSULTANTS  j 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program, 
installations  and  repairs.  20  years 
experience.  Phone  (705)  673-6607. 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 

(314)625-2315  j 

TELEMARKETING  SALES  &  CONSUL-  i 
TANTS  for  the  newspaper  industry. 
"Quantity  With  Quality."  Call  Teleforce 
(516)  794-1500.  i 


ENGINEERING  & 
INSTALLATIONS 

Dan-Bar  Industrial  Contractors  | 

We  move  and  install  new  and  used 
printing  press  equipment.  Electrical, 
Piping,  Rigging  Total  Turn  Key  Job. 
Contact  Arnold  C.  Rose  (305)  i 
293-4985.  | 


COLOR  SEPARATIONS 


rnGATNEIT 

CJCOIOR 

Color  separations 

‘73 

■  up  to  8x10 

■  other  sizes  available 

■  introductory  offer 

■  laser-generated 

■  2-day  turnaround 

■  pre-press  services 

Call  317-664-6287 


EQUIPMENT 
&  SUPPLIES 

_ COMPUTERS _ 

COMPUTER  PRINTERS 
Your  best  source  tor  letter-qualtiy,  dot¬ 
matrix,  high-speed  and  laser  page  print¬ 
ers  from  Tl,  DEC,  Printronix,  Datapro¬ 
ducts,  NEC  and  others. 

IDEAL  TECHNOLOGIES 
(213)827-9023 


MYCRO-TEK  front-end  system  with  8 
terminals,  typesetter  interfaces,  print¬ 
er,  disk  drives,  spare  parts  kit.  Best 
offer.  Call  Gordon  (602)898-6484. 
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EQUIPMENT  &  SUPPLIES 


COMPUTERS 


FOR  SALE 

New  twin  star  washout  unit  NAPP 
system  for  twin  star  plate  processor. 
Never  used.  For  more  details  call  Best 
Publishing  Co.,  (213)  548-4545. 


COMPUTER  SOFTWARE 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnk^  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000+  $65,758  + 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


PROBLEM  WITH  your  billing?  Our 
publisher  develop^  packages  will  fit 
easily  into  your  office.  Single  or  multi¬ 
zone  versions  available  for  the  IBM  PC 
or  TANDY  microcomputers.  Our 
BASIC-400  starter  system  costs  under 
$6000.  This  includes  the  computer, 
printer  and  billing  software  for  up  to 
400  customers.  Call  or  write  to  Jim 
Sutton  or  Steve  Kuckuk,  Publisher 
^ntrol  Systems,  223  W  5th,  Shawano 
Wl  54166;  (715)  526-6547. 


CAMERA  i  DARKROOM 


SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 


FITS  ANY  BUDGE 


FULL  PRICE  INCLUDES 
INSTALLATION 
TRAINING 
WARRANTY 

30  DAY  FREE  TRIAL 


SET  UP  FOR 
NEWSPAPERS 


AVERAGE  SET  -  15  MINS 


NO  PROBLEMS  UPl  OR  AP 


CALL  SCANTRONIX 
AT  (213)  829-5022 
ASK  FOR  GARY 


EQUIPMENT  &  SUPPLIES 


CAMERA  A  DARKROOM 

I  SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
I  Optical,  213/372-0372,  PO  Box  1067, 
:  Redondo  Beach,  CA  90278. 


I  MAILROOM 

I 

1  *24-8,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
!  your  plant;  training  program  included. 

I  aFOR  SALE:  New  manufactured  fold 
I  first  delivery  beds  for  Harris/Sheridan 
1  stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

1  JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


;  1977  STAY  HIGH  STACKER  Model 
257B.  Base  unit  for  producing  compen- 
'  sated  bundles  with  counter.  Two  way 
:  pusher,  alternate  bundle  feed  and  flexi- 
'ble  push  button  control.  Price 
1  $12,000.  Call  Tom  Pulaski  (219) 
1233-6161. 


i  NEW  FROM  GRAPHIC  MANAGEMENT 
I  SHERIDAN  11-48P  INSERTER  WITH 
I  11  HOPPERS 

High  Speed  Remanufactured  Sheridan 
'  72P,  48P,  and  24P  inserters  with  per- 
1  formance  improvements.  SPEEDS  TO 
;  40,000  PER  HOUR. 

;  GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
;  or  WE  WILL  REMANUFACTURE  YOUR 
;  EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
,  FEATURE  -  INCREASES  NET 
iTHRUPUT. 

I  NEW  folded  Edge  First  (delivery  System 
!  for  Sheridan  inserters. 

!  Muller  227  and  227E  inserters, 
i  Sta  Hi  251,  257  and  IDAB  440  counter 
1  stackers. 

I  Cutler  Hammer  conveyor,  bottom  wraps 
I  and  pacers. 

I  Signode  and  Power  Strap  tying 
I  machines. 

j  NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
I  Equipment. 

I  ALL  REMANUFACTURED  EQUIPMENT 
I  IS  FACTORY  GUARANTEED  WITH  ONE 
!  YEAR  WARRANTY. 

ilNSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
I  PROVIDED. 

;  WANTED  TO  BUY:  INSERTERS  AND 
;  MAILROOM  EQUIPMENT.  COMPLETE 
'  DISASSEMBLY  AND  REMOVAL  FROM 
■  YOUR  PLANT. 

'  Graphic  Management  Associates,  Inc. 
j  11  Main  Street 

Southboro,  MA  01772 
I  (617)  481-8562 


I  CUTLER-HAMMER  conveyors  and 
>  spare  parts.  Also  Nolan  Channel  Flex 
:  conveyors  and  spare  parts. 

;  Rollertop  conve^rs,  all  sizes 
I  Bottom  wrappers 

'  Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106’s 
I  Truck  Loaders 
i  Sheridan  48 P 
45'  90*  Floor  Curves 
I  Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
i  quarter  folders.  Call  Scott  or  Ed  Hels- 
iley;  (800)  527-1668  or  (214) 
!  357-0196. 
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EQUIPMENT  &  SUPPLIES  I 


UAILROOM 


2100  gallon  Bulk  Ink  Tank,  also  Cutler- 
Hammer  light  duty  wire  Conveyer  drive 
and  3  turns.  Fifteen  foot  power  convey¬ 
er  table  and  ten  foot  portable  power 
conveyor  table.  Contact  Ron  Gates; 
Killeen  Daily  Herald,  Killen,  Texas 
(817)  634-2125. _ 

DIODE  GLASER  KANSA  inserting 
machine,  3  into  1.  Excellent  condition 
$16,500. 

Bill  Schneider  (414)784-0110 

NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  wire  conveyors.  Stan¬ 
dard  flex  and  extra  flex,  also  manufac¬ 
tures  wire  tyers.  (213)  256-4791. 

SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 

AVAILABLE  NOW  FOR  ITC  CREDIT 
Muller  227  inserters,  231  stackers 
Muller  259/270  counter  stackers 
Kansa  320  inserters,  1981-82 
AMPAG  in-line  strapper,  $2,000 
IDAB  BOTTOM  WRAPS, 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 

NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


I  EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


HARRIS  2200  equipment  for  sale.  A 
I  TCU  and  four  channels  and  VDTs.  Call 
I  (201)  265-2448  between  10AM  and 
6PM. 

LOGE  PC13  Processor.  Very  little  use 
excellent  condition.  $3000  (518) 
943-2100. 

I  MCS  5  8212  HR,  256K,  Rev  E,  Ruling, 
13  Fonts,  PMA,  I’/zyrs.,  $7000; 

I  MCS  10  8208,  512K,  $7250; 

I  MCS  10  Terminal  &  Keyboard,  $2400; 
MCS  ACI,  $2900. 

1  BOB  WEBER.  (216)  831-0480. 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  6rokers-10%  Sales 
I  Commission.  We  remove  the  risk  when 
'  buying  or  selling  between  individuals. 

1  Bob  Weber,  (216)  831-0480 

I  HARRIS  FOTOTRONIC  600,  33  Fonts, 
1  $3000; 

HARRIS  COMPUEDIT  1020,  (Format) 
I  $900; 

!  HARRIS  COMPUEDIT  TERMINAL, 
'  Plain,  $500. 

BOB  WEBER.  (216)  831-0480. 


PHOTOTYPESETTING 

Advantage  I,  Edit  I/O,  $8000; 
VIDEOSETTER  PREVIEW,  $1250; 

CG  UNIFIED  COMPOSER,  8  Rack 
Option,  X-Keyboard,  $1500; 

MDT  350,  with  Format,  $2250. 

BOB  WEBER.  (216)  831-0480. 

MCS  8400/8600  systems.  Buy,  sell 
and  broker.  Inland,  (800)255-6746. 
AM,  CG,  VGC.  Buy,  Sell  Rent.  $150  per 
month  and  up.  30  day  warranty.  Weber 
(216)  729-2858. _ 

AUTO  LOGIC  micro  5  SN  500  + ;  70 
pica;  graphics;  with  or  without  Bit  Blas¬ 
ter.  1  year  old.  Call  for  details.  Ober/ 
Graphics  (617)682-1139. _ 

BUY/SELUBROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 


TACU  FHP 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
_ (614)  846-7025 _ 

CG  7200,  GC  with  30  strips,  etc.,  also;  I 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. _ 

CG  7500  with  film  strips.  $6,000.  CG 
^mpukwik  w/dryer  &  stand.  $50.  Call 
Allen  at  (504)758-2795. _ 

CG  8600-45  pica — 350  fonts — 
excellent  condition.  Inland, 
(800)255-6746. _ 

DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
"Buy  for  the  least” 

"Sell  for  the  most” 

_ (216)  562-5000 _ 

EDIT  7500  HR  (Without  Floppy  Disk), 
5yrs  $4500* 

COMP  IV  B  HR  (Model  48),  6  Strips, 
Durographic  Proc.,  Parts  Kit,  $400(); 

CG  7200  I  HEADLINER,  14-72  PT., 
$1500. 

BOB  WEBER.  (216)  831-0480. 

FOR  SALE:  Compugraphic  mini  disk 
wire  recorder.  Uses  four  disks.  Factory 
reconditioned-never  used.  Adapts  to  AP 
or  UPl  slow  wire  sen/ice.  $1,2(j0  Phone 
(318)457-3061. 


I _ PRESSES _ 

AVAILABLE  NOW  FOR  ITC  CREDIT 
GOSS  SSC,  5  units  1978-9 
Daily  King  II,  6  units  1977-9 
Harris  V  ISA,  2  units  1976 
Goss  COMMUNITY  ADD-ON  units 
1971 

Harris  1650,  4  units,  1974 
Goss  URBANITE  3  color  unit 
Harris  845,  10  units,  1979-80 
News  King,  3  units,  KJ8,  1982 
ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 

IMMEDIATELY  in  need  and  top  dollar 
for  2  to  4  units-Goss  community  and/or 
I  8  units-Goss  Urbanite.  Reply: 

I  4328  West  Walnut  St. 

1  Suite  1119 

Garland  TX  75042 

GOSS,  4  UNIT  Community  oil.  6  web 
folder,  25  h.p.  drive,  rebuilt.  Available 
immediately.  $195,000. 

Goss  8  unit  S/C.  Two  folders,  rebuilt. 
Available  March.  $430,000. 

Goss  1 100  series  Suburban  floor  unit, 
rebuilt.  Available  immediately. 
$33,500. 

Community  add  on  units  REBUILT- 
immediate  delivery.  $42,500  FOB. 
Dauphin  Graphic  Machines 
Box  573 

Elizabethville  PA  17023 
(717)362-3286 


SIX  GOSS  METRO 
UNITS 

2-Unlts  Available 
4-Unlts  Sold  &  On  Edition 

223/4"  Cutoff 
55"  or  56"  web  width 
Pump  ond  roil  inking  system 
Arranged  for  60,000  P.P.H. 
Doubie  2:1  Foider 

Equipment  In  storage  and 
priced  for  immediate  sale, 
delivery  and  Installation. 

Contact:  Ken  Kniceley 
Charleston  WV  Newspapers 
(304)  348-5118 


EQUIPMENT  &  SUPPLIES 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary’s 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  SSC  Community  4  high  plus  3 
mono  21  Vi  cutoff 

Goss  Urbanite  1200  Series  Half  folder 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


EXCLUSIVE  OFFERING 
GOSS  METRO 
ADD-ON 
22  3/4”  Cutoff 

1  —  Unit 
1  —  Half  Deck 
Available  immediately 

Inland  Newspaper  Machinery 
Corp. 

Lenexa,  KS 

(913)492-9050  Tlx  4-2362 


GOSS  SSC  3  units  21-1/2”  cutoff  end 
folder  and  drive.  New  1983. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)O,  IL  60090 
(312)  459-9700  Telex  206766 

Harris  V-700  4  add-on  units. 

Harris  8  unit  V  15A  as  is  or  completely 
refurbished.  50  HP  drive  Harris  V15A 
add  on  units  completely  refurbished 
Harris  V-25  add  on  units  (two) 
completely  refurbished 
All  equipment  available  immediately  in 
our  warehouse,  deliverly,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed 
MIRACLE  INDUSTRIES  INC. 
(203)264-1802  Telex  140186 

GOSS  COMMUNITY  presses  and 
folders.  Remanufactured  and  used.  Oil, 
grease,  some  with  circumferential. 
Uimplete  press  lines,  or  add  on  units. 
Also,  rebuilt  cylinders  and  rollers  avail¬ 
able  on  exchange  program.  Dan  Prener, 
Mountain  States  Inc.,  5260  E.  Canada, 
Tucson  AZ  85706. 

Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
cracks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


EQUIPMENT  &  SUPPLIES 


i  TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

I  8  -  Standard  printing  units 

I  1  -  Half  deck 

I  8  -  Color  cylinders 

I  1  -  Double  3:2  Imperial  folder 

with  upper  formers 
2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40”) 
Tension  lockup  -  with  K&F  Dilitho 
saddles 

Electric  compensators,  skip  slitter 
GOSS  MARK  V  ADD-ON 
Excellent  Condition 

9  -  Standard  units 

4  -  Half  decks 

1  -  Color  cylinder 

HOE  COLORMATIC  -  22  3/4" 
cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

Goss  color  halfdedks  -  A80 

5  Goss  digital  reels 

4  Goss  Mark  II  color  cylinders 
1  Goss  double  3:2  folder  (23 
9/16"cutoff) 

1  Goss  uniflow  (2:1)  double 
folder;  1  Goss  digital  3-arm 
reel,  tension  and  paster 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050 _ Tlx  4-2362 

IMMEDIATE  DELIVERY 
Goss  SSC.  5  units  with  circ  register, 
folder,  60  HP.  1979.  Very  good 
mechanics  and  appearance. 

ONE  (Corporation 

(404)458-9351  Telex700563 

Custom  Built  deliver  table  for  Goss  S-C 
folder;  also  cross-perf  and  parallel  fold 
cylinder.  Call  Vince  at  805-656-6565. 

NEED  MORE  COLOR? 

•OFFSET 

•FLEXO 

•LETTERPRESS 
LET  US  ADD  NEW  OR  USED 
•HUMPS 
•DECKS 
•UNITS 

WE  ALSO  HAVE... 

•USED  PRESS  EQUIPMENT 
•NEW  PRESS  DRIVE  SYSTEMS 
•RTP  UPGRADES 
•PUMP  &  RAIL  INK  SYSTEMS 
PUBLISHERS  EQUIPMENT  CORP. 

I  3230  Commander  Drive 

Carrollton,  Texas  75006 
I  (214)  931-2312 

I  — — — 

i  NEWSPAPER  PRESSES 
'  Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
;  7-units  SC  press  1976-79 
I  1-3/C  space  UOP  units  1979 
6-units  1976 

I  1-SC  1/2-1/4  folder  50  horsepower 
1  1979 

j  1-SC  combination  1/2-1/4-D/P  40 
'  horse- 
I  power  1976 

i  2-units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  1/2-1/4  folder  25 

i  horsepowerdrive 
I  NEWSKING 

4- units  1969-73  side  and  circumferen- 
:  tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  197B 

WANTED  TO  BUY 

^  Goss-Harris-King  presses  and 
!  accessories 

!  (Call  us  before  you  trade!) 

I  Call  us  for  installation  prices 

I  OFFSET  WEB  SALES,  INC. 

73  N  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292 
'  (206)  387-0097 

PUBLISHER  for  February  15,  1986 


EQUIPMENT  &  SUPPLIES 


PRESSES 


PRESS  EQUIPMENT 

5  Unit  Color  King  with  KJ6 
folder.  Complete  press  or  add¬ 
on  units. 

5  Unit  Daily  King  II  with  KJ8 
folder  mfg.  1983,  like  new, 
available  now,  see  to  appreciate. 

4  Unit  grease  lubricated  Goss 
Community. 

4  Unit  Goss  Community,  Comm¬ 
unity  folder,  oil  bath 

3  Unit  Goss  Community,  Commun¬ 
ity  C-931  folder 

3  Unit  Urbanite  U-705,  2  mono 
printing  units,  one  tri-color 
and  1/2  page  Urbanite  folder. 

2  V-15A  add-on  units,  mfg. 

1968. 

6  Unit  V-15A  with  JF7  folder,  upper 
former  and  30  HP  drive. 

7  Unit/2  folder  V-15A  -  4  units 
1975;  2  units  1977;  1  unit 
1979.  Available  -  June  1986 

4  Unit  Solna  RP36  Commercial 
web  press  with  combination 
folder,  can  be  used  for  news¬ 
paper  and/or  commercial  appli¬ 
cations. 

8  Goss  fully  digital  RTP’s  for 

Urbanite  press. 

3  Add-on  Goss  Community  units  -  mfg. 
1972. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


WE  HAVE  IN  STORAGE;  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4". 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machine^  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


HOE  COLORMATIC-22  3/4"  cutoff 
8  units  1  double  3:2  folder 
5  color  cylinders 
1  color  half  deck 
8  fully  automatic  reels 
GE  motors  and  drive  -  3  years  old 
Northeast  Industries 

(213)  256-4791 


HARRIS 

-N-1650,  6  units,  1982,  22  3/4". 
-V-22,  4  units,  1970. 

-V-15D,  8  unite,  1980. 

-V-15A,  4  unite. 

-V-15  “Vanguard",  5  unite. 

GOSS 

-"Metroliner",  6  units,  3  half  decks, 
2",  2:1  folders,  1981. 

-Urbanite,  6  unite,  2  folders,  Cary 
pasters,  900  series. 

-SSC  Community,  8  units,  1982. 

KING 

-Colorking,  5  unite,  KJ8. 

-(iolorking,  2  unite,  KJ4. 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


EQUIPMENT  &  SUPPLIES 


PRESSES 


NEWSPAPER  PRESSES  as  is  installed 
and  rebuilt.  3  Unit  VI 5A  JF7  folder 
with  cross  perf.  3  Unit  V22  double 
parallel  folder.  4  Unitcolor  king  KJ6 
folder  with  double  parallel.  5  Unit  color 
king  KJ6  folder.  2  Unit  color  king  KJ6 
folder  double  parallel.  One  1971  Goss 
Comm.,  unit  add-on.  Two  position 
single  with  wood  reels.  Two  position 
butlers  800  feet  per  minite.  Three  nice 
trimmer  custom  built  Goss.  ATF  king 
sheeter  2  web  Baldwin  auto  cut-off 
control. 

Wesco  Graphics 

(408)  289-1400  Telex  172644 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Halt  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K&F 

Dilitho 

saddles 

Electric  compensators,  skip 

slitter 

GOSS  MARK  V  ADD-ON 
Excellent  Condition 

9  -  Standard  units 

4  -  Half  decks 

1  -  Color  cylinder 

HOE  COLORMATIC  -  22  Vx"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  •  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

Goss  color  halfdecks  -  A80 

5  (loss  digital  reels 

4  Goss  Mark  II  color  cylinders 
1  Goss  double  3:2  folder  (23 
9/16”  cutoff) 

1  Goss  uniflow  (2:1)  double 
folder;  1  Goss  digitgal  3-arm 
reel,  tension  and  paster 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


NEW  TYING 
BfACHINES 
$12,400.00 


New  Power  Strap  PSN-2  auto¬ 
matic  tsring  machines  (25  to 
28  BPM)  available  immediate¬ 
ly  with  warranty.  Installa¬ 
tion  and  service  support 
available.  High  speed  model 
with  side  guides  and  bundle 
stop  -  $13,900.00. 


HALL  SYSTEMS,  INC. 
24400  Sperry  Drive 
Westlake,  Ohio  44145 
(216)  835-0700 


WANTED  TO  BUY 


ONE/SYSTEM  490,  12  or  more  termi¬ 
nals  EL-lO’s.  Call  (215)439-1942. 


WANTED  TO  BUY 


Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation.  Must 
be  in  good  operating  condition. 
Reply  Box  9627,  Editor  & 
Publisher. _ 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY  ; 

A  CURTIS  COLOR  ANALYZER  for  wire-  | 

photos.  Please  call  collect,  Doug  Ball 
(514)  2B2-2897.  ' 

HELP 

WANTED  .  .  .| 

_ ACADEMIC _ ; 

BOSTON  UNIVERSITY  i 

COLLEGE  OF  COMMUNICATION 
Director,  School  of  Journalism:  Seeking  j 
experienced  journaiist  with  soiid  I 
academic,  professional  and  administra-  i 
five  credentials  to  supervise  program  i 
enroiling  approximateiy  400  students  at  I 
graduate  and  undergraduate  levels  in  | 
print,  photo  and  broadcast  programs. 
Position  to  begin  in  June,  1986.  Dead-  { 
line  for  application:  March  1,  1986.  '• 
Submit  letter  of  application,  two  copies  j 
of  a  resume  and  names  and  addresses  | 
of  three  references  to:  Mrs.  Joyce  i 
Rogers,  Search  Committee,  Boston  I 
University,  College  of  Communication, 
640  Commonwealth  Ave.,  Boston  MA  I 
02215.  I 


JOURNALISM  PROFESSORS.  The  AP 
has  a  13-week  summer  sabbatical  prog¬ 
ram  for  black  and  Hispanic  college  jour-  | 
nalism  professor.  We’re  looking  for 
student-oriented  teachers— not 
researchers — who  want  to  work  for  and 
iearn  about  the  AP  and  share  those 
experiences  with  their  students.  Send 
resume  or  curriculum  vitae  to  Wick 
Tempie,  Director  of  Human  Resources, 
The  Associated  Press,  50  Rockefeller 
Plaza  ,  New  York  NY  10016,  or  contact 
the  AP  bureau  chief  in  your  state. 

MISSOURI  SCHOOL  OF  JOURNALiSM 
is  seeking  candidates  for  two  positions 
teaching  reporting  and  directing  city 
desk  operations  for  its  general  circula¬ 
tion  daily  newspaper.  Substantial  news¬ 
paper  experience  essentiai;  advanced 
degree  desired.  Tenure  track,  send 
resume,  inciuding  references,  to  Prof. 
Brian  Brooks,  Chair,  Missourian  Search 
Committee,  Box  838,  Coiumbia  MO 
65205.  Equal  Opportunity  Empioyer. 

TECHNICAL  ASSOCIATE 
The  School  of  Printing  at  Rochester 
Institute  of  Technology  is  seeking  a 
person  to  fiil  the  position  of  technical 
associate  in  the  newspaper  production 
iaboratory.  Applicants  shouid  have 
knowledge  and  experience  in  composi¬ 
tion  systems,  camera  techniques,  offset 
plate  making  and  press  work.  Experi¬ 
ence  on  the  Goss  Community  press  is 
most  desirable.  The  responsibilities  of 
the  technical  associate  would  include 
the  operation  and  maintenance  of  the 
laboratory  equipment,  and  assisting  in 
seminars  and  testing  sessions.  Appiic- 
ants  shouid  send  ietters  of  intent  and 
current  resume  to:  W.  Frederick  Craig, 
Associate  Professor,  Schooi  of  Printing, 
Rochester  Institute  of  Technology,  PC) 
Box  9887,  Rochester  NY  14623.  RIT  is 
an  equal  opportunity,  affirmative  action 
employer. 

THE  MISSOURI  SCHOOLOF Journalism 
is  seeking  a  director  for  its  nationally 
rominent  photojournalism  sequence, 
he  candidate  wouid  direct  a  nationai 
competition,  teach  and  maintain  rela¬ 
tions  with  photography  professionais. 
The  candidate  shouid  have  a  national 
reputation,  professionai  experience, 
and  an  ability  to  work  with  taiented 
students  and  coiieagues.  Advanced 
degree  and  teaching  experience 
preferred.  Tenure  track.  Send  resume, 
including  references,  to  George  Pica, 
Chair,  Photojournaiism  Search  Commit¬ 
tee,  Missouri  Schooi  of  Journalism,  Box 
838,  Columia  MO  65205.  Equal 
Opportunity  Employer. 
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HELP  WANTED 


ACADEMIC 


DEAN,  SCHOOL  OF  COMMUNCIA- 
TIONS  HOWARD  UNIVERSITY— 
Howard  University  Washington  D.C. 
invites  applications  for  dean  of  the 
School  of  (Communications  at  the  rank 
of  professor,  effective  July  1,  1986. 
Applicants  with  an  earned  doctorate  (or 
equivalent)  in  a  discipline  represented 
within  the  school  are  preferred.  Candi¬ 
dates  with  outstanding  professional 
exper'ence  and  a  Master’s  degree  will 
be  considered.  Applicants  must  demon¬ 
strate  evidence  of  scholarly  and  profes¬ 
sional  achievement  to  justify  appoint¬ 
ment  at  the  rank  of  professor.  Applic¬ 
ants  must  also  demonstrate  evidence  of 
ability  to  function  both  as  a  leader  and  a 
manner  in  an  academic  setting. 
Consideration  will  be  given  to  applic¬ 
ants  whose  area  of  specialization  is 
journalism,  communication  arts, 
communication  disorders,  radio,  televi¬ 
sion,  film,  or  a  combination  of  any  of 
the  above.  Salary  is  competitive  and 
commensurate  with  qualifications  and 
experience. 

The  School  of  Communications  has  60 
full-time  and  30  part-time  faculty 
members  who  provide  instruction  and 
direct  activities  for  approximately  700 
majors.  The  school  has  three 
departments— journalism,  radio¬ 
television-film,  and  communication  arts 
and  sciences.  There  is  also  a  master’s 
program  in  film.  Other  graduate  prog¬ 
rams  at  the  master’s  and  Ph.  D  levels  are 
offered  in  the  department  of  communi¬ 
cations  arts  and  sciences  through  the 
graduate  school  of  arte  and  sciences. 
Howard  University  has  a  public  televi- 
sion  station  (WHMM-TV),  a 
100,000-watt  radio  station  (WHUR- 
FM),  a  carrier-current  radio  station 
(WHBC),  a  student  newspaper  (The 
Hilltop),  and  a  laboratory  newspaper 
(The  (community  News). 

A  complete  application  will  consist  of  a 
formal  letter  of  application,  a  curricu¬ 
lum  vitae,  and  names,  addresses,  and 
telephone  numbers  of  five  references. 
Applications  should  be  post-marked  no 
later  than  Febuary  28,  1986,  and 
addressed  to: 

Dr.  Lyndrey  A.  Niles,  Chairman 
Search  Committee 
School  of  Communications 
Howard  University 
Washington  D.C.  20059 
Howard  University  is  an  affirmative 
action/equal  opportunity  employer. 


FULL-TIME  teaching  position  in  elec¬ 
tronic  news  gathering.  Teach  courses  in 
radio  and  television  journalism.  Teach¬ 
ing  and  field  experience  necessary, 
teletext/videotext  desirable.  Master’s 
required,  doctorate  preferred.  Reply  by 
March  5:  Dr.  B.  Morranstern,  Commu¬ 
nication  Dept,  Wm  Paterson  College, 
Wayne  NJ  07470. 


WESTERN  WASHINGTON  UNIVERSITY 
seeks  an  Assistant  Professor  able  to 
teach  Newswriting,  Copyediting, 
Reporting,  Feature  Writing,  Press 
History,  Theory  of  Mass  Communication 
and  advise  magazine.  Non-tenure  track 
one  year  appointment  for  academic  year 
1986-87,  to  start  in  September;  renew¬ 
al  possible.  Salary  $25,000.  Two  years 
of  daily  newspaper,  5  years  of  university 
teaching  experience  and  Master’s 
degree  required.  Should  have  computer 
skills,  show  promise  of  scholarly  activity 
and  willingness  to  engage  in  service 
activities  and  to  advise  undergraduates. 
Send  letter,  resume  and  the  names  and 
addresses  of  three  references  to  Profes¬ 
sor  Gerson  Miller,  Journalism  Depart¬ 
ment  Chair,  Western  Washington 
University,  Washington  University. 
Bellingham  WA  98225.  Applications 
must  be  postmarked  earlier  than  March 
1, 1986.  Western  Washington  Universi¬ 
ty  is  an  Affirmative  Action/Equal  Oppor¬ 
tunity  Employer. 
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HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


THE  OHIO  STATE  UNIVERSITY  seeks  | 
an  assistant  or  associate  professor, 
tenure-track,  to  teach  editing  and 
reporting.  Ph.D  desirable,  M.A.  and 
significant  newspaper  experience 
required.  Salary  range  for  nine  months 
$26,040  to  $38,040.  Will  establish 
record  of  scholarly  or  professional  publi¬ 
cations  and  contribute  to  service 
offered  by  the  School  of  Journalism. 
Send  resume  and  supporting  materials 
to:  Henry  Schulte,  Search  Chair,  School 
of  Journalism,  OSU,  242  West  18th 
Ave.,  Columbus  OH  43210. 


THE  UNIVERSITY  DAILY  KANSAN,  | 
student  newspaper  at  the  Universi^  of 
Kansas,  is  seeking  a  permanent,  full¬ 
time  General  Manager  and  News  Advis¬ 
er  to  begin  duties  in  the  fall  1986  or 
earlier  (June  1  if  available).  The  posi¬ 
tion,  which  is  not  a  tenure-track,  will  be 
a  renewable  nine  or  12-month  appoint¬ 
ment  financed  partly  by  revenues  gener¬ 
ated  by  the  newspaper  and  partly  by  the 
William  Allen  White  School  of  Journal-  j 
ism  and  Mass  Communications.  The  : 
general  manager  will  oversee  the  entire  I 
operation  of  the  five-day  newspaper,  act  I 
as  news  adviser  and  teach  one  course  a 
semester  in  the  School  of  Journalism's 
news  editorial  sequence.  Additional 
duties  will  be  flexible  and  dependent 
upon  the  length  of  appointment  but  will 
include  acting  as  the  school’s  liaison 
with  national  and  state  professional 
news  organizations.  Significant  profes¬ 
sional  daily  newspaper  experience  and 
at  least  a  bachelor's  degree  are 
required.  Advanced  degree  or  degrees 
preferred.  A  background  in  budgeting 
and  financial  management  and  previous 
teaching  experience  are  desirable. 
Salary  for  the  position,  negotiable  and 
dependent  upon  experience,  length  of 
appointment  and  qualifications,  will  be 
in  the  range  of  $30,000  to  $45,000. 
Formal  applications,  resumes  and  refer¬ 
ences  must  reach  the  head  of  the 
search  committee  by  March  17,  1986. 
Address: 

Prof.  Lee  F.  Young 
School  of  Journalism 
and  Mass  Communications 
University  of  Kansas 
Lawrence,  Kansas  66045 
The  University  of  Kansas  is  an  Equal 
Opportunity/Affirmative  Action  Employ¬ 
er.  Applications  are  sought  from  all 
qualified  people  regardless  of  race, 
religion,  color,  sex,  disability,  veteran 
status,  national  origin,  age  or  ancestry. 


JOURNALISM  ASSISTANT/ASSOCIATE 
PROFESSOR:  Tenure  track,  print  jour¬ 
nalism,  media  theory/history.  Ph.D. 
preferred;  M.A.  plus  professional  exper¬ 
ience  plus  teaching  experience 
required.  Begins  August  1986. 

Send  vita  and  letter  of  application  by 
March  13,  1986,  to  Richard  Bizot, 
Chairman,  Dept,  of  Language  &  Litera¬ 
ture,  University  of  North  Florida,  Jack¬ 
sonville,  FL  33216.  AA/EEO. 


ADMINISTRATIVE 

PUBLISHER  for  Zone2daily  of  11,500 
circulation,  with  TMC.  We  will  hire  an 
experienced  person  to  take  charge  of 
this  growing,  efficient,  and  prize¬ 
winning  newspaper.  The  successful 
applicant  will  be  familiar  with  personnel 
administration,  newsroom  manage¬ 
ment,  the  mechanics  of  offset  publish¬ 
ing,  circualtion  administration  and 
strategy,  marketing  and  all  other  facets 
of  publishing  a  successful  daily  news¬ 
paper  in  a  growing  and  beautiful  town 
close  to  the  culture  and  diversity  of  a 
large  ci^.  We  offer  an  attractive  salary 
and  performance  bonus.  Send  resume, 
references,  salaiy  history  and  require¬ 
ments  to  Box  9691 ,  Editor  &  Publisher. 
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AD  MANAGER/GENERAL  MANAGER. 
Family  owned  publishing  group  needs 
experienced  ad  manager/general  mana¬ 
ger  for  Zone  5  county  seat,  twice-weekly 
plus  sister  weekly  and  TMCs  (located 
near  metropolitan  area).  Salary 
commensurate  with  experience.  Apply 
by  resume  stating  salary  history  to  Box 
9706,  Editor  &  Publisher. 

GENERAL  MANAGER  who  can  also  sell 
corporate  and  large  accounts.  Suburban 
Kansas  City,  free  community  newspaper 
group.  Box  9685,  Editor  &  Publisher. 

PRESS  ASSOCIATION 

EXECUTIVE  DIRECTOR 
The  Montana  Press  Association  is  seek¬ 
ing  an  executive  director  to  administer 
the  senrices  of  the  MPA  and  the  Monta¬ 
na  Advertising  Sen/ice.  The  executive 
director  should  be  a  proven  leader  with 
a  high  level  of  personal  initiative  and 
integrity  who  can  serve  as  chief  spokes¬ 
man  for  Montana’s  member  newspap¬ 
ers,  guide  MPA'S  lobbying  efforts, 
generate  advertising  revenue  and  stimu¬ 
late  membership  growth  and  involve¬ 
ment.  Applicants  should  have  extensive 
knowledge  of  newspaper  operations,  a 
broad  background  in  media  issues, 
administrative  abilities  and  excellent 
interpersonal  skills.  Knowledge  of  press 
association  operations  is  essential. 
Excellent  salary  and  incentive  plan. 
Send  applications  and  resume  to: 
Lorretta  Breslin,  Director  of  Human 
Resources,  The  Billings  Gazette,  PO 
Box  2507,  Billings  MT  59103.  Appli- 
cation  deadline  is  Mar.  15,  1986. 


EDITOR  &  PUBLISHER 
11  West  19th  Street,  NY  NY 
10011 


ARTIGRAPHICS 

CAMERAMAN  minimum  two  years 
experience  stripping  black  and  white 
and  some  four  color  work  for  web  press. 
Offers  competitive  salary,  full  benefits 
package.  Reply  to  Bartash  Publication, 
7272  Woodland  Ave.,  Philedelphia  PA 
19142. 


NEWSROOM  ARTIST 
The  Naples  Daily  News  needs  an  exper¬ 
ienced  artist  who  can  handle  all  forms 
of  graphics,  maps,  charts  and  other 
types  of  art  work.  This  is  a  full-time 
position  with  good  pay,  benefits.  Send 
resume,  samples  of  work  to  George 
Cecil,  Naples  Daily  News,  PO  Box 
7009,  Naples  FI  33940. 


GRAPHIC 

DESIGNER 

If  you  want  to  work  with  innovative, 
talented  people;  if  you  have  an  imagina¬ 
tion  that  wants  to  break  loose;  if  you 
have  a  strong  sense  of  layout,  color  and 
typography  -  we’re  looking  for  a  person 
of  your  ability. 

We  are  a  major  legal  organization  in 
Chicago,  and  we  are  looking  for  a  desig¬ 
ner  who  is  a  problem-solver,  whose 
skills  will  add  to  our  long  list  of  awards 
in  national  competitions. 

The  ideal  candidate  will  have  a  degree 
in  Design  or  Graphic  Arts,  with  a  mini¬ 
mum  of  five  years  layout,  typography 
and  design  experience.  Because  we 
publish  a  wide  variety  of  magazines, 
newsletters,  journals,  books,  brochures 
and  posters,  a  pacesetting  portfolio  that 
reflects  flexibility  and  variety  is  a  must. 

We  offer  an  excellent  salary  and  bene¬ 
fits  package.  Send  resume  and  salary 
history  by  February  20,  1986: 

Box  9714,  Editor  &  Publisher 

an  affirmative  action/ 
equal  oppty.  employer  m/f/h/v 


CLASSIFIED  ADVERTISING 

Order  Blank 

NamA 

Company 

ArirfrAfi.c 

City 

State  7ip 

Phone 

ClasKifination 

Authorized  Signature 

Copy 

CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1986 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.25  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.70  per  line,  per  Issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $3.95  per  line,  per  Issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.15  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $5.50  per  insertion  lor  box  service.  Add  $3.50  per  insertion  for  box  service. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  Isssue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publishor 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 

EDITOR  &  PUBLISHER  for  February  15, 1986 


HELP  WANTED _  _ HELP  WANTED _  _ HELP  WANTED _  -  _ HELP  WANTED 

ADVERTISING  ADVERTISING  _ ADVERTISING _  I  ADVERTISING 


CLASSIFIED  MANAGER.  The  Star- 
Ledger,  New  Jersey's  largest  newspap¬ 
er,  has  an  opening  for  a  classified 
manager.  The  person  we  seek  must 
have  a  newspaper  advertising  manage¬ 
ment  background.  Classified  experi¬ 
ence  a  must,  retail  experience  a  plus.  If 
you  are  people-oriented,  not  afraid  of 
hard  work,  and  thrive  on  a  challenge, 
send  your  resume  to  The  Star-Ledger, 
Star-Ledger  Plaza,  Newark  NJ  07101. 
Attn:  Warren  Colville,  Advertising 
Director. _ 

CLASSIFIED  ADVERTISING  MANAGER 
A  major  California  newspaper  is  looking 
fora  sales  oriented,  aggressive  individu¬ 
al  to  manage  its  classified  advertising 
department.  The  successful  candidate 
will  have  a  proven  track  record  in 
managing  staff  members  and  in  achiev¬ 
ing  challenging  sales  goals.  A  compe- 
tive  salary  with  excellent  benefits  is 
offered.  Send  your  resume  including 
salary  history  to  Box  9679,  Editor  & 
Publisher.  An  Equal  Opportunity 

Employer. _ | _ 

SALES  REP.  Need  amressive,  highly 
motivated  individual.  Suburban  Kansas  | 
City,  free  community  newspaper  group. 
Box  9684,  Editor  &  Publisher. 


ADVERTISING  MANAGER— Innovative, 
experienced  leader  for  30,000  circula¬ 
tion  paper.  Excellent  location.  Send 
resume  to  Box  9697,  Editor  & 
Publisher. 

SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send 
resume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 


CLASSIFIED  MANAGER-large  weekly 
department  of  5.  Handle  outside 
display  sales.  Company  benefits,  car 
allowance.  Will  consider  top-notch 
salesperson.  Send  resume  to  Seely 
Thomas,  Hunterdon  County  Democrat, 
PO  Box  32,  Flemington,  NJ  08822. 


ADVERTISING  DIRECTOR 
Experienced,  success  driven  go-getter 
with  proven  management  skills  and  top- 
to-bottom  knowledge  of  every  phase  of 
advertising  including  media  mass. 
Starting  salary  high  $30's  plus  percen¬ 
tage  of  net  sales.  If  you  are  really  good 
and  looking  for  an  exciting  and  creative 
opportunity  in  Zone  1,  send  resume  and 
cover  letter  selling  your  talents  to  Box 
9701,  Editor  &  Publisher. 


ADVERTISING  MANAGER  for  8,500 
circulation  daily.  Prior  management 
experience  preferred,  but  will  train  the 
right  person.  Competitive  salary  and 
benefits.  Send  resume  to:  Robert  B. 
Howe,  Publisher,  Hillsdale  Daily  News, 
PO  Box  287,  Hillsdale  Ml  49242. 


ADVERTISING 
PROMOTION  MANAGER 
Major  suburban  daily  in  New  York  area 
seeking  creative  sales  promotion  mana¬ 
ger  adept  at  converting  market  and 
readership  data  into  presentations, 
brochures  and  other  sales  material. 
Position  calls  for  knowledge  of 
research,  writing  ability,  initiative  and 
leadership.  Please  send  resume  and 
salary  requirements.  Box  9696,  Editor 
&  Publisher. 


ADVERTISING  DIRECTOR 
Advertising  Director  of  10,000  circula¬ 
tion  daily  in  beautiful  Grand  Haven, 
Michigan,  on  the  eastern  shore  of  Lake 
Michigan  in  one  of  the  fastest-growing 
and  most  desirable  areas  of  the  state. 
Must  demonstrate  proven  record  of 
administrative  ability  with  a  hands-on, 
shirtsleeve  approach;  ability  to  produce 
ad  revenue  and  motivate  staff  of  10; 
and  a  facility  for  dealing  effectively  with 
advertisers  and  the  community.  Prefer 
experience  as  an  ad  director  or  retail 
manager.  Please  submit  letter  of  appli¬ 
cation,  complete  resume,  list  of  refer¬ 
ences  and  salary  history  to  James 
Huckle,  GRAND  HAVEN  TRIBUNE, 
101  North  Third  Street,  Grand  Haven, 
Ml  49417.  An  Equal  Opportunity 
Employer. 

ADVERTISING  DIRECTOR  aggressive 
metro  newspaper  in  one  of  nation's  top 
15  markets  looking  for  dynamic  ad 
director  with  proven  track  record  to 
direct  large  staff  in  highly  competitive 
market.  Please  send  resume  to  Box 
9669,  Editor  &  Publisher. _ 

RETAIL  SALES  SUPERVISOR 
We  are  a  rapidly  expanding  morning 
newspaper  located  in  a  quality  major 
market  in  the  Mid-West.  We  are  seeking 
a  sales  supervisor  to  oversee  the  daily 
sales  activity,  account  servicing,  and 
sales  planning  efforts  of  one  district  of 
retail  advertising  sales  representatives. 

I  You  have  a  solid  background  in  news- 
i  paper  advertising  sales.  You  understand 
newspaper  production  and  feel  at  ease 
with  basic  copy  and  layout  design.  More 
importantly,  you  are  adept  at  using 
research  data,  making  quality  sales 
presentations,  and  increasing  sales 
volume.  You  understand  people  and 
know  how  to  train  and  motivate  them  for 
ever  better  sales  results.  Preferably  you 
have  a  degree  in  business,  marketing, 
advertising  or  a  related  field. 

We  offer  excellent  salary  plus  bonus  and 
company-paid  benefits,  so  let's  talk 
seriously  about  a  solid  opportunity  with 
our  company.  Send  resume  to  Box 

9638,  Editor  &  Publisher. _ 

SALES  MANAGER 

CLASSIFIED  ADVERTISING 
Must  have  strong  sales  management 
background  to  tram,  develop  and  super¬ 
vise  an  outside  sales  staff,  telephone 
solicitation  staff,  and  administrative 
staff.  Effective  organizational,  commu¬ 
nication,  and  time  management  skills 
are  a  must.  One  of  the  Sun  Belt's  choice 
markets.  Send  current  resume  and 
salary  requirements  to  Box  9723, 
Editor  &  Publisher. 

E.O.E. 


ADVERTISING  DIRECTOR 
Zone  3,  5-day  daily  seeks  and  advertis¬ 
ing  director  able  to  train  and  motivate 
aggressive  sales  staff  in  a  growing, 
competitive  market.  Management 
experience  necessary.  Send  resume 
and  salary  history  to  Box  9732,  Editor  & 
Publisher. 


STRONG  outside  sales,  layout  and 
lineage-getting  idea  person  to  manage 
Classified  Department  of  a  17,0(J0 
circulation  Monday  thru  Saturday  news¬ 
paper  plus  TMC  in  Northwestern  PA.  | 
Must  by  able  to  motivate  one  other  | 
outside  and  two  inside  sales  persons  in  | 
an  office  of  five.  Member  of  large  ! 
newspaper  group  with  great  opportuni-  | 
ties  for  advancement.  Send  complete 
resume  tO:  Box  9726,  Editor  &  Pub-  | 
lisher.  , 


UNUSUAL  OPPORTUNITY 

Heading  the  advertising  department  of  j 
one  of  the  nation's  leading  daily  news¬ 
papers  is  an  opportunity  that  does  not 
present  itself  very  often.  This  position  is 
responsible  for  the  planning,  directing 
and  marketing  of  all  advertising  depart¬ 
ments,  as  well  as  sen/ing  on  the  news¬ 
paper's  senior  committee  of  manage¬ 
ment.  We  are  searching  for  a  hands-on 
professional  with: 

•Strong  people-oriented  leadership 
skills. 

•Good  planning  and  organizational 
abilities. 

•A  proven  record  of  successful 
management  on  a  medium  or  large 
daily. 

•Complete  knowledge  of  newspaper 
advertising  and  current  competitive 
trends. 

•Regard  for  and  rapport  with  our 
customers. 

You  will  be  working  with  an  experienced 
mid-management  team  and  staff.  If  you 
like  the  four-season  Midwest  lifestyle  of  , 
Zone  5,  you'll  find  the  best  quality  of  i 
life  in  this  area.  Superior  compensation  I 
package  in  a  most  satisfying  work  envi-  | 
ronment.  Your  resume  and  salary  | 
history  will  be  treated  in  strict  confi-  i 
dence.  Reply  to  Box  9677,  Editor  & 
Publisher. 


WORKING  AD  DIRECTOR  for  small 
Midwestern  daily.  Direct  replies  to  Bob 
L.  Edwards,  Shaw  Newspapers,  PO  Box 
967,  Newton  lA  50208. 


CLASSIFIED  ADVERTISING  MANAGER 
NYC  Spanish  language  daily,  part  of 
major  communications  group,  seeks 
dynamic,  creative  manager  to  develop 
high-potential  result-getting  classified 
section.  Proven  track  record  in  manag¬ 
ing  and  achieving  sales  goals  a  must. 
Experience  in  data  systems  and  know¬ 
ledge  of  Spanish  a  plus.  Salary 
commensurate  with  experience.  Excel¬ 
lent  incentive  and  benefits  package. 
Call  Ms.  Ehrlich  (212)807-4610. 


ADVERTISING  SALES  MANAGER 
WANTED-large  group  of  community 
newspapers  in  New  York  metro  area  ij 
seeking  a  pilot  for  large  established 
advertising  sales  force.  Aggressive, 
goal-oriented  dynamo  who  can  get 
bottom  line  results  will  be  rewarded 
i  appropriatly.  Call  Mr.  Williams  at  (212) 
'  408-3406. 


I  ADVERTISING  DIRECTOR  for  15,000 
j  circulation  daily  college  newspaper. 

Must  have  strong  management  skills 
'  and  ability  to  tram  and  motivate  inex¬ 
perienced  sales  force  of  12.  Requires  at 
least  3  years  sales  managemnt  experi¬ 
ence  in  retail  or  classified  and  bache¬ 
lor’s  degree.  Full-time  exempt  position, 
competitive  salary.  Resume  and  three 
letters  of  recommendation  to  Donald  M. 
Ferrell,  General  Manager,  Student 
Publications,  Washington  State  Univer¬ 
sity,  Pullman,  WA  99164.  EEO. 

THE 

INDUSTRY’S 

MEETING 

PLACE 


_ CIRCULATION _ 

DIRECTOR  OF  CIRCULATION 
The  Times-Union  and  Democrat  and 
j  Chronicle,  prize-winning  Gannett  news- 
I  papers  in  Rochester  New  York  with 
I  combined  daily  circulation  over 
j  200,000,  seek  an  aggressive,  creative 
market-oriented  executive  to  increase 
;  market  penetration,  upgrade  service 
I  and  customer  relations.  Strong  empha- 
!  sis  on  leadership,  problem  solving, 

;  planning.  Proven  record  of  circulation 
j  growth  and  telemarketing  experience  a 
I  must.  Bachelor's  degree  or  equivalent 
!  through  experience  with  at  least  two 
years’^  as  top  circulation  executive. 
Compensation  package  includes  compe¬ 
titive  salary,  bonus  program  and  gener¬ 
ous  benefits.  Excellent  opportunity  for 
career  growth.  Send  resume,  employ¬ 
ment  and  salary  history  in  confidence 
tO:  Christine  Lsndauer,  Director  of 
Personnel,  Gannett  Rochester  News¬ 
papers,  55  Exchange  Blvd.,  Rochester 
NY  14614.  _ 


CIRCULATION  SALES 
MANAGER 

A  New  England  metropolitan 
daily  invites  resumes  for  new 
position,  Circulation  Sales 
Manager.  This  position 
reports  to  the  Circulation 
Director,  overall  responsibil¬ 
ities  will  be  to  develop 
productive  home-delivery 
and  single-copy-sales  prog¬ 
rams  designed  to  increase 
our  market  penetration. 
Position  will  have  responsi¬ 
bility  of  telemarketing,  door- 
to-door  and  carrier- 
subscription  sales.  Other 
responsibilities  include  deve¬ 
lopment  of  innovative  carrier 
recruitment,  training  and 
retention  programs.  We  are 
looking  for  a  creative  circu¬ 
lation  professional  to  bring 
new  ideas  and  a  fi«sh  look  at 
our  market;  someone  who 
realizes  that  Circulation  is 
the  backbone  of  a  successful 
newsi>aper.  We  are  ready  to 
grow  with  you.  Please  send 
cover  letter  and  credentials 
to  Box  9671,  Editor  A 
Publisher. 
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JOIN  OUR  MANAGEMENT  TEAM 
A  rapidly  growing  northern  Monmouth 
County,  NJ  daily  and  Sunday  newspaper 
with  a  circulation  of  30,000  is  seeking  an 
aggressive  and  experienced  retail  advertis* 
ing  manager  who  is  ready  to  assume  the 
number  one  position.  This  position  reports 
directly  to  the  Publisher.  Salary  commensu¬ 
rate  with  experience.  Send  resume  and 
salary  history  to:  Box  9702,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  February  15,  1986 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


PROMOTION  MANAGER 
Award-winning  Southern  California 
newspaper  is  searching  for  a  Promotion 
Manager  to  lead  our  goal-oriented 
Circulation  Promotion  staff. 

We  are  looking  for  a  creative,  high  ener¬ 
gy  achiever  with  strong  motivational  and 
training  skills. 

Responsibilities  include  the  develop¬ 
ment  and  design  of  sales  campaigns 
and  promotion  projects.  If  you're  look¬ 
ing  for  a  fun  place  to  work  where  your 
hard  work  and  accomplishments  will  be 
appreciated,  this  might  be  your  spot. 
Competitive  salary  and  benefits  pack¬ 
age.  Send  resume  with  salary  history  to 
Box  9676,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
A  leading  New  York  suburban  metro  has 
an  excellent  opportunity  for  a  home 
delivery  circulation  manager.  Position 
responsible  for  a  staff  of  district  mana¬ 
gers  and  supervisors  in  a  fast-paced, 
competitive  market.  We  are  a  member 
of  a  nation-wide  media  company  with 
excellent  opportunity  for  advancement. 
We  require  a  well-rounded  circulation 
professional  with  at  least  5  years  experi¬ 
ence  and  a  degree  is  preferred.  Salary  in 
mid  40's  plus  incentive  and 
comprehensive  benefits  including  full 
relocation.  This  is  the  opportunity  you 
have  been  looking  for.  Send  letter  and 
resume  to  Box  9717,  Editor  & 
Publisher. 


CIRCULATON  DIRECTOR  FOR  24,000 
award-winning  5-day  daily.  Exciting 
fast-growth  area.  Excellent  manage¬ 
ment  skills  along  with  knowledge  of 
TMC,  ADC,  computer,  promotion  and 
mail  operations  required.  Salary,  bonus 
and  excellent  benefits.  Send  resume 
with  salary  requirements  to  Skip  Whitt, 
Publisher,  The  Potomac  News,  14010 
Smoketown  Rd.,  Woodbridge  VA 
22192. 


EDITORIAL 


BILLBOARD  MAGAZINE 
TALENT  EDITOR 

Aggressive  reporter  to  cover  artist 
contracts,  venues,  management,  agents 
and  promotion.  Also  supervision  of  free¬ 
lancers  and  general  music  reporting  and 
reviewing. 

COPY  EDITOR 

Requires  superb  desk  skills  and  in- 
depth  knowledge  of  the  music  business. 
Send  resume  and  clips  to  Personnel 
Manager,  Billboard  Publications,  1515 
Broadway,  New  York  NY  10036. 

E.O.E. 


COPY  EDITOR 

Copy  editor  needed  for  13,000  6-day 
P.M.  in  central  Illinois.  Apply  only  if  you 
have  an  unerring  eye  for  accuracy  and 
know  AP  style  and  the  English 
language.  Be  prepared  to  prove  it. 
Resume  and  letter  explaining  why  you'd 
be  the  right  choice  to;  Tim  Zgonina, 
Editor,  Daily  News,  Effingham  IL 
62401. 


ENTRY-LEVEL  GENERAL  assignment 
reporter  wanted  for  Texas  Gulf  Coast 
semi-weekly,  6,300  circulation.  J 
degree,  photo  and  VDT  experience 
needed.  Pasteup  experience  helpful. 
Non-smoker.  References  must  be 
included.  Send  clips  to  Christopher 
Barbee,  El  Campo  Leader-News,  PO 
Box  1180,  El  Campo  TX  77437. 


DUE  TO  OUR  PAST  and  anticipated 
growth,  we  are  looking  for  editors  who 
can  maintain  the  high  standards  of  our 
award-winning  weekly  newspapers.  If 
you  have  talent  and  energy  we  have  a 
spot  for  you.  Salary  commensurate  with 
your  experience  and  abilities.  Apply  by 
resume  to  Box  9707,  Editor  & 
Publisher. 
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ADVERTISING  DIRECTOR— The  Times, 
Hammond,  Indiana,  70,000 
daily— 104,000  TMC.  Highly  competi¬ 
tive  area —  #  1  in  our  market.  Send 
resumes  in  confidence  to  W.J.  McCar¬ 
thy,  Publisher,  The  Times,  417  Fayette 
St.,  Hammond  IN  46320. 


ASSISTANT  CITY  EDITOR  for  small 
Knight-Ridder  daily  in  Florida.  Looking 
for  good  editing,  assigning  skills.  Tell  us 
your  philosophy  of  local  news.  Send 
letter,  resume  and  work  samples  to 
Chris  Ledbetter,  Managing  Editor,  PO 
Box  580,  Boca  Raton  FL  33432. 

ASSISTANT  CITY  EDITOR 
Perfection  seems  too  much  to  expect. 
We'll  settle  for  news  sense,  people 
skills,  demonstrated  editing  talent, 
energy  and  vision.  We  offer  a  vital  role 
with  two  newspapers  striving  for  excel¬ 
lence,  good  pay  and  life  in  the  Great 
Northwest.  Write  to  Phil  Gruis,  Deputy 
Managing  Editor,  The  Spokesman- 
Review  and  Spokane  Chronicle,  PO  Box 
2160,  Spokane  WA  99210-5426. 

ASSISTANT  ADVERTISING  DIRECTOR/ 
DISPLAY  MANAGER 

The  Seattle  Times  is  seeking  an  aggres¬ 
sive,  experienced  advertising  manager 
to  take  charge  of  our  display  advertising 
sales  efforts.  The  Selected  applicant  for 
this  position  willl  have  responsibility  for 
sales  managers  who  have  responsibility 
for  over  40  sales  pei^le,  and  will  report 
directly  to  the  Vice  President  of  Adver¬ 
tising.  The  successful  candidatie  will 
have  a  history  of: 

1.  Successful  newspaper  advertising 
management  in  multiple  media  compe¬ 
titive  markets. 

2.  Strong  people  development  skills. 

3.  Involvement  in  strategic,  product 
and  operational  planning  and  product 
price  setting. 

4.  Good  communication  skills. 

5.  Experience  dealing  with  maior  adver¬ 
tisers  at  the  decision  making  level. 

We  offer  very  competitive  salary  and 
benefit  program,  and  opportunity  for 
advancement.  Send  resume  with  salary 
history  and  cover  letter  to  R.C.Follett, 
Personnel  Department,  The  Seattle 
Times,  PO  Box  70,  Seattle  WA  98111. 

No  phone  calls,  please.  All  inquiries  will 
receive  a  response.  M/F/H  EOE. 


ASSISTANT  EDITOR 
International  Jewish  news  agency  seeks 
an  assistant  editor  to  coordinate  wire 
service,  weekly  publications,  special 
senrices,  implementation  of  new  tech¬ 
nologies  and  sub  for  editor.  Candidate 
must  have  reporting  and  editing  experi¬ 
ence,  must  be  familiar  with  Israel  and 
Jewish  community.  Computer  literacy  is 
desirable.  Send  resume  and  writing 
samples  tO:  Editor,  JTA,  165  West  46th 
St.,  Suite  511,  New  York  NY  10036. 
No  phone  calls  please. 


BUSINESS  REPORTERS  to  cover  recre¬ 
ational  vehicle  industry  for  national 
monthly  magazine  and  biweekly  news¬ 
letter  out  of  our  Elkhart,  Indiana  bureau 
and  Los  Angeles  area  office.  Must  be 
able  to  produce  concise,  sharp  news 
stories  as  well  as  in-depth  features. 
Send  resume,  references  and  clips, 
^lary  negotiable.  Margaret  Green,  TL 
Enterprises  29901,  Agoura  Rd.,  Agou- 
ra,  CA  No  phone  calls  please. 


COMMUNITY  MINDED  27,000  daily 
seeks  swing  reporter  who  can  fill-in  on 
desk  rotation.  Ideal  candidate  may  be 
doing  same  at  small  daily  or  weekly. 
Excellent  benefit  package.  Non- 
returnable  clips,  resume  and  cover 
letter  stating  salary  expectation  a  must. 
Send  to:  Jim  Small,  Editor,  Daily 
Record,  PO  Box  968,  Hickory  NC 
28603. 


EDITOR,  EDUCATIONAL  HOME 
STUDY.  Seattle  area  employer  seeks 
editor  to  direct  &  coordinate  activities  of 
authors  engaged  in  creating  technically 
specific  manuscripts  (primarily  agricul¬ 
tural)  for  publication  in  educational 
home  study  program  in  U.S.,  Canada  & 
Europe.  Creates  &  develops  new  course¬ 
ware  for  determined  educational  needs 
related  to  home  study  materials.  Esta¬ 
blishes  publication  specifications, 
design  &  layout  while  resolving  prob¬ 
lems  related  to  developing  &  publishing 
materials.  Delineates  standard  proce¬ 
dures  per  authorship  guidelines,  editor¬ 
ial  functions  (on  word  processor)  and 
publishing  procedures. 

Requires: 

1)  Master's  Degree  in  Education; 

2)  6  years  secondary  or  post-secondary 
teaching  experience;  and 

3)  Prior  authorship  of  educational  book 
or  publication  of  educational  article  in 
academic  publication. 

$490.00/wk.,  8  am  to  5  pm,  40/hrs  per 
wk. 

Mail  resume  to  Employment  Security 
Dept;  ES  Div.,  Attn:  AEC  "45589; 
Olympia  WA  98504. 


EDITOR  handsome  salary  for  capable, 
aggressive  editor  who  knows  Delaware 
County.  If  you  want  real  challange  and 
opportunity,  don't  let  the  word  "week- 
lies"  turn  you  off.  Send  resume  to  Box 
9716,  Editor  &  Publisher. 


EDITORIAL  ASSISTANT/COPY 
EDITOR.  One  to  two  years  experience. 
Strong  English,  production  background 
for  weekly  professional  journal.  New 
Jersey  location.  Salary  $15-22,000. 
Send  resume  to  PO  Box  2()081,  Newark 

NJ  07101. _ 

EDITOR  &  PUBLISHER 
(212)  675-4380 


EDITOR 

If  you're  an  ace  business  editor  with 
excellent  writing  skills,  we'll  give  you 
the  opportunity  to  lead  a  staff  of  top- 
notch  reporters  in  a  fast-paced  and 
growing  publishing  company.  Central 
Massachusetts'  Bi-Weekly  Business 
Journal.  Send  clips,  resume  and  salary 
history  to  Dan  Kaplan  at  Business 
Worcester,  PO  Box  1000,  Worcester  MA 
01614. 


EDITOR  NEEDED  for  growing  mid  Ohio 
weekly.  Photography,  strong  writing 
skills,  experience  necessary.  Send 
resume  and  cover  letter  to  PO  Box  339, 
Grove  City  OH  43123. 


EDITOR 

Prominent  national  health  organization 
located  in  Chicago  area  is  seeking  a 
professional  journalist  to  manage  the 
publication  of  our  major  bimonthly 
tabloid  newspaper.  This  highly  visible 
position  directs  news  gathering  activi¬ 
ties  of  professional  staff  and  the  plan¬ 
ning  of  comprehensive  news/feature 
material. 

Bachelor's  degree  preferably  in  journal¬ 
ism,  and  a  minimum  of  5  years  editorial 
experience  with  daily/weekly  newspaper 
or  trade/association  publication  includ¬ 
ing  publication  management.  Know¬ 
ledge  of  medical  plus  dental  issues 
desirable. 

We  offer  a  substantial  company  paid 
benefits  program  and  distinctly  profes¬ 
sional  environment.  Send  resume  with 
salary  requirements  to: 

Box  9718,  Editor  &  Publisher 
An  Equal  Opportunity  Employer 
Women,  minorities  handicapped  are 
encouraged  to  apply 


EDITOR/WRITER  for  a  large,  successful 
L.l.  weekly.  Experience  required. 
Career  opportunity.  Salary  requirement, 
resume,  clips  to  Box  237,  Hewlett  NY 
11557. 

EDITOR  & 


EXECUTIVE  EDITOR-Established  Zone 
2  weekly  newspaper  group  is  currently 
seeking  an  experienced,  multi-talented 
individual  to  lead  our  organization's 
editorial  staff.  The  successful  candi¬ 
date  should  possess  excellent  people 
oriented  management  skills,  good  over¬ 
all  community  news  judgment  and  solid 
layout  and  graphic  ability.  If  you  have 
the  desire  to  produce  an  innovative 
community  oriented  product  in  a 
competitive  market  reply  with  resume 
and  salary  requirements  to  Box  9681, 
Editor  &  Publisher. 


EXPERIENCED  EDITORS,  WRITERS 
wanted  by  growing  Central  Florida 
newspaper  group.  Send  resumes  to 
Managing  Editor,  INI-Fla.,  124  West 
Central  Ave.,  Winter  Haven  FI  33880. 
(813)  294-8089. 


EXPERIENCED  REPORTER  needed  for 
expansion  position  in  daily  bureau. 
Good  pay,  benefits,  plus  live  in  sunny 
Southwest  Florida  near  beaches.  Send 
resume,  clips  to  George  Cecil,  Naples 
Daily  News,  PO  Box  7009,  Naples  FL 
33940. 


FEATURES  EDITOR 
If  you  are: 

-A  top  ranked  editor  in  search  of  new 
challenges 

-A  talented  experienced  writer  yearning 
to  be  an  editor 

-A  deputy  something  ready  to  run  your 
own  department 

-An  adventurous  journalist  eager  for 
new  frontiers,  read  on. 

You  have  an  opportunity  to  apply  to 
work  for  an  outstanding  newspaper  in 
Anchorage,  Alaska,  where  lifestyle 
stories  range  from  a  tale  of  life  with  69 
sled  dogs  in  the  yard,  to  serious  and 
complex  stories  on  medicine,  social 
issues,  consumer  concerns  and  the  like. 
The  Anchorage  Daily  News  needs  an 
editor  to  guide  our  14  1/2  member 
features  department.  A  strong  word 
editor  with  supervisory  skills  and  a  lot  of 
curiosity,  creativity  and  imagination  will 
get  the  job.  All  applicants  who  meet 
minimum  qualifications — five  years 
daily  newspaper  experience — will  get  a 
response  and  a  copy  of  the  newspaper. 
Send  resume,  writing  and  or  editing 
samples  and  salary  history  to:  Rosemary 
Shinohara,  Anchorage  Daily  News,  PO 
Box  6616,  Anchorage,  AK  99502. 


FEATURE  WRITER 

Gulf  Coast  Florida  daily  needs  a  strong 
feature  writer  for  key  position  in  news¬ 
room.  Editing  and  camera  skills  helpful. 
Salary  commensurate  with  experience. 
Two  years  experience.  Send  resume  and 
non-returnable  clips  to  Jay  Pitts, 
Managing  Editor,  Playground  Daily 
News,  PO  Box  2949,  Fort  Walton 
Beach,  FL  32549  or  telephone 
l-(904)-863-llll. 


FLORIDA  DAILY  NEWSPAPER  looking 
for  an  experienced  reporter,  hardwork¬ 
ing,  self-starter,  with  good  grammar. 
F*hotography  a  must.  Non-smoker.  Send 
resume,  copy  of  transcript  of  grades, 
references  and  clips  to  The  Vero  Beach 
Press  Journal,  PO  Box  1268,  Vero 
Beach  FL  32961. 


LAYOUT  EDITOR  for  local  section  of  a 
48,000  circulation  PM  daily,  Also 
opportunity  to  do  front  page  layout  for 
Sunday  edition  .  Applicants  should  also 
have  knowledge  of  wire  editing.  Two  to 
3  years  experience  preferred  but  will 
consider  recent  college  graduates.  Send 
resumes  and  layout  examples  to  Mike 
Mentrek,  The  Express,  Box  391,  Easton 
PA  18044-0391. 


LEGAL  REPORTER.  Two  plus  years 
experience.  Self-starter,  familiar  with 
courts.  Good  hard-news,  feature  skills. 
For  weekly  professional  journal.  NJ 
location.  Mlary  to  mid  2(J's.  PO  Box 
200B1,  Newark  NJ  07101. 
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LAUNCH  YOUR  JOURNALISM  career  in 
historic  Norwalk,  Ohio.  Nonwalk  Reflec¬ 
tor,  6  afternoon  daily,  needs  general 
assignment  reporter.  You’ll  cover  hard 
news,  features  and  anything  else  in  this 
entry-level  Job.  Send  clips  and  resume 
to  Kevin  tanzillo.  Editor,  61  East 
Monroe,  Norwalk  OH  44857. 

GROWING  42,000  daily  expanding 
sports  staff  to  add  full-time  desk 
person.  We  need  someone  with  experi¬ 
ence  in  layout  and  in  working  with  color. 
Salary  in  $14,000  range.  Send  resume, 
references  and  tearsneets  to  Sports 
Editor,  The  Gastonia  Gazette,  PO  Box 
1538,  Gastonia  NC  28053. _ 

"HOW  TO  GET  HIRED  IN  JOURNAL- 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. _ 

ILLUSTRATOR/ART  DIRECTOR 
We’re  looking  for  a  talented  graphic 
artist  to  join  a  creative  team  of  artists, 
photographers,  and  editors  committed 
to  excellence.  Applicants  should  be 
experienced  in  editorial  work,  have 
strong  conceptual  skills  and  be  able  to  'i 
work  quickly  and  with  a  variety  of 
people.  We  prefer  a  degree  in  design  or 
illustration  and  at  least  three  years 
professional  experience  including  some 
management.  Essential  is  a  strong  port¬ 
folio  that  demonstrates  an  abiTity  to 
come  up  with  unique  visual  solutions. 
The  opportunity  to  grow  creatively  and 
work  extensively  in  color  is  high.  Salary: 
$30-32K.  Send  a  letter  describing  your 
background,  a  resume  and  some  work 
samples  to  Box  9733,  Editor  & 
Publisher. 

IMMEDIATE  OPENINGS 
Progressive  70,000  daily  in  Zone  5  has 
immediate  openings.  Good  pay,  bene¬ 
fits.  Opportunity  to  be  part  of  aggressive 
news  team  in  metro  area. 

INVESTIGATIVE 

Investigative  reporter.  Experienced  in 
government  document  research,  paper 
trail  follow,  politics.  Must  be  solid 
writer.  Special  projects  in  independent 
atmosphere.  Minimum  three  years 
experience. 

HEALTH-ENVIRONMENT 
Reporter  experienced  in  health  and 
environmental  issues.  Coverage  ranging 
from  heavy  industry  to  community 
pollution  problems.  Numerous  hospi¬ 
tals,  health  providers.  Knowledge  of 
medical  issues,  environmental  issues  a 
must.  Minimum  three  years  experience. 

GENERAL  ASSIGMMENT 
General  assignment  reporter  for  cover¬ 
age  of  community  news. 

INTERESTED? 

Interested  in  details  of  these  employ¬ 
ment  opportunities?  Send  resume  with 
references,  salary  requirements  to  Box 
9704,  Editor  &  Publisher. 

MANAGING  EDITOR— Mid-size  daily 
needs  motivator,  strong  on  local  copy 
and  graphics.  Zone  3.  Excellent  loca¬ 
tion.  Must  have  experience.  Send 
resume  to  Box  9698,  Editor  & 
Publisher. 


ONE  OF  AMERICA’S  top  metro  dailies 
(300,000  daily,  525,000  Sunday)  is 
looking  for  a  business  editor  to  direct  a 
staff  of  8.  This  is  a  Midwestern  paper 
that  covers  metro,  state  and  regional 
news.  This  is  a  place  where  business 
and  the  economy  have  become  THE 
story.  We  are  looking  for  a  creative, 
story-oriented  person  who  has  solid 
supenrisory  experience.  This  someone 
would  eventually  work  into  a  column 
and  cultivate  the  business  community. 
Sala^  commensurate  with  experience. 
Box  9720,  Editor  &  Publisher. 

LIFESTYLES  EDITOR  ^ 
Quality-oriented  North  Carolina  daily 
seeks  talented  individual  to  handle  our 
lifestyles  section.  Duties  range  from 
writing  routine  weddinK  and  engage¬ 
ments  to  creating  colorful  features  and 
in-depth  pieces  on  variety  of 
community-oriented  subjects.  Excellent 
working  conditions,  a  chance  to  grow  in 
Piedmont,  North  Carolina.  Send  clips, 
resume  and  salary  requirements  to 
K.M.,  PO  Box  968,  Hickory  NC  28603. 
REPORTERS  needed  to  work  for  rapidly 

trowing  national  newsletter  company. 
everaF  hard  news  positions  open.  You 
should  be  a  self-starter,  ambitious, 
auressive  and  able  to  research  facts  by 
phone.  Newspaper  or  newsletter  experi¬ 
ence  necessary,  but  business  experi¬ 
ence  not  necessary.  Salary  commensu¬ 
rate  with  experience.  Newsletters  pay 
higher  than  newspapers.  Lots  of  room 
for  advancement.  Based  in  the  San 
Francisco  Bay  Area.  Send  cover  letter 
and  resume  to  Crittenden  Newsletters, 
Department  R,  PO  Box  1150,  Novato, 
CA  94948. _ 

SENIOR  EDITORS  ! 

FOREIGN  LANGUAGE  AND  BUSINESS  | 

We  are  a  nationally  recognized  Long 
Island  publisher  seeking  Editors  with  | 
five  plus  years  experience  developing 
educational  and  trade  titles  from 
concept  through  bound  book  and  solid 
editing  skills. 

Foreign  Language  Editor 
Requires  knowledm  of  one  or  more  of 
the  following:  French,  Spanish, 
German,  Italian. 


NEW  MEXICO  EDITORS 
Position  available  at  the  El  Paso  (Texas)  ; 
Times,  a  member  of  the  Gannett  group.  ' 
Successful  candidate  will  have  proven 
newspaper  reporting,  editing  and  : 
management  skills.  News  sense  that  ' 
can  make  reporting,  especially  govern-  . 
ment  reporting,  sparkle  with  people 
angles  vital.  Coverage  area  demands  a  | 
regional,  multi-community  interest  and 
perspective.  Editor  directs  6  full-time  ’ 
reporters  and  editors  in  four  New 
Mexico  news  bureaus  and  one  corres-  I 
pondent.  Five  year’s  newsroom  experi-  I 
ence  preferred.  The  El  Paso  Times  has  ' 
daily  circulation  Of  57,000,  Sunday  ' 
circulation  of  87,000.  Competitive  ! 
salary  and  excellent  benefits.  Send  ! 
resumes,  references,  news  clips  and  : 

&age  layouts  to  John  Moore,  Co-  i 
lanaging  Editor,  El  Paso  Times,  PO  , 
Box  20,  El  Paso  TX  79999.  No  ohone  j 
calls. 


LIFESTYLE  EDITOR  wMkIv  m 

Quality-oriented,  dominant  Florida  daily  potential  as ' 
seeks  person  with  ability  to  organize  [ripai  nnnm 
staff  of  three  while  handling  heavy  load  | 

from  writing  weddings  and  features  to  Fppt?nn-ri( 
laying  out  sections.  $22,000,  full  “supervisors' 

benefits.  Send  resume,  clips  to  Execu-  iHe^rwrpat 
tive  Editor,  Naples  Daily  News,  PO  Box  ti,;,  offpr  g 

7009,  Naples  FL  33940.  managerial 

- -  owner^ip  o1 

PROGRESSIVE  MEDIUM-SIZED  Sun  stock  over  f 

Belt  daily  looking  for  editorial  page  purchase  ac 

^itor  who  wants  to  make  a  difference  equipment  e 

.  jn  the  community.  Editorial  page  editor  with  pressroi 

is  member  of  editorial  board  along  with  resume  with 

publisher  and  editor.  Attractive  salaiy  be  checked 

and  benefits.  Box  9731,  Editor  &  first  letter.  1 

Publisher.  Publisher. 

EDITOR  &  PUBLISHER  for  February  15,  1986 


NEWS  EDITOR-For  a  local  7K  plus, 
6-day  PM  in  growing,  highly  competi¬ 
tive  high-tech  area.  A  staff  of  9.  State- 
of-the-art  front  end  and  pagination. 
Daily  or  big  weekly  leadership  experi¬ 
ence  required.  Contact  Personnel  at 
(617)  264-9345. 

Beacon  Communications  Corporation 
20  Main  Street 
Boston  MA  01720 
An  Equal  Opportunity  Employer  M/F 


UP 

CUSSIFIED  ADS 
PHONE  (212)  6754380 

11  West  loth  Street.  NY  NY 


Business  Editor 

Requires  background  in  accounting, 
finance,  management  and/or 
marketing. 

You’ll  enjoy  competitive  salaries  and 
comprehensive  benefits  plus  our  conve¬ 
nient  locations  with  esay  access  to  all 
major  parkways  and  the  LIRR.  Send 
resume  with  salary  requirement  indicat¬ 
ing  position  of  interest  in  confidence  to, 
or  call: 

G.  Scime  (516)921-8750 

Barron’s  Educational  Series 
113  Crossways  Park  Drive 
Woodbury  NY  11797 
Equal  Opportunity  Employer 

SOMEWHERE  in  this  vast  world  of 
Community  newspapers  is  one  who 
wants  to  retire  as  an  OWNER,  not  as 
salaried  employee.  Southern  consen/a- 
tive  weekly  in  a  strong  growth  area  with 
potential  as  semi-we^ly  expansion  has 
ideal  opportunity  for  experienced, 
competent,  hard-working  news  person. 
Feet-on-desk,  hands-in-pockets 
“supervisors"  need  not  apply.  Area  is 
ideal  recreation  for  individual  or  family. 
This  offer  guarantees  the  Editor  full 
managerial  authority,  progressive 
ownership  of  25  per  cent  of  corporate 
stock  over  five  year  period,  option  to 
purchase  additional  25  percent.  All 
equipment  except  press;  new  building 
with  pressroom  now  at  architects.  Full 
resume  with  complete  background  (will 
be  checked  in  detail),  salary  range,  in 
first  letter.  Write  Box  9683,  Editor  & 
Publisher. 


NEWS  EDITOR  needed  immediatley  for  j 
semi-weekly  in  southern  West  Virginia.  ' 
Good  chance  for  advancement  to  dailies  | 
within  group,  will  consider  good  repor¬ 
ter  with  editing,  layout  skills.  Good  | 
summer  and  winter  outdoor  lifestyle. 
Call  Rip  (304)469-3373. _ 

NEWS  EDITOR/REPORTER  for  weekly 
in  Sun  Valley,  Idaho  resort  area.  Must 
have  two  to  three  years  reporting  and 
feature  experience  and  ability  to  super¬ 
vise  others.  Hard  work  on  a  top-notch 
newspaper.  Send  resume  and  clips  to 
Idaho  Mountain  Express,  PO  Box  1013,  1 
Ketchum  ID  8334(). 


MANY  OPPORTUNITIES-The  Saint 
Louis  Globe-Democrat  is  under  new 
ownership  and  is  expanding.  Positions 
are  available  for  artists,  a  conservative- 
oriented  political  cartoonist,  business 
writers,  reporters  and  copy  editors. 
Please  send  resume  to  Bill  Feustel, 
Managing  Editor,  Saint  Louis  Globe- 
Democrat,  710  North  Tucker  Blvd.,  St. 
Louis.  MO  63101. 

SPORTS  EDITOR 

The  Seattle  Times  is  looking  for  a  sports 
editor  for  a  unique  sports  market— big 
enough  to  have  major  league  sports  and 
a  top  collegiate  program  and  yet  small 
enough  to  embrace  preps  and  partici¬ 
patory  sports.  We  need  someone  with 
the  vision  and  management  skills  to 
make  the  23-person  staff  of  the  Times 
better  than  it  already  is.  Perhaps  you’re 
editing  an  award-winning  mid-sized 
sports  section,  but  ache  to  be  in  a  major 
league  atmosphere.  Or  maybe  you  were 
a  sports  editor  who  has  moved  up  in  the 
editorial  line  but  down  in  satisfaction 
and  want  to  return  to  spprts.  You  need 
to  understand  the  dynamics  of  sports  in 
the  PM  newspaper,  have  had  experi¬ 
ence  editing  a  sports  section  and 
demonstrated  competence  managing 
both  a  reporting  and  editing  staff. 
Competitive  salary  and  benefits.  If  you 
have  those  skills  and  abilities,  send 
cover  letter,  and  resume  and  salary 
history  to  R.C.  Follett,  Personnel 
Department,  The  Seattle  Times,  PO  Box 
70,  Seattle  WA  98111.  No  phone  calls 
please.  All  inquiries  will  receive  a 
response.  M/F/H  EOE. 

REPORTER 

Award-winning  Texas  Gulf  Coast 
23,CXX)  circulation  daily  has  immediate 
opening  for  general  assignment  repor¬ 
ter.  Must  be  self-starter  who  under¬ 
stands  community  journalism,  knows 
how  to  cover  a  story  and  write  it,  is  will¬ 
ing  to  work  hard  and  wants  to  help  us 
build  on  an  already  existing  reputation 
for  excellence.  One  to  two  years  experi¬ 
ence  on  weekly  or  smaller  daily 
preferred.  Will  consider  applicants  with 
extensive  experience  on  college  daily. 
Send  resume  and  lots  of  clips  to:  Box 
9694,  Editor  &  Publisher. 

EDUCATION  in  Idaho  is  a  big  beat.  We 
need  an  experienced  reporter  to  cover 
it,  then  take  time  to  play  at  Yellowstone 
and  the  Tetons.  Call  Pete  Krieg,  M.E., 
The  Post-Register,  Idaho  Falls,  (208) 
522-1800. 


WANTED:  80  TALENTED 
JOURNALISTS 

JOB  BANK  currently  has  more  than  80  openings  across  the  coun¬ 
try.  If  you  are  a  copy  editor,  news  editor,  business  editor  or  writer, 
city  desk  editor,  qraphic  artist  or  maqazine  art  director,  please  send 
your  resume  to  JOB  BANK,  2615  River  Road,  Suite  7,  Cinriamin- 
son  NY  08077.  For  more  information  call  (609)786-1910. 


NOTICE  TO 

JOB  BANK  APPLICANTS 

On  January  29th,  the  JOB  BANK  offices  suffered  a  fire.  Our  entire 
data  base  survive,  but  we  may  have  lost  about  ten  recent  applica¬ 
tions.  If  you  registered  with  JOB  BANK  in  January,  please  contact 
us  at  our  same  phone  number  (609)786-1910  so  that  we  may 
check  the  status  of  your  resume  form.  We  have  moved  to 
newer.larger  offices  at  261 5  River  Road,  Suite  7,  Cinnamison  NJ 
08077. 


HELP  WANTED 


EDITORIAL 


SPORTS  EDITOR— AM-PM-Sunday 
newspapers  in  attractive  seaside 
community  in  New  England  seek  assis¬ 
tant  ME  to  direct  three-paper  sports 
operation  with  staff  of  15.  Requires 
administrative  skills,  knowledge  of 
sports,  ability  to  develop  ideas  for 
coverage  of  region  in  multiple  addi¬ 
tions.  Heavy  emphasis  on  high  school, 
plus  state  university,  small  colleges  and 
two  minor  league  teams.  Five  years  as 
journalist  desirable.  Salary  in  30's. 
Equal  Oportunity  Employer  M/F. 
Smoke-free  environment.  Box  9705, 

Editor  &  Publisher. _ 

SPORTS  EDITOR/WRITER— Small 
daily  in  Adirondack  Mountains  of  New 
York  State  seeks  bright,  quick  sports 
generalist  to  cover  high  school,  college 
and  world  class  sports.  Winter  sports 
mecca  of  Lake  Placid  and  Olympic 
Training  Center  are  part  of  the  beat. 
Only  fast  writers  with  touch  typing 
ability  need  apply.  Send  resume,  clip¬ 
pings,  references  and  salary  require¬ 
ments  to  William  Doolittle,  Adirondack 
Daily  Enterprise,  Box  318,  Saranac 
Lake  NY  12983. _ 

SPORTS  WRITER 

An  expanding  leadership  demands 
expanding  coverage.  Energetic,  know- 
ledgable,  literate  person  needed  to  help 
cover  professional,  college  and  high 
school  athletics.  Send  (don't  call) 
resumes,  clips  to:  Bert  Gault,  Executive 
Sports  Editor,  Watertown  Daily  Times, 
260  Washington  St.,  Watertown  NY 
13601.  Deadline  for  receiving  applica¬ 
tions  is  March  3,  1986. 

THE  SAN  ANTONIO  LIGHT  has  imme- 
diate  openings  for  copy  editors  in  news, 
sports  and  features  department.  Appli¬ 
cants  should  be  quality  conscious  with 
good  headline  writng  and  editing  abili¬ 
ties.  Journalism  degree  is  mandatory, 
experience  preferable.  Send  resume 
and  work  samples  to  Jeff  Cohen,  Deputy 
Managing  Editor,  San  Antonio  Light,  PO 
Box  161,  San  Antonio  TX  78291. 


E&P 

CLASSIFIEDS 

212-675-4380 


WASHINGTON  CORRESPONDENT 
Leading  trade  magazine  needs  help 
covering  marketing,  advertising  and 
communications  in  Washington  D.C. 
Applicants  should  have  at  least  three 
years  experience  in  general  and  busi¬ 
ness  reporting.  Please  send  resume, 
salary  history,  references  and  clips  to 
Box  9703,  Editor  &  Publisher. 

WEEKLY  EDITOR  in  rural  Northeastern 
community.  Position  includes  staff 
supervision,  some  reporting  and  photo¬ 
graphy.  News  judgment,  hard  news 
reporting  and  production  skills  necess- 
sary.  Send  resume  and  clips  to  Box 
9719,  Editor  &  Publisher. 


WIRE/COPY  EDITOR — Central  office  for 
two  Northeast  Indiana  dailies  needs 
desk  person  strong  on  copy  editing, 
headline  writing  and  page  design. 
Computer  background  important.  Send 
resume,  salary  requirements  tO:  Terry 
Housholder,  The  News-Sun,  112  North 
Main  St.,  Kendallville  IN  46755,  or  call 
(219)  347-0400. 


Zone  5  100,000  PM  daily  (155,000 
Sunday)  seeks  copy  editors  for  its  ten- 
member  universal  desk.  Mandatory 
tryout.  Send  resume  to  W.J.  Kennedy, 
News  Editor,  The  Vindicator,  PO  Box 
780,  Youngstown  OH  44501-0780.  No 
phone  calls,  please. 


HELP  WANTED 


INTERNSHIPS 

Spend  six  months  interning  with  crack 
professional  journalists  in  the  Illinois 
statehouse  pressroom  as  part  of  Sanga¬ 
mon  State  University’s  one-year  MA  PAR 
program.  Tuition  waivers  and  $2,640 
stipend  during  internships.  Applications 
due  by  April  1.  Contact  Bill  Miller,  PA(1 
429a,  SSU,  Springfield,  IL  62708. 
(217)  786-6535. 

THE  DAILY  JOURNAL,  English 
language  daily  in  Caracas,  Venezuela,  is 
a  seeking  candidates  for  immediate 
opening.  Also  accepting  applications 
for  future  openings  as  we  begin  plan¬ 
ning  out  annual  recruiting  program. 
Copy  editors  strong  in  organization, 
working  with  reporters,  layout  and  head¬ 
line  writing  experience.  Fluent  Spanish 
a  must.  VDT  experience. 

Reporters  for  general  assignment  beat. 
Should  have  Knowledge  of  business, 
industry  and/or  petroleum.  Fluent 
Spanish  a  must. 

We  are  a  seven-day-a-week  tabloid  with 
our  own  modern  plan.  Send  letter, 
resume,  clips  to  Nigel  Cumberbatch, 
Managing  Editor,  C/0  Jet  Cargo  Interna¬ 
tional,  The  Daily  Journal,  PO  Box 
020010,  Miami  FL  33102-0010. 
Phone  562-1122  or  561-2317, 
Caracas. 

MONTHLY  BUSINESS  MAGAZINE 
seeks  staff  write.  Looking  for  energetic, 
self-starter  willing  to  take  on  various 
writing  responsiblities.  Business  writing 
experience  preferred,  not  essential. 
One-three  years  reporting  background 
required.  Send  resume  and  cMps  to 
Cathy  Sabik,  Editor,  Business  Journal 
of  New  Jersey,  CN  502,  Jamesburg  NJ 
08831. 

MID-SIZED  TEXAS  DAILY  seeks  energe- 
tic,  aggressive  reporter  with  5  years 
experience  in  daily  newspaper  reporting 
for  special  projects  position.  Send  cover 
letter,  resume,  clips  and  salary  require¬ 
ments  to  Box  9700,  Editor  &  Publisher. 


PRODUCTION 


HELP  WANTED 


FINANCIAL  WRITER-mergers  and 
acquisitions.  San  Diego  based  financial 
publisher  seeks  financial  journalist  with 
proven  experience  and  sources  in  the 
merger  and  acquisition  field  for  four- 
year  old  bi-monthly  M&A  magazine. 
Excellent  opportunity  to  shape  editorial 
policy,  future  staffing  needs.  Salary 
negotiable  and  commensurate  with 
experience.  For  possible  interview  in 
NYC  during  week  of  Feb.  24,  resume 
and  bylines  must  be  received  by  Feb. 
21.  Mail  to  B.P.I.,  7124  Convoy  Ct., 
San  Diego,  CA  92111. 

_ FREELANCE _ 

HUNGRY  FOR  FOOD  FREELANCERS 
Do  you  know  nouvelle  from  nouveau? 
Love  to  write  and  dig  for  facts?  Please 
send  resume  and  writing  samples  to: 
Charlyne  Varkonyi,  Food  Editor,  Fort 
Lauderdale  News  &  Sun/Sentinel  Co., 
PO  Box  14430,  Fort  Lauderdale,  FL 
33302.  No  phone  calls. 

MARKETING  RESEARCH 

MARKET  OPINION  RESEARCH  one  of 
the  nations  largest  survey  research 
companies  located  in  Detroit  Michigan 
has  an  opening  in  its  media  research 
division,  this  opportunity  offers  an  indi¬ 
vidual  involvement  with  writing,  editing, 
and  questionnaire  design.  Individuals 
appyling should  havea  minimumof  a  BA 
degree.  Familiarity  with  computerized 
data  analysis  is  required  as  well  as 
excellent  written  and  oral  communica¬ 
tions  skills.  Excellent  company  paid 
benefits  and  pleasant  working  condi¬ 
tions.  Send  resume  in  confidence  to 
Dolores  Allor,  Personnel  Manager, 
Market  Opinion  Research,  550 
Washington  Blvd.,  Detroit  Ml  48226. 

REPORTER/EDITOR  for  small  but 
aggressive  Colorado  daily  paper.  Inves¬ 
tigative  and  daily  background  preferred. 
Send  writing  samples  with  resume  to 
ASPEN  DAILY  NEWS,  PO  Box  10541, 
Aspen  CO  81612. 


PRODUCTION 


SENIOR  PRODUCT 
SPECIALIST 

IMEWSPAPERS 

NAPP  Systems,  with  more  than  50%  market  share,  is  the  world 
leader  in  development  and  production  of  photopolymer  printing 
plates  for  newspapers.  Wi?  have  an  immediate  career  oppor¬ 
tunity  at  our  corporate  headquarters  in  beautiful  North  County, 
San  Diego. 

The  position  requires  a  B.S.  in  printing  or  related  field  and  a  mini¬ 
mum  of  five  years  diverse  experience  in  newspaper  production 
technology,  preferably  in  a  letterpress  operation.  Strong  problem 
solving  and  communication  skills  are  a  must.  Position  will  focus 
on  technology  trend  analysis,  new  product  identification  and 
field  evaluation,  technical  troubleshooting,  customer  liaison 
and  support  programs,  and  systems  training  for  field  personnel. 

We  offer  an  outstanding  compensation,  benefits  and  relocation 
package,  and  the  opportunity  to  grow  with  an  industry  leader. 
To  apply  send  your  resume  in  confidence  to:  W.L.  Couey, 
Professional  Staffing 


lUAPP  SYSTEMS  [USA]  INC. 

360  S.  Pacific  St.,  San  Marcos,  CA  92069 

An  Equal  Opportunity  Employer 


HELP  WANTED 


PRODUCTION 


COVINGTON  PRESSES  in  the  beautiful 
suburbs  of  Atlanta,  Georgia  is  in  need  of 
the  following:  two  newspaper  circular 
color  strippers  for  our  camera  depart¬ 
ment.  Must  have  at  least  three  years 
experience  in  circular  stripping. 
Advancement  to  management  positions 
is  possible  in  near  future.  Web  press¬ 
man  with  newspaper  circular  experi¬ 
ence,  heat  or  coal.  Contact  Mr.  Ralph 
Preedy,  V.P. /General  Manager  at 
1 -(80(5)83 1-8592  or  mail  resume  to 
Covington  Press,  4132  Highway  278, 
Covington  GA  30209. 

PRODUCTION  MANAGER 
Group  of  7  Midwest  Penny  Savers  has 
opening  for  experienced  manager  with 
extensive  background  in  4-color  web 
printing  and  maintenance,  plate¬ 
making,  darkroom,  ad  layout  and 
computer  composition.  Seeking  high- 
energy  individual  with  planning  abiTity 
and  people  management  skills.  Good 
salary  and  benefits.  Join  our  winning 
team — we’re  "Striving  for  Excellence”. 
Send  resume  to  Publisher,  Penny 
Saver,  2102  South  Michigan,  South 
Bend  IN  46613  _ 

PRODUCTION  MANAGER 
Eastern  part  of  Zone  5.  40,000  daily, 
55,000  Sunday  with  commercial  print¬ 
ing  operation  seeking  manager  with 
knowledge  of  pre-press,  press,  and  mail 
departments.  Goss  Metro  press.  Must 
be  quality  and  productivity  conscious 
with  good  managerial  philosophy, 
detailed  and  able  to  handle  a  two  shift 
per  day  operation.  Immediate  opening. 
Write  Box  9728,  Editor  &  Publisher. 

QUALITY  ANALYST 
Modern  Maturity,  with  the  third  largest 
circulation  in  the  U.S.  and  a  press  run 
in  excess  of  13  million,  has  an  opening 
for  a  thoroughly  experienced  (juality 
Analyst.  Will  serve  as  technical  quality 
expert  on-site  at  contracted  printer’s 
facilities  in  Chicago,  monitoring, 
approving  or  rejecting  work  at  each 
stage  of  the  print  production  process; 
and  will  resolve  problems/conflicts 
among  the  various  constituencies  in 
order  to  effect  printed  products  satis¬ 
factory  to  all.  We  require  7-10  years 
relevant  technical  experience,  with 
expertise  in  offset  and  gravure  proofing 
and  printing  processes,  color  separation 
and  correction  techniques,  paper  vari¬ 
ables,  color  guidance  materials,  art 
work  and  mechanical  layouts  as  related 
to  printed  proofs  and  products;  thor¬ 
ough  knowledge  of  S.  W.O.P.  and  G.T.A. 
guidelines;  proven  abilities  to  assemble 
and  balance  facts  and  circumstances  to 
make  sound  judgments  on  print  quality, 
technical  issues  and  negotiation  strate¬ 
gies,  to  negotiate  with  a  wide  range  of 
individuals  expert  in  differing  areas  and 
representing  conflicting  viewpoints,  to 
enforce  decisions.  Will  require  exten¬ 
sive  travel,  with  irregular  work  hours 
often  necessary. 

We  offer  competitive  salary  and 
comprehensive  benefits.  Please  forward 
resume  with  salary  expectations  (NO 
PHONE  CALLS,  PLEASE):  AARP 
Personnel,  3200  E.  Carson  Street, 
Lakewood  CA  90712. 

An  Equal  Opportunity  Employer 


PRESSROOM 


ASSISTANT  PRESS  MANAGER 
Needed  for  a  growing  newspaper/ 
commercial  operation.  Great  opportuni¬ 
ty  for  candidate  with  jgood  character  and 
high  career  goals.  Send  resume  with 
references  and  salary  history  to  Box 
9725,  Editor  &  Publisher. 


i  PRESSMAN  minimum  two  years  experi¬ 
ence  on  Goss  Community  or  (aoss 
Suburban  press.  Offers  competitive 
salary  and  fully  paid  company  benefits 
package.  Reply  to  Bartash  Publications, 
7272  Woodland  Ave,  Philadelphia  PA 
19142. 


EDITOR  &  PUBLISHER  for  February  15,  1986 


HELP  WANTED 


SALES 


RETAIL  SALES  SUPERVISOR  for  over 
80,000  plus  Zone  4  daily  which 
includes  a  TMC.  Position  reports  direct¬ 
ly  to  retail  advertising  manager.  Must 
demonstrate  ability  to  produce  ad 
revenue  and  direct  and  train  retail 
outside  sales  staff.  Competitive  salary 
and  excellent  company  benefits.  Send 
resume,  salary  history  and  requirements 
to  Ron  Tennant,  Adv.  Director,  Augusta 
Chronicle/Herald,  PO  Box  1928, 
Augusta  GA  30913.  A  division  of  Morris 
Communications  Corporation. 


PHOTOGRAPHER 

LARGE  METRO  REGION  2  daily  adding 
two  staffers  ASAP.  Mature,  imagina¬ 
tive,  hard-working  professionals  only. 
Send  resume  to  Box  9708,  Editor  &  Pub¬ 
lisher. 


POSITIONS 


WANTED 


ADMINISTRATIVE 


GEN.  MGR/PUBLISHER 
Veteran,  all-department  specialist  on 
bottom  line  seeks  full-charge  or  2nd 
man  position  with  chain-independent 
newspaper  where  results,  community 
participation  needed.  Zones  6-4-3. 
Complete  resume.  Box  9709,  Editor  & 
Publisher. 


PUBLISHER/GENERAL  MANAGER 
Experienced  general  manager  presently 
operating  a  7200  mid-west  daiiy  with  a 
7000  direct  mail  TMC  is  now  available. 
Do  to  the  financial  conditions  of  the 
market  location;  this  college  graduate, 
who  has  12  years  of  proven  experience 
in  sales,  marketing,  finance,  personnel, 
production  and  editorial  is  seeking  a 
new  position. 

Please  contact  GOOD  NEWS  if  you  are 
intersted.  THERE  WILL  BE  NO  FEE. 
This  candidate’s  previous  employer 
thinks  enough  of  him  to  pay  for  this 
outplacement. 

GOOD  NEWS 
(319)  359-4877 

A  unique  search  firm  serving  the  news¬ 
paper  and  communication  industry 
1327  Crow  Creek  Road 
Bettendorf,  Iowa  52722 


PUBLISHER/GM  with  daily,  weekly, 
TMC  top  position  experience  seeks 
change  to  lead  your  people  and  profits 
in  every  phase  of  newspapering  in  Zones 
3,  4,  6.  Write  Box  9690,  Editor  & 
Publisher. 


YOUNG  DAILY  publisher  with  history  of 
success  seeks  publisher  or  general 
manager-spot  on  mid-size  or  larger 
daily.  Good  motivator,  knows  P&L.  (Tan 
deliver  quality  and  profit.  Box  9710, 
Editor  &  Publisher. 


YOUNG  GM  on  mid-sized  daily  looking 
for  new  challenge.  Experience  in 
budget,  circ.,  marketing,  adv.,  editorial 
and  day-to-day  operations.  MBA,  fami¬ 
ly,  flexible,  consider  all  zones.  Box 
9713,  Editor  &  Publisher. 


NEWSPAPER  people" 
TRUST 

E&P  CLASSIFIED 
ADVERTISING 


POSITIONS  WANTED 


CIRCULATION 


CIRCULATION  MANAGEMENT 
Young  marketing  oriented  circulation 
director  seeks  circulation  management 
position  in  an  environment  conducive  to 
continued  growth  in  newspaper  circula¬ 
tion  management. 

Quality  background  in  all  aspects  of 
circulation  management  with  emphasis 
on  sales  promotion,  ABC  audit  proce¬ 
dures,  interpersonal  skills,  implement¬ 
ing  computerized  circulation  depart¬ 
ment,  transportation  methods,  and 
district  manager  training. 

Desire  to  join  a  top  notch  company  that 
expects  only  the  best  from  its  circula¬ 
tion  personnel.  Background  consists  of 
quality  circulation  management  experi¬ 
ence  and  well  regarded  references.  Box 
9643,  Editor  &  Publisher. 


CALIFORNIA 

Circulation  Director  seeks  director's 
position  on  small  to  mid-sized  dally  or 
secondary  level  on  a  metro  newspaper. 
Solid  credentials  include  background  in 
sales  promotion,  home  delivery,  and 
department  management. 

Prefer  the  California  area  with  a  prog¬ 
ressive  company  that  provides  advance¬ 
ment  opportunity.  Box  9653,  Editor  & 
Publisher. 


CIRCULATION  MARKETING 
DIRECTOR 

Creative  professional  with  15  years 
experience.  Strong  management  back¬ 
ground,  with  a  proven  tracK  record  in  all 
phases  of  circulation,  subscriptions, 
and  sales  promotion.  Expertise  in 
second  class  mail  and  conversion. 
Currently  employed.  Seeks  position  in 
Southern  California.  Write  Box  9689, 
Editor  &  Publisher. 


EDITORIAL 


CITY  EDITOR  is  next  step  for  15-year 
reporting  veteran  now  with  one  of 
America’s  finest  medium-sized  dailies. 
Strong  on  community  and  regional 
news.  Box  9727,  Editor  &  Publi^er. 


ENERGETIC,  award-winning  sports 
editor  seeks  reporter/editor  position  on 
medium  to  large  daily.  Box  9721, 
Editor  &  Publisher. 


EXPERIENCED  COPY  EDITOR  seeks 
full-time  employment  on  magazine/ 
weekly  newspaper  in  Zone  1.  3  Years  on 
college  paper,  1  year  editing  internship, 
and  1  year  daily  experience.  Writing, 
production,  and  VDT  skills.  References, 
samples  available.  Contact  Randall  J. 
Samost,  4  Sheldon  Road,  Marblehead, 
MA  01945.  (617)  631-6772. 

EXPERIENCED  ALLROUNDER, 
features,  drama,  movie  reviewer,  plus 
hard  news  and  editing  abilities  return¬ 
ing  U.S.  in  March  with  excellent  refer¬ 
ences  and  clips.  Box  9722,  Editor  & 
Publisher. 


I’M  LOOKING  FOR  work  as  a  reporter  or 
editor.  I’ve  been  editing  an  Army  paper 
in  Germany  and  can  write  everything, 
take  photos  and  do  layout.  4  years 
experience.  Good  military  writer.  Eric 
Durr,  USMCD-PAO,  APO  NY  09033.  I’d 
be  glad  to  call  you. 


INTERNATIONAL  AFFAIRS  journalist 
with  three  year’s  experience  metro  daily 
and  weekly  seeks  foreign  affairs  report¬ 
ing  or  editing  position  on  paper  or 
magazine.  Columbia  J  School  degree  + 
Master’s  in  business  and  politics. 
Experience  at  United  Nations  +  report¬ 
ing  in  Western  Europe.  Skills  in  six 
Common  Market  languages.  Will  relo¬ 
cate  abroad.  Box  9693,  Editor  & 
Publisher. 


PERCEPTIVE  SPORTS  WRITER,  makes 
you  smile  and  think,  needs  well- 
coached  team.  Box  9651,  Editor  & 
Publisher. 


POSITIONS  WANTED 


EDITORIAL 


IS  YOUR  MEDIUM-SIZED  or  large-sized 
newspaper  suffering  from  sloppy  writ¬ 
ing,  careless  planning,  lack  of  aggres¬ 
siveness  or  a  design  and  layout  style 
that  even  a  mother  couldn’t  love?  Or  do 
you  think  you’re  good  already— and 
want  to  get  better?  My  expertise 
includes  all  the  above  and  is  based  on 
20  years  in  all  aspects  of  print 
journalism — from  the  largest  newspaper 
in  the  U.S,  to  community  journalism. 
As  editor-publisher  of  a  daily  newspap¬ 
er,  I  know  management  and  budget.  I 
want  to  manage  a  newsroom.  If  my 
skills  are  what  your  newspaper  needs, 
then  you  can’t  afford  not  to  contact  me. 
Box  9730,  Editor  &  Publisher. 


NEED  NEW  BLOOD?  Creative,  award¬ 
winning  writer/editor,  currently  Manag¬ 
ing  Editor  of  business  magazine  and 
former  ME/staff  writer  for  major  men’s 
title,  seeks  senior  editorship  with  grow¬ 
ing  newspaper  or  magazine  in  Zones  1, 
2,  or  9.  B.A.  journalism.  Box  9675, 

Editor  &  Publisher. _ 

REPORTER,  5  years  experience  on 
250,000  daily,  handling  courts,  crime, 
federal  government  and  general  investi¬ 
gative  stories.  Enterprising  and  a  self¬ 
starter.  Hates  to  run  with  the  pack, 
seeks  position  on  quality  metro  daily, 
any  zone.  Box  9715,  Editor  & 
Publisher. 


REPORTER— Flexible  general  assign¬ 
ment  writer  seeks  position  with  mid-size 
daily.  Any  Zone.  MJ  1984.  Experience 
with  dailies  and  weeklies.  Photo  & 
layout  skills.  Experience  with  news, 
features,  headlines  &  cutlines.  Now  a 
news  correspondent  with  major  subur¬ 
ban  daily.  Paid  internships  will  be 
considered.  Start  Immediately  or  in 
spring.  (617)232-5307. _ 

SPECIAL  PROJECTS  reporter  seeks  new 
challenge.  Experienced  in  both  investi¬ 
gative  and  in-depth  projects.  Has  politi¬ 
cal  science  degree,  master’s  from 
Missouri.  Numerous  national  and  state 
awards,  top  clips  and  references  attest 
to  quality  of  work.  Box  9637,  Editor  & 
Publisher. 

SPORTS  COPY  EDITOR  at  major,  qual-  | 
ity  metro  seeks  sports  editor  or  assistant 
sports  editor  job.  Strong  manager,  orga¬ 
nizer.  Two-time  APSE  Best  Section 
winner  while  sports  editor  at  38,000 
AM.  Box  9712,  Editor  &  Publisher. 


PHOTOJOURNAUSM 

COMPUTER  literate  photojournalist 
seeks  new  challenge.  Award-winner 
looking  for  paper  with  strong  photo 
commitment.  3*/%  years  weekly,  2-i- 
years  daily  experience.  Will  go  almost 
anywhere.  Box  9674,  Editor  & 
Publisher. 


POSITIONS  WANTED 


■  PRESSROOM _ 

1  ENERGETIC  PRESSROOM  FOREMAN, 

I  age  36, 16  years  Pressroom  experience, 

,  8  years  management  seeking  new 
I  challenges  in  any  area.  Box  9688, 
Editor  &  Publisher. 


PRESS  FOREMAN/OPERATOR  exper¬ 
ienced  26  years  Goss  Urbanite  & 
Community  Color  &  Daily  King,  plus 
sheetfed.  Camera,  Striping,  Platemak¬ 
ing.  Lots  of  4  color.  Strong  on  team 
organization  and  mechanical  ability. 
Seeking  opportunity  with  room  to 
advance  in  Zone  3,  4,  or  6.  Box  9662, 
Editor  &  Publisher. 


PRODUCTION 


Production/Distribution  Manager 
WELL-VERSED  in  all  phases  of  produc¬ 
tion,  distribution,  and  warehousing 
including  state-of-the-art  mailrooms. 
Strong  administrative/leadership  quali¬ 
ties.  Proven  track  record.  Highest  refer¬ 
ences.  Call  (516)271-9424. 


PUBLIC  RELATIONS 


IF  YOU  HAVE  publications,  need 
speechwriting,  desire  a  writing  coach 
and  lust  for  excellence  in  public  rela¬ 
tions,  they  you  need  a  communications 
expert.  My  expertise  includes  all  the 
above  and  is  based  on  20  years  in  all 
aspects  of  print  journalism— from  the 
largest  newspaper  in  the  U.S.  to 
community  journalism  to  successful 
fund-raising  to  organization  public  rela¬ 
tions.  As  editor-publisher  of  a  dally 
i  newspaper.  I  know  management  and 
budget.  If  these  skills  are  what  your 
company  needs,  then  you  can’t  afford 
not  to  contact  me.  Box  9729,  Editor  & 
Publisher. 


STARTING  PUBLIC  RELATIONS  or 
reporting  position  wanted.  December 
graduate  with  excellent  references. 
Preferably  Zone  6.  Please  write;  Donna 
Harshman,  12314  Boheme,  Houston 
TX  77024,  or  call:  (713)  467-3598. 


PHOTOGRAPHER 


EXPERIENCED  Photographer  seeks 
position  on  weekly  or  daily,  (juality  color 
and  black  &  white  work,  internship  with 
two  major  dailies.  Portfolio  on  request. 
Any  Zone,  particularly  Arizona  or  New 
Mexico.  Tom  Alvarez,  2410  F  St.  #4, 
Sacramento  CA  95818 
(916)443-4288. 
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SHOP  TALK  AT  THIRTY 


Why  the  Toronto  Globe  and  Mail  left  the  Audit  Bureau 


By  D.  E.  Evans 

In  October  1985,  the  Toronto  Globe 
and  Mail  resigned  as  a  member  of  the 
Audit  Bureau  of  Circulations  ABC. 

Let  me  clarify  that  our  resignation 
was  not  due  to  a  dispute  over  ABC 
rules  and  regulations  or  over  ABC’s 
refusal  to  enter  into  the  field  of  read¬ 
ership  research.  The  issue  is  much 
more  fundamental  than  this. 

We  resigned  because  ABC’s  mis¬ 
sion  —  to  report  and  verify  the  cir¬ 
culation  of  member  publications  —  is 
irrelevant  in  today’s  marketplace. 

We  resigned  because  market  needs 
have  changed  and  circulation  data  is 
no  longer  a  useful  measure  of  a  news¬ 
paper’s  value  to  advertisers.  We’ve 
concluded  that  our  industry’s  pre¬ 
occupation  with  circulation  is  work¬ 
ing  against  the  best  interests  of  news¬ 
papers,  the  newspaper  industry  and 
our  advertisers.  And  that  audience 
measurement  and  analysis  is  the  only 
relevant  measure  of  a  newspaper’s 
value. 

And  we  are  not  suggesting  that 
ABC  become  involved  in  readership 
research.  ABC’s  entry  into  the  field  of 
audience  research  would  serve  no 
useful  purpose. 

Clearly,  many  problems  do  exist 
with  ABC’s  rules  and  regulations. 
Unfortunately,  the  discussions  sur¬ 
rounding  our  resignation  seem  to 
have  missed  the  more  substantive 
issue:  Is  ABC  relevant  today?  —  and 
have  revolved  around  the  rules  and 
regulations  governing  what  should 
constitute  “paid  circulation.” 

These  discussions  indicate  a  lack  of 
understanding  of  ABC  rules  and  the 
definition  of  “paid  circulation”  itself. 
I’ve  recently  read  a  comment  that 
“circulation  is  the  bedrock  of  what 
we  get  for  our  money  in  printed 
media.”  I  wonder  how  many  people 
who  are  arguing  for  the  preservation 
of  ABC  and  its  rules  and  regulations 
really  understand  what  “average  paid 
circulation”  is  all  about. 

Do  they  know: 

•  That  average  paid  circulation  isn’t 
really  an  average  —  newspapers 
exclude  days  that  are  more  than  10% 
below  the  norm  in  calculating  the 
“average.”  Papers  can  also  exclude 
days  that  are  more  than  10%  over  the 
norm  —  and  I  can  imagine  how  many 


(Evans  is  vice  president  and  general 
manager,  the  Toronto  Globe  and 
Mail.) 


papers  exercise  that  option. 

•  That  paid  circulation  isn’t  neces¬ 
sarily  paid  for. 

(1)  Free  newspapers  distributed  to 
employees  and  retired  employees  are 
included  as  paid. 

(2)  Unpaid  “paid-in-advance”  cir¬ 
culation  can  be  included  as  long  as  the 
unpaid  portion  is  2%  or  less  of  the 
total  (some  newspapers  are  lobbying 
to  increase  that  2%  limit). 

(3)  Papers  stolen  from  newspaper 
vending  boxes  can  be  included  as  paid 
circulation  as  long  as  the  stolen 
papers  amount  to  less  than  25%  of  the 
vending  box  total. 

•  That  paid  circulation  includes  bulk 
sales. 

(1) Bulk  sales  donated  by  a  public- 
spirited  citizen  to  the  Armed  Forces 
are  included  in  average  paid  circula¬ 
tion. 

(2)  Bulk  sales  to  primary  schools 
are  included  in  average  paid  circula¬ 
tion. 

(3) And  now  ABC  has  approved  the 
inclusion  of  bulk  sales  to  prisons  and 


mental  institutions  as  average  paid 
circulation. 

•  ABC  rules  don’t  allow  the  promo¬ 
tion  of  coupons  ‘if  such  promotion  can 
be  construed  as  a  circulation  induce¬ 
ment.”  And  yet,  “the  rules”  permit 
newspapers  to  count  circulation 
resulting  from  bingo  games  and  other 
promotions  involving  hundreds  of 
thousands  of  dollars  in  prizes. 

Is  this  not  circulation  inducement? 

How  solid  is  the  circulation  base 
when  all  this  circulation  disappears 
once  the  contest  ends? 

Many  of  the  comments  published  in 
recent  articles  need  a  response.  For 
instance: 

•  The  comment  was  made  that  bulk 
is  bad  “because  we  don’t  know  where 
it  is  going.” 

I’ve  heard  no  such  concern 
expressed  about  bulk  sales  to  the 
Armed  Forces,  schools,  prisons,  and 
mental  institutions.  And  yet  there’s  a 
great  hue  and  cry  over  attempts  to  sell 
multiple  subscriptions  to  major 
(Continued  on  page  22) 
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PODHOREIZ ★  JACK  ANDERSON ★  HEliPSTONE ★  JONES ★  RABINOWITZ ★  MOHR ★  BROOKES ★  LEE  lACOCCA 


It's  an  ALL-STAR  conservative  cast. 
Itl)  New  ★!!:!  Weeldy  TOnCAU 

NOW,  every  week  receive  a  32-page  tabloid  devoted  to  30 
nationally-distributed  newspaper  columnists  with  a 
conservative  appeal.  Most  of  them  have  every  column  * 
published  in  full.  Enjoy,  also,  awitty  selection  from  over  ^ 

24  acclaimed  cartoonists.  Great  reading,  a  handy  refer-  *  ★ 
ence.  There’s  a  TOPIC  INDEX  in  every  issue.  Just  $32 
a  year  (52  issues).  Money-back  guarantee  in  FULL. 

T^Chtr  No-Risk  ^al  Subscription  Special  ^ 

FIRST  ISSUE  FREE  (SA\ 'E  $46  off  annual 

rri.  single-copy  rate!) 

Return  rhe  Coupon ..  .Or. .. . 

Call  TbU-Free 


800-558-1244 

Effcctivt  2/1/86 
In  Iowa  and  Alaska  Call 
Collect:  515-465-2585 

Hamptonli  WeeMy 


Ws,  please  send  me  my  free  copy.  I  understand  that 
the  price  for  an  additional  52  issues  ( 1  year)  is  only  $32 
under  your  Trial  Subscription  Offer.  If  I  am  not  fully 
satisfied  at  aqy  time  I  can  “cancel”  your  invoice  or 
obtain  a  full  refund. 
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Native  American  Craft 


In  the  shadow  of  the  Ozark  Mountains,  100  skilled  craftsmen 
assemble  printed  circuit  boards.  They  work  for  Cherokee  Nation 
Industries  in  Adair  County,  Oklahoma.  IBM  has  been  a  customer 
of  theirs  since  1973. 

For  most  of  the  past  50  years,  Adair  County  has  been  on  the 
Federal  list  of  ^distressed  areas,”  suffering  from  poverty  and 
unemployment.  Thriving  small  businesses  like  Cherokee  Nation 
Industries  can  help  change  that. 

They  started  with  20  employees  in  1970  and  now  they  employ 
360  people.  And  in  that  time  the  number  of  families  on  welfare 
in  the  area  has  decreased  16.6%. 

Cherokee  Nation  Industries  is  just  one  of  the  more  than 
30,000  suppliers  nationwide,  some  small,  some  not  so  small,  that 
IBM  depends  on. 

All  of  them  share  our  commitment  to  quality  and  fine 
craftsmanship.  And  those  are  some  of  the  most  important 
things  any  company  can  supply. 
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WE  WERE  THE  CXaSINECTION 


A  parachutist  carrying  79 
pounds  of  cocaine,  armed 
with  automatic  weapons 
and  wearing  a  bulletproof 
vest,  fell  to  his  death  near 
Knoxville.  Todd  Copilevitz 
of  The  Knoxville  News- 
Sentinel  was  one  of  many 
reporters  covering  the 
bizarre  story 

Fortunately  for  News- 
Sentinel  readers,  though, 
Copilevitz  wasn’t  one  of  the 
pack.  From  the  first  day,  he 


made  the  right  connections, 
and  his  resulting  stories 
made  national  news. 

Thanks  to  Copilevitz,  The 
News-Sentinel  was  the  first 
to  disclose  that  the  para¬ 
chutist  had  a  partner.  It 
was  the  first  to  report  they 
dropped  other  bags  filled 
with  cocaine — as  much  as 
$400  million  worth — into 
the  woods  of  Georgia  before 
heading  toward  Knoxville. 
And  it  broke  the  story  that 


the  cocaine  the  parachutist 
was  carrying  killed  him,  tan¬ 
gling  in  his  chute  as  he  fell. 

Covering  one  of  the 
strangest  drug  deals  in 
years,  Copilevitz’  reporting 
stood  out.  Because  of  him, 
News-Sentinel  readers  are 
getting  a  rare  and  exclusive 
look  inside  the  drug  traffick¬ 
ing  world. 

™  SCRIPPS  HOWARD 
ill  NEWSPAPERS 
WE  BREAK  THE  BIG  ONER 


